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EDITOR'S THOUGHT

2024 is going, going, gone

& & Going, Going, Gone™ is a song by American country music singer Luke Combs. It
was released on October 24, 2022 as the third single from his third studio album
Growin' Up but going, going, gone in this context is about marketing activities of

big corporates or what we come to know as 'multinationals’.

The year has been very tough in many regards. 2024 could be described as a 'mix bag'.
"Mixed bag" 15 an 1diom that means a collection of different things or people, or
something with both positive and negative qualities. | won't dwell so much on the both
positive and negative because as a professional and/or practitioner within the integrated
marketing communications ecosystem, you have been affected one way or the other,

There is no gaining the fact that marketing budget has been a big issue. This is not
because there is economy crunch but there has been consistent and continuous ¢rosion
of consumers' purchasing power as a result of the hypernnflation the country has
continued to face,

Since last year, we have witnessed a situation where the prices of all goods and services
rise uncontrollably. Companies are producing but they are not able to sell. Consumers

are willing to buy but they are unable to purchase these goods and services due to the fact
that extremely rapid inflation has eaten deep into our purses and pockets therefore, we
can't even buy at the current prices.

Right now, almost all the orgamisations- manufacturers or service providers are looking
towards 2025 with the hope of providing some silver lining. Whether there is some
silver lining or not, we must actually "hope' that the federal government would begin to

get their act together.

We are hoping that these reforms and policies begin to fall in pleasant places because if it
tarries a little longer we may begin to see an exodus of some sort. It is reported that
Netflix has 'japa’ but 1 am still struggling to know what they came into the country with.
However, the optics are not right and we (the government) must begin to reverse the
trend and bolster investors' confidence that things are not as bad as they look!

Enough said! Welcome 2025,

FEEDBACK

For opinion, right of reply, articles and feedbacks to our articles,
kindly reach us via goddie2fose@gmail.com, whatsapp:
+2348028424987
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ADVEERTISING NEWS

FG urges stakeholders to collaborate for
advertising industry's growth

*ARCON assures ad practitioners of FG support

he Mmister of Eaformaiion

mnid Mariomal Clricnamiian,

Mohammed kdns, has sought
the cooperation of Nigeria's
mhiertising industry as the Tinubu
wlininstrakm ootk with the
peocgss of neseinang the coonomy
The minlarer bas sleo resffipmed the
crucinl pole of Nigena's advertising
industry im driving econamic
growilh, pitimg ]
PricewalgrhsniseC oopers (FWC)
projecion thal there's & mulaplior
elfiect where ¢very nair speml oo
ndveniising generaies M16.5 in
poonores: value.
Mdirs, who was by the
Direcior-Oeneoml af the Nagional
Cirientation Agency. Mallam Lanme
bsa-Omiba, gt e Foomh Matesal
Advertiing Conference, beld in
Abujs expressed govermment
rendiness o pariner with indusory
stakoholders b creade poficies dhat
would supporl innovation,
mfegusnl cofsumer mtcrosta, and
encourage the growah ol s pobusl
sdvertistng secior thel conizibutes
meaningfully o the mational

OOy,
T this emd, the munsier called po
HMigoman itioners to mdapt e
fapid igchaological advances,

L-R - Chief Executive l.']-!."ﬁ-:_'q'_*r'.- Ljdlb-t‘rd.ﬂr‘jm

changing culbmml dynssics, and
new busimess modeks o dnive
sustainahle growib
While speaking to the theme of the
oonforenod, “Navigating the Skifts;
Teehnodogy, Cuoliare, and New
Business Models,” Be told
in the endusiry dhat the
Fedem] Covemment has ool lized
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=i, Bunmi Oke; Principal Consultant, NECCI
Hkechi Ali-Balongun; Head Corporate Affairs Media and Partnerships, Reckitt Sub-Saharan Africa,
Cassandra Uzo-Ogbugh; and Founder, Nigerian Marketing Awards and Managing Consultant OE&E

Consulting Ltd, Tony Agenmonmen during the 3rd Nigerian Marketing Awards 2024 edition held in Lagos
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we mre dedicaiod bo [DeSering am
environmeni where Migerian
ereabves and conlenl prisfucers can
thrive, strengthening our coliuesd
idencity and crabling the siories of
Miperin to reach global sudsences. |
wrge advertisers o be mandfid of
this and 1o be adhvocates for our nich
cultnrl hentage 48 they develop
thes capangee =

The slifis innechnology and culnse
are sceompaniad by the emergence

where consumers have greater
power and control, advertising
musl evolve 1o by more
callabaralyve, rasiparenl, and
wahus-drrveii.

“We are wimeszing the rise of
models, and direct-to-consumer
brands that priorigize authenkbic
éfigagement over Ifdilaial
peonmienal acics

T pemaln competitive, minaster
advized thar advertising mpencics
and media: comypanies need o be

VAnous inisiatives o boost growth,
innovation, ssd inchsivity within
the secion

ldris emphesized how digitaboation
han maifomesd ihe adverismg
lendscape, cnabling personaliaed
mepssging and rexl-time
engagement through social media,
artificial imelligence, and big data

“Todsy's Migernan sudience is
young., dymemic, and incredibly
discermang.” 1he Minister stated,
whils urging industiy players o
cadwnie Neperis's cubtiral divermsty

Acoarding fo him, “Advertising

FG tasks NIPR on fight against fake news,
disinformation

he Minister of
Information, Idfis
Mohammed, has charged

ihe Nigerian lnsiihate for Public
Relstions (NIPRY, 1o help develop
strasegics e cugh the spread of
fake news ond dismnformatson.
Hie saldl (ks daring tha dsction
of 421 new members of the MIPR,
al the Federal Minisiry of
InFormalsen, o Abuga recently/
The minister who was
ropresented by the Director of
Pablic Relatbons asd Protocol in
the nwinistry, Sulesman Harmann,
cxpregded sadiness thal same
mischicvous Nigeriang were
taking advamtage of the digital
ape o peddle fake news and
i formmation.

[dris zaid, “We operate in a
dynemic environment wheee the
speed and scale of imformation
digsemination preseni bath
challenges snd opporhanities
“The dagital age has empowened
citizons with access ta
information but has alse given
rise o misinformation and
drsimbornsation

“As profeskmals, you sre now
tasked with the erithcal
respomsibility of ensuring tha
truth prevails over folschood and
theat finct trimmaph over flction.
“Tia the newly inducied members,
[ charge you 16 uphold the valoes
of the MIPR anod io be
ambgssadors of truth, imegrity,
and excellenee n your nespeciive
roles, Remember, your work does
nat merely reflect on vour
orgaakEation or institwtion; H
reflecis om the entire nation

“Im a world driven by
information, ibe rmle of pobiic
relations professionals has never
been morg vital, Use yvour
platformas o Foster wnity and
progect Migerin im o positive light
il ghobal comnminity.”
Earlier, Matsonal President of the

NIFR, De ke Melinka, wamed
government ministries,
departivents and agencies 1o
avoid engaging wncertified
professionals & spolcspersans
and Beads of commuancotion
mnits.

e wamed that the mshiabe
under his leadership has zero
toderamoe for quarics as soch, any
individual caught practicing
withowi certification risks
proseculion snd possible

Melinka snid, “Feople are
bBeginnmg 1o appreciate the
practice of public relations 45 a
sofution-providing institute.
“Recondly, we have boen
advocating for ibose who are
gualifisd to come forwand and
bevais chartered. Acconlimg (o
the lnw of the fedemmtion, you ane
apack if you are mot cermified by
the instinute.

Az 5 mater of fact, the law of
the institate provides for
crimdnal prosecution for persans
practising public relations for
g wilbioit certilication from
the instiuge. Amd nobody wans

person s wken w oour, there 18
option of fing, fmprisonment or
both

“The imnpentmnt thing e thst onece
youn ane comviciod, yoa become
a0 ex-convicl It 5 a8 serious as
that and there is a stipma tha
goes wikh arvbody that becsmes

am ex-coeyie,”

Among the newly decornted
NIPR members was the ploneer
Munaging Director af the WNPC
Foundation Limated, Mrs.
Emmssnise] Ardlose, who was
inducted ps pn henomry fellow
af the instabaie.

reflects and, m mamy ways, shapes
ewlture. Ax our socicly becomos
inereasingly alercanaceied amd

pcross & hrosd spectrum of
demographiscs. lingunges, anid values.
“Today's Migerian sudience is yoong,
dhvmarmic, and moredibly discerning.
They deisand repreésomtation,
autheniicity, and socal reaponaibility
from ilse biunda 1\Bey choose o
seppeert. This callls for m new level of
genditivity and awareness in
advertising. Oar industry mast
rmbrace thesp shifts, celobralimg our
etilnare irall its divensmty while sefting
gtandarde Tar responsrhie
commussesion,” minsier pdded

U the imponance of local conten,
the minssier simied ai “We musi nlwo
rocognize the growing impact of kcal
gonbent in shaping our national
sarrative, Al fhe Mimairy af
inifpreatsc sl Matsosal Orienistion,

agile and open o cxponimesabon
This means embracing
pEflnerships, mvesiing in
contirooms |eaming, and sdepiieg
straiegies o winy pelevamt ow
changing markeiplace. The
government. far onr par, is
commilted to supporting a
regulatory framework that
encourges (Bnovalion, prolcis
iniellecnm)l property, and provides
an enabling envimnment for all
player in dhis eector.

“As we dand o the imersection of
these shiifis, the povernment's robe is
lear. W st ‘work i parinershan
wwith mnchstry stakehalders fo creme
policies thar suppont Innovation,
sadepmand cosumer soerests, and
encaoomge the growth of & robuss
ndvertising secior ths - contribuies
meaningfelly o our ootional

coananmy.
Read mory jur thind g, com

ADVAN, ACAMB to tackle new advertising laws

he executives of the advertizers

Aszocintion of Migeria,

(ADVAN], and Association of
Corporsle Affairs Monagers of Banks
(ACAMBE) have met and resolved 1o
work together to resolve issues plaguing
the markeling communications ndustry
as well as work to grow the market,
ADVAM executives paid a courtesy wisit
o the ACAMB Secrétanial vesierday,
Friday, Movember 15th, 2025 a0 the
ACAMB's head offtce in Yicioria [sland
Lagos.
According to the ADVAN President,
Cramede Usubanmwen “The puiposs
of the wvisit was to have a robust

deliberation with ACAMB on matiers
affecting advertising and advertisers
cipecially on how best 1o respond fo
current sdvértising regulations being
spearheaded by ARCOMN as it bothers not
just on the banking sector but afl
achvertisers within the industry,”

The two associations concluded to
synergise and proffer solutions to
liberate advertizers within the industry
for sustainable marketing
communications practices for all
stakeholders, especially those in the
advertizing ccosysten,

The ADVAM team was lod by its carment
prosident, Deamede Uwubanmwen, who

wis sccompanted by the duo of Edin
e = Edhinle and Tolulope Olaopipekun
while Rashésd Bolarinwa President
ACAMB duly welcomed them and
pecompanied by the first VP Oze Oze,
General Secretary Jude Sipe , Treasurer
Morelake Phillip Ladipo.

The ADVAN Team paid a courtesy call
to the leadership of the Associaizon of
Corporate Affaird Managers of Banks
(ACAMB)

“The two associatons have agreed to
collaborate and tackle problematic
issues affecting the growth of the
markefing communications industry,”
he said,

Agenmonmen charges marketers on ethical, genuine
value delivery for consumers

Tllt Foumder, Nigerizn Marketing
Awards, Toay Agenmonmen has
charged practitioners within ibe
imtegrated marketing commuanications
fime) indusiry in Migeria souphobd the tenet
of suthenticity m advancing the course of
brand building and creating healthy
commimicutions fie their bramsds despize the
rapidly evolving technology driven

emvEronment,

e made thas call dureng The 3rd edition of
v of e besdimng inclustry award platforms
in the coundry, Migenan Marketing Awands
held at Jewel Aeida Centre in Lekld Lagos

recenly.

and makes moee dsta-drnivendecisions

He added, *As we esnbrace this technology,
wie migst alse remember the imspontance of
staving athentie, ethdeal. snd focused on
delivering gemmime vakueg o oUr consumens
Al s a powerful tood,” be enthused ~“Bat it is
the beart and sason of sach markeier that

Agemmsonenen @ his opening remark aaid;
=The rise of Artificial Intelligence is
transforming the face of markebing,
cfealing new oppoertunities for
undersanding and cogaging consumirs, Al
iz enabling us 1o gain insighis ot
unprecedented levels, allowing ox 10
personalize experiences, automabe taks,

tuams fechmology imto tramsformation,

SOETL

According &0 him, “As we reflect on the
theme “lgmite’, ot o also recognaze the
ragidly changing enviremenl in which we
operate. The pace of fechnelogical
advancements is unlike anything we've ever

Speaking o the fast changing envirotment,
the former Miperian Breweries marketing
manxger stated thet “We also find ourselves
i an era whene chimate change bas become
ot of e ol pressing ieues of oot tHine,
As marketing professionals, we have a
respemsibality mot caly 1o sdapt bat to k=ad.

Consumaers loday are more conscions 1am

ever of the environmsenial impacy of the
prosiuces and brands they suppon,”

“Thas shift presents ns with an opportusity
- and a responability — © communicale
sustainability in meaningful ways, o
champean brands that peearitize our planet,
s to craft campaigns that dove swareness
and mnspire positive change. In the face of
these challempes, marketing his the power
o shape perspectives, influence behavior,
il agnite a collective conmmitnent D a
b snistaial e fatune, ™ he added.

Kead morear frelrdusirg, com
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Stakeholders seek a better system
for SMEs at EDC conference

he Enterprise Developsnent

Centre (ED{): Pan-Atlantic

Liniversity has urged the
and other

Ingether to design o winnabde
template thai could see SMEs in the
comitty become the real oogine

room of the eoomomy.~

Sk wmid, “W'e Buve to help support
EME i this difficult economy. 1t i
bt bo everyone The time we ane
in Busaness wiss e b succoualially
e ol of the Efficiil smed smd
prevent s menaln future
BOVETMINANL, FIAETRIENT REnCion,
private imstitufions and
emtreprenears must work sopether io
dosign & forwand strategy that is
sustainahle foe ShHe "

fior thse grovwth of SMIES i Migperia
“Wy must applaad Access Bank,
Prosidus Bank and other Eastinaion
thai have gemainely suppormed the
inchusory i chese past vears, We,
therefore, called on others o
embmoe these initiatives snd jom

B b advocaie 4 sustainable
5MFx eooxysiem. ™

The beoadcast journalist and ARIE
TV hodt, MJ:RJ.LhDumldnwdh

‘with its partnershap with ED(C,
Bead more on theindwefrpng com

PMI fetes 50 young project leaders for
addressing key SDG programmes

anudl improved liveliloods.

roject Mmugrment Institute Eramsfiormmative projects Shat pof only
{FMI} has celoiwmiod 50 sodve comples problemes bat also
exceptional rismg ladon bl panve: thes wy' fof a e
nransforsning the werld by veraging  inehsve, iustabsable e, A they
ithedr projeet snanagensent sills o demonatrate, elfective project
tackle indey's most pressing managemeni wnd prog
challenges. As shown on the 20024 professionals kave the power B0
Future 50 list, these young leadérs ~  cresls meamin
all 35 and under, represend @ diverse The recogaition of these S0 eeders:
culior of progec professiondls i &8 i i Whien project
reshaping the fulsre across indusirles  manapement b mone vital than ever
like bealiheare, eavironmenial The woeld seods 24 million new
science, techeodogy, and wcial project professionals cach yesr by
justice. 2030 to fill the mlent gep. As AL
Theso sisndont professionals mre alimate change, and othér macro
Dangote Sugar's investment in BIP is a
revolution in job creation-NDE
Tbﬂl‘m.phr'rrﬂnﬂih}r "Masicwwa s proud af Aliko
Drangois Sugar Refinery in the . Dasgpote. T HUgnr i A Eponmet for
Sugar Backwan Mijperea's i \ et MIDE Beein
Podicy (BIF) of the Todersl mﬂﬂhmwhﬂbﬁ
government hes been hailed by the  mogud ko siep up consmmity
Matiomal Dhirectorste of Employment — sdvooscy, and more collaborton
(NDE), which descnibed its job with stakeholdors to dnve gresior
croation podrntiad as poditive change i the Communities.
Metdar-Diesaral of NDE, Silas He mofiod howeever, (hat, "Thers fant
Agars who commended m‘ummum“.
Chalrman of the Company, Adlko nddwmmhwmﬂ
hmuﬂunuhummﬂ-@l growih and devebopment throagh the
(Froup pavilion ot the compary Corporsie Social
[méernational Trade Fair, E-H.:-u-d lmﬂmmc:smw
huummhnﬂl&lhuﬂ[?mﬂ call fior maee of the CSH
wchisving Sugar sullicioncy B wroalid b mexallied that the mesbers
Hmumdhuwwmnr of Massraws Sisie Hoose of
pecently nadd o wisil o the
Dl.na;uh:ﬁr:hlmhmlhd Dimngods Sugar Tonga BIP progeci
over $MHm doflar o the BIF o stem which they desonbed = o blessing o
over 533 Tmillion, s as o eame tha pregict
= Afiais fabional g scll- The Dangoic’s Sogar Masier Flan,
wiiieh will bn tuen snd the compan’s commitment 10
revolutionabive the economy ofthe  sugar projects in Tunga, Awe local
nacion & other Government of Nasarawa, and that of
infrastructares would come with the  Muman, in Adansawa State bave
sugmr projocts being undertaken scabed up the drive fowands
undher the BIP. u.lmnmmmp.—
Agara, whis I8 & formoer Deputy
Cvernor of Masarawa State, sbd mwmm
Dungote's commsitment {5 critical for  unveiled pless to prodece 700,000
development of sugar indusary im mestric tormes of refined segar from
Wigerin noting "Dangote Suger i locadly gromm ssgarcans im the pext
Tunga im Avwe Leocal Government of  four vears, throogh: its Backwand
HMasstawa Siate b commemiable fe  Eniograted Programimeg (B
improving s Cotsmmiics 0 Charirmian af the Comapany Alika
Tuaga It has ereated job Dusgobe ha during the Annual

Greneral Meeting of the _ Bead sore

o sheimdusrmong.com

oreate new opportunaties foo
mh-h:—lfuﬁlh.l-

higher. Praject nuansgement bs ranked
one of the iop ten in-desrand skills for

2024, nooording o & LiskedIn repori.
*“Having honoress from Sub-Saharss
Afnca reooymised among the Fubare
50 i m bostament b the excepbional
talcnt, rexiliener, and intovative

shaping the region's fiscure and

showoasing fo the world the profound - She stated this dunag the Crostive Bosinoss Sumemit m
the 20r24 Global Entrepremeurship Week themed: “The
Frmire Creative Work Adiapling o New Morms™ held a
ihe Fosar Poinis by Sheesion in Victonia lilend recenthy.
The ceeative business pmmmit was bosied by EDC in
pannership with Mastercard Foundstion.

D Dicekearn, who highbighted the inportance of cootive
and #s contribations Lo the gross.
diomistic product (GDF) said tha croative busstess o &
wery buge sected i it s pripery hamessed.

Apcording bo ker, “The ereative industry B & huge secwor
and it i @ new gold, and the crestive besiness, if yom pat it

imgpaacd of African imgenmity mmd
ip. Al P we ane
imnensely peoud 1o celebrate thetr
to empowering peoject profescinnals
mlh:mg:nnlamn_drwlui_
Hm..pnj&nmnfﬂdr
Bahsmn Africs, PML
Brod more on fhrindsireng. o
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AFFF, others call for financial institutions
investment in Nigerian film industry

Migenia's multi-bil lion-
dallar film mdustry, o critical
compenent of the crealive cootomy,
thircah finanheing infristios s
developmeni s seen by expems s
eruciad to the development of the
industry, job crestion snd econemic

ol

The experis who spoko af the
inaidén edition of Afmca Fibm
Fimsanaae Foquim mn Lagos maccatly
deperihed the indumery as capahle of
penerating wp to 200 percent returm
on investmen for isvestors snd

o make bonds
nvashabsle for the mdesry W devolop
i v lives™,

rmar peoqibe, Belicves thae cemain
hhl:rhm:h.uﬂh.qu‘.ud

yoii wanl 1o commil fobbery, pel on
drugs, of sing b beome fanoms.
Any potential crisninsl will chonse
o enake music of beeoms: an sthice,
il you give = child that cption™.
“1f you don't give o child that option,
they're likely Io become crminals,
walk around, snd end up in prisons or
doal That's the cphion we have.
5o, 1f we have ower 200 mdllice
people, many under the age of 15 or
24, and they have o chasoe 10
become socessful, the
haa w moml, fegal, and ethical
igation o make funds available
For that child™, Broos who i Co-
hatr of the Crestive Aftes

S AFRICA
¥ FORUM

#F i e ripe: Bihe Aphe - 5 fo the Previdet on O

Advisory Group st Afreximbask
ezl

Also ol the Forum, Mosss
Bahatops, CFD of Mile Madia
Emigsininment Gireasp wio spoke on
‘Expanding Cisema infmstroceore in
Aftica- Unlocking ROH throogh
Cimema chains and digital platfomms”
demcribed the brajectony in the film

wieen there s mvestmend m
infrastructure, the cinema tndustry
will grow amd sttendance for casema
will equally grew,

He expressed deligh that the Afrca
Film P‘nl.l'uﬁ:l'-luhr_k

mohetines comioed. Breedl maore on
el uniryrg. e

FOR UM

Jayr Chlbete < CELE, BhaeFicranes aind Notianiad Prosbdond, Fifmi

Iniriburize Avpclavion af Ngeele (FIAAR, Ken Epber - ::Hq*-f.wn-du- Federal Winbder of faduriey, Frade and
Trvesrwes oo Wy Lpdyraighas - Comvener, Afriag Fiw Flsanoe Farem (AP PP o e APFEF Roambable fw Lagos

Frocmily

Enterprise Development Centre deepens
creative mﬂustry growth

b Drinecior,

Enserprise Dmvvicopenent Centre
Pao-Adlantic Usiversity, Dy, Mﬂlﬂmhﬂ-
#2aten] that the country's creative [ndustry & the
spirit thai deilee the continent's rlaing  mew poldmine snd bas the capacity and potential io solve
project esders. These indirviduals are ' Nigerin's perennisl imemployment crisis if it is well

positioned.

Bosiness 80 ihe

dine"™

int srgmomts, ke fashion = an
vados chass. ¥ou will ses that there & o moch hal can be

andd look # the

The crestive indusiry has diffevent segmenis and those
segments have varioos value chains. 'I'.I:|u'|:ﬁ:|1:.:|f'l':3n
an be creatod and work can also be creatod. ™
Spcaking on the challosges confronting the sector, D,
Oiekeary et that “Part of the challeapes
industry’ Bices i capseity and mlent A Jot of these stariups.
in the seetor do not have cepacily in this s, ™
“They need in be very creafive i designing mmsio or
chothes or soript wiiting. | is good to bave thas talent bt
H:um-':lrhllhm.prhfﬁmulhul-n_n&nfﬂl
arvatioe o atry Iechoical talend that ‘E':m
Beipmmnending the way forwand, iﬂm
i the: ezt 1o emibrace: what eaterprise developame)
cenier is doing o belp out smpiups in the indury,

el CARakive

Industry Newspaper lines up experts to address issues
effecting women, SMEs

prabidication in Wesl Africa,

The Indhastry Newspaper has
annmineed e theme and speakers
for the 2024 Tndusery Women
Cionference scheduled b0 be held on
Pridey, 13ch December 224 in

Lagos.

The theme foc 3024 women's
conferemco i titled Tools Migerian
o e b and ssteol
anil the speakers for this seeosd
edition are Geoup Head, Brands &
Mlarketing Consrmnications,

respeetively,
The 2024 Endustry Women
Conference (W) comses on the

last yemr with the theme; “She wina'.
Speaking s the omveifing medis
conferencs m Lagos yestonday, the
comveser of The [ndussry Waomen
Cimfierence, Mr, Gouddie Ofiee sald,
"W serived at dhis theme and the
speskers this yesr becamse we befieve
thee thene resonstes woll with de
Migerian women af the Gme
particialarty with the comn's
reoaomy gotng throujgh o bed pasch,
Wie vt v our winnen for the
present and the fisre ™
Acoording to him, “Wiormesbad
businesses are imporiam. for many
reasons, and this mehsdng: divensity
uml innovation. Women

beeels of o mooessful inaugural ediion  can reivest into household incomes

e matsoral ecoeoenies and can close
the pay gap and rise to keaderchip
mmﬂh"mm
CEtTEprEToUn At mode | o
imvest back into thedr fiemilics and
cosmmunicy, sach us in-edecation,
nuiritkcs, and children's health *

O ithe side line of the 2024, which &
whao titled the FINE sesmion, The
Endustry will use
iasion 0 meognisg - cclobreis
Top 30 Indestry Women in Nigena
whao have iemacity, resilicnce,
innoerntion and indusiny in the: oome
of the year-2024,

These women cul-scross differen
soctons such as koch, marketing,
TS Coiralens, pubhc
relatives, priermance, kealtheare,
manufscturing, entreprencurship,
brand mansgement, sales and media.
[n the same vean, Chiel M. Kehinde

.ndHu.h.l.uule.Ipu-,&'nq:l!ﬂlnﬁl.

Aupomdieg ta the comvensr, tin', <t
s our grest pleaure i peesend 1o you
in 2024, This pecognition is a result of
imAstanding contributions o their

MM‘HWH

w agrificant impact on their felds as
well as mmﬁmwhﬁ

by atione.
accomplishments serve m s
iﬂ-ﬂ:hﬁﬂllﬂdﬂﬂlp.

aspir to make o diffesence in these
ks in Migenia becase their works
Thave indesd paved the way for futsr:
gpenermtioss, and we are grageful for
vour tireless efforts,” Ofoxe stated.
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L-B: Creative IMrector, Aksenl Events, Ugunyemi Augusine, Convener, Busybee Masterclass, Biw
Sodunde: CEO. the 36080k Liroup, Maoble lgwe; CEL, Dumise Event, [ndurm I..l:nﬂl-:; arl
Megeria Music Anst, Segun Johason: Durmg the BusyBes Masterclass held in Lagos

fMcan Guaranles Fund

A MNigeria's Bank of

Ischusiry [ BOA) have signed 3
$50 Million Loan Pertfelio
Ciuaranies framewark 12 a bid do
peope] Migena's ibdosrial secior by
providieng financial snd business
SUPPOTT RETVICES 16 enlerprsss. [he
sgreement that was sigeed ot the
Africh levestment Forum i Rabat is
backed by African Developmesi
Bank's Affirmaiive Finance Action
for Women im Africa (AFAWAT
inatimive
The tansaction will be phased ot
three tranches over s [Doyear period
mnd will sigmificestly scale up BOl's
lendimg to Small and Mediom
Enterprises {SMEs) in Nigeria.
The parinership incledes a
comprehensive risk sharing
mechanism that focuses on
supportmg MEMEs, Women-{Onmed
onierprises mnd Gireen businesses 1o
promote environmental
sustairability and gender equity.
Speaking during the signing
ceremony, AGF Groap Chiof
Exccutive Officer, Mr. Jules
T gl s i transaction with
I leading Development Finance
Insitbution b Nigefia @ o greel
mifestomd that will significasly
pmpaci Migoeria's ecomomy By
unlecking up B LISTY 100 milliea 6
Bemmsiing Tof SMES. AGE wall also
peavade ladlored . guarentees amd
lechmieal assssinnce towards the
gpecial SME producis olfered by

B0, rpesing Women, Yool and
Cireen Husineascd, ™

The MDICEQ of the Hank af
Industry, e Clasupo (dush, ssid,
B b dxcared o leverage the
gusrantg Trenework of B Alncan
Ciusramiee Fund in promating
sssimingble . growth, gemder equit,
povalion and adVencing mofe
credin by SMEs in Migeria b e with
President Bals Tinubu's
government®s Henewed Hope
i s

Dr. Beth Puamford, Vice Presidens for
Agricultore, Human aod Social
Development said, “Thes strafegic

Access Bank to honour

paripership iflusirsies the
commiloent of the African
Development Haak, capecially. the
Allsrmative Finance Action For
Women la Africs (AFAWA)
IEANYE, I SMpower Womssn
entrepreneurs and fister econons
growth im Nigeria It ls ool jast
financial iranssction almed st
mpponing and catabysisg ts: growth

DECEMBER 2024

WOMEN'S ECONOMY

L-R: Team Coordimator, Mational Defence College, Brig. Gen. Chakwuemeka Michael Akaling; Viee

President, Ol and Gas, Dangote Indhestries Limited, Devakamar Edwin; Team Lesder, Mational
Digfence Coflege, Brig. Gen. Muhampoed Sanid Lfsman, during the Mational Defence College, Coarse 31
vigit 1o Dangote Petrolewn Refinery and Fertiliser Plast, Leidi Lagos recently

AGF, BOI sign $50m loan portfolio for Nestlé, Cocoa activate empowerment
women entrepreneurs, SMEs in Nigeria

income drive for Nigerian women

o an enmovelve famsily-

centered approsch, the

iscome soceleraios program
is aiming to chowe the livieg income
gap mnd redoce child kabor rishs by
imoouraging changes in behaior and
rewarding posstive practices — both
wiithin the bt and o0 the fam
The iscome sccelerator program
i b0 improve the Hvelihoods of

of mall and medium enidrprises in | cocoa-Tarming families. The
Higeria; it is & beacon of hope and | program rewards cocoasfarming

progress for African businesses,
particolary for those led ssd oomed
T

Ko miiee o dhrindssrryng. com

families not just for the quantity and
qualily af S cocon B, bt aloo
lef praciices that bBeadhi rhe
enverpmmenl sl Iocal coinesaty

“Power of 100” initiative

&

dCCESS

coeed Bank beough ats W
AR a8 st iy B 10800
wirmen from across 16
Afrecam cousenes i hudvrg Wiperia.
The bank kas lsunched the “Power of
0™ imitiative, which aims 1o
recognize and celebrate 100 women

Nigerian Breweries, ITF empower
1,000 youths, women

igerian Hrewerles Ple-

Migena's foremnst beewng

[T has with
the Indusirial Trest Fand {ITF) o
cmpawer [0 youths and women
porosd fhe conntry om skillz
development im line with ifs
commilmenl b6 =0l s-coonmmic
drvelapinond acroes dommmunibies n
Migetia
The benehiciarics of The
empowernsenl, Srawn oy 4 slales
and the Federal Capital Termioey,
weere traingd in & wide ranpe of <kill
aress; including solar panel
imsstalllstions, tsdloring, leather works.
hairdressing, phone cepair, cap and
wig making. and electrical
installation.
Delivering his pocchaill mossage &
the graduation ceremony held i
Lagos, mecenily, the Managing
Dhrggige, Migoran Brewenss Fli,
Hisei Essaall, stied thid the initiative
has pot culy mained individuals b
lald 5 solid Goomdation for & meee
shnlled s competative worlkforee.
Congratudating the panticipasds for
completing the truiming, Ezsaadi
encouraged them fo-continug 1o seek
knowledge and cmbraceo mew
challempes, moting thal the akills mnd
equipmenl sbquirod are mof Fust ook
For doeilany bist asdats fora lifetiineg
In Bas remnacks, the Dirgcior Ciorerad
Industriz] Teainbng Fusd, Dr. Adiz
Oigan, poiled that the pasenership
between the agency amd Migerisn
Berewerics P in the oaining of the

wonath s worinen o scleciod arvas of
sl i ome ol The momone ol
ITF in supponling the growth sod
development of slills traising for
impactful skills istervention im
waripi sectors of the economy,
Rorad o wir dhedrd useey v cove

seross Afries who have made
memarkable comtrbvations us diverse
seciors such & healih, education;
business, and technology. The
honourees will ke poeninated from the
| ¥ countrigs with Acors Bank
puhesdearics sl Niperia
Powrer of 1141 23 not 8 new {nitiave by
Acvess Bank, k3 the hank carmesi ot
the first edicion in 2008, which wes
solely foomoed on Wigerisn women.
Abiodun CHubsian, Access Bank's
Group Head, W Baeking and
Binerging Businsssss aolgd, “Ths
ang 5 Just the sasee thing we dsd @
2015, bt thes compleiely different
becamse we now wanl o appreciaie
African women. "

Ahe comtimoed, “As masy of you
knurw, the ongmal Power of 106 was
i 25 B owas a colcbemtion of 100
insparational womsen who have helpad
shape MWigerie’s development Thom
picneers of mdusiry o champions of
social justice.™

Zome of ihe identificd critérin for
sclecting the awardoos includo
leaderidap, igndsvalion, aml socical
immpace. 1t wsas reoted that the awarndocs

CCNL champions women's
empowerment, inclusion

i ¢ recently held

Intereatioesl Women's Day

W, & dey dedscaied io
recognizing women's ackievemants
s achvocating for pender equality,
Cioa-Coda Wigeria Limited (CCNKL)
has reaffinmsd 8 cominiEnent 1o
emrprwering M igersan women,
Addressing the women, Amaka
Onyemelokwe, Senior Direcior,
Public Affars, Comeroricabions &
Sumtainability, Coca-Cola Miperia
Limed (COCKLY said; "We ame a
liptal hevierage comquny, mofieshing
local seonomics snd makisg a
ififferenoe in teeir lives. This year, in
lime wiih the LN iheme for
[nternational Women's Day, “Invest
in Women: Accelernie Progress,™ we
celchraie the wodsom sdrass the
Coca-Cala syveiem — Toom  oif

8 npple effecr of positive renils s
bocal commamities. For decades,
Cocn-Cola has distingusched itselfas
0 champion for women's eoonomic
empowerment and development.
Throwgh diverse and impactiul
mitlatives, the compasy bas drives
positive change Tor Migeriam
women, from fostering female
kendership within its organition to
cquipping WomED enireprensurs
ncroas its value chain.™

Weomen cmpawerment 18 desply
smbedded In Coca-Cala’s codo
walues, aspitng 10 2 5% female
repecsentathon it leadershin By
1030, By nurturing Female
beadership tabent internally and
CMpOWETInG women ainsprenoans
exiemally, Cosa-Cola continnes 1o
play a crugial role an driving

Rl nles [0 WOETeT clilrdg iir¥
in omr vadse chaln who are running
imall busimesses in local
coermni s

Cooyvemelokwe stated that “We
helicve that supporting Be siooes
O worten-rariod Busihosn creles

eiiainable and tnclusive growth
ncross Migerin

Recognizing the vital mole women
enirepremeurs play in the Migeriam
pconomy.... KRead mwere am
fhindasiryng. com

arc people who bave demomstialed
expeplicaal cominbwlioas o heir
felda. The awand & sreambined w
women from Migers, The Gambia,
Sierrn Leope, Fambin, Cameroosn,
Ghaea, Rwandas, Kenva, DR Congo,
Cuinca, Mozambigue, South Africa,
Botswana. Tandasis, Tipands, and
Angola,

The program megativizes amd
enable cood-lemamg families o
engige in pEmctices in four aress:
school enrollment, good
ngricultural practices, agro forestry
nctivities, and diversified incomes

For the first two vears, famulies in
O prograin cam fedeivd up 10 €500
annually (100 per arces with &0
mdchdiceral €100 i fervilics meet e
reguired conditions and actions foe
all four areas) wilh the mcentves
distribuied equally betwoen the two
Bouschold bheads [ie, maa and
WOmAR) 1o dEcoufaps pendes
egualify, share fimancial

100 African women with

The award was limied 1o ihose
countries hecisse the bank had »
presence in omly these cosmtries, and
thet approach was 1o ensure offective
cnpagemend with e communitics
whes: Thi bansk hud & presende.

Mominaiions for the Power of 100
mre open end cam be dome on Aeoeis
Hank's W Community wehsine,

responsibilitics, and buaild more
resdlicet househald,

The prognom vabees the equal splitoff
incensives becanse when women pe
actively engaged, it can lead o more
imchisive and wiformed deciivon-
msaking on frm dod fansly finasses,
Thie I8 Docanis Wommea Téad 1w
constder the needs of the entire
househokd and preceitine invesoments
that benefit the ovenll wellbeimg of
all family members, such as
enhancing food seourity, smproving
scoess A0 oducation nod healthcare,
mieddi vimsilymg ndomne shiaroo
Diversifying ineomes by the
program (s achieved through
EROGUIEZEnE women 0 jeim Villages
Spvimgs apd Loans Associabons
(WELAs), which help women scooss
fmance and losas 1o start.. Read
vy o terdndwetrpng. com

Wema Bank partners FG to empower
500,000 Women

o promoss ponder equality
and evcomnomisg
emporwerment, Womna Bank
has partnewed the Federal Mimistry
of Women Afnirs to Inusch b
MOWA-SARA Acoelerator
Programnss.
The initakive aims so eqpeip 2040, (00
wisse deposs Migeria weth wital
vogmrtiopal agd bBusiness
fanapesnenl kills
Thisa wase discloscd ar
Memoramdum of Understanding

wijing Conmmony af the Mimistry of
Women Alfairs inAbuja.

The Zd4-month programme is
designed to bridge the gemder
inclusicn gap hy prowviding women
with aceess fo fimmnce, marked,
networking opportunities. omd
bezalithcare,

According to the hesk's Executive
[Mrewios of Retakl and EHgiial,
Tusde Mabawoska, “Migeres"s
ever-gvelving macroecamHmic
lamdzcape calls for &n sculely

Stanbic IBTC launches empowerment

programme

tankic TBTC Holdiogs,

momber of Btasdard Bank

Crroikp has lsanchad i Blog
Blosscen community fog Migerien
womsen, proveding seppart and
financial bemefits io meet the unique
s of the Migonan woman.
The Jroup gaid sooording bo Waorkd
Famik. women comprisod 4383 per
il of B Libaiis Fonge, and 43 pet
cent Ol Busaniiacs warkhewle were
criveeadl by wiomsen,
Drespite increased financial services
in Africa’s higpest coonomy in the
Izt decade, 98 per cent of women
elill Isckod scoes ko Formal crodit
makets,
10 sl mecoding 10 Eodnl Fepost by
the Rockefeller Philanthropy
Advigor Qender Centre of
Excellence, women and girls had
limited nooess o education and
healtheare, lack economic
puteeamy, and were undes-
represeniogd 1 decsion-madsng ol
all lewels
1w 3 staterme, dhe Bank said g Blue
Bloszoen Commmunity was Issched

for women

to enable women Koess financial
ind mon-fnandial servces; from
Bankang services o Eod-basking
services, Iscluding |mvestments,
retirement services, ¢hildren
accounts, free mocess W0 Capacity:
bariflding sessions and special ovents.
Spealting oo the commumity, e
Executive Dircctor, Business amd
Camnmdah:lal Banking, Sanbi: [BTC
Hank, Reory Osuapwa, staiod Wl
women wege the hackbone of
exinhlisked societics snd most be
mapported o comtribuie 0 growing
commumnstics in Migena

“When women are exposcd o and
gronied] m the st and sceende ol
Beminess, toupled with receiving
equilable financial services with
affoedable credin feedlities, thein
potentil for groweh, lesdership, and
pacoes is boundless, " he said.
Diuagwy described the Blus
Blossom coanmusity a8 & mudi-
wilug platfoem that songhl i piensdes
A efalling eceTten Fof Wil 45
young &4 18, and morere them inte
their bl versions.

ontional approach 10 providing
taikored sofutions and opporunitics
o mmpowet. our people, ospoeciadly
women. "
Mabawonkn emphasised the
programme’s pofentiad fo empower
women o thrive is Migeria's
challenging economic |andscape.
“Dur goul i o bealp women
marvigale the challnging céomamb;
teframn by providieg them with
ekrlls for sell-amployment,
regowices fof  productivily, amd
fior suooess
"We uaderstand this seed as
captured im our mission of
empawering lives through
innovation and we are very
mtentional shoni miloring our
empowerment cifons o the peeds
of gwr diverse cusiomer
dentorgtaphics.
“This comiminssit & evident i1 our
palutiong. partnerships, prodsacts,
ritmabives, and proposstions; one of
whichis SARA by Wema
“1 encourage every woman ol
there who iz willing 1o Jearn » skill
with potential for imcome
generation, 1o register for the
MOWA x SARA Accelerstor

The MOWA-SARA Accelerator
Prograresne will cover 36 states and
the Federal Caphsl Tervivory,
fovosisg on vocasone] skikls such
a8 food processing, faghion
diesigmng. and hairdressing, az well
a4 beawinesy mamagement skills,
The programme's sirgctare
moiudes: five-day is-person training
sessions organised into eight
pohorts, with the initial pilot phass
starting in Anambes, Ekiti, snd
Kano.
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SPECIAL REPORI

Agencies, practitioners who make 2024 thick

0024 for most businesses kicked off on

a wrong footing particularly, as the

economy was preparing for a tough
year ahead, ﬁﬂsr brﬁnﬁ?nmfﬁf ave afrt'afﬁ
surrendered because of what the future
holds but some were prepared by retooling
their brands and acquiring new skills fo
weather the storm that 2024 was going to
release.

These brands are Chain Reactions Africa,

X3M Ideas, Lilvera, iMinndx, Multichoice
and Airtel Nigeria. Not only did these
brands won several awards in the vear
under review and grow their clientele and
customer base by doing axr:'ecpfipnai work
but also their minders in the CEQO of Chain
Reactions Africa, Israel Opavemi, CEOQ of
X3M Ideas, Steve Babaeko, CXO of Lilvera
Group, Buchi Johnson, managing director
of iMinndx, Olayviwola Jegede, Executive
head, marketing, Multichoice, Tope

Oshunkeve and Director, Corporate
Communications & CSR, Airtel Nigeria,
Dir. Adefemi Adeniran.

In this special report by The Indus
editorial ‘?jam. Hr:p looked at what .’hﬁ
organisations, brands and individuals do
in the course of the vear that keep them
above others in terms of creativity,
sustainability and bottomline.

In & mpidly evolving media lnmdscape, content
delivery and management have become
increasingly complex. Audienoes demand more
tulared, diverse, ond accessible entertminment,
and companies, like Multicheice have nisen o
the challemge. By priortizing sustainable
innovation im content management,
Multicholce continues fo bead the way,
particularly through its flagship brand, GO,
Recemtly crowmed with fhe prestigioss “The
Inchistry PayTV Brand of the Year® al the
industry Awards, GOtv exemplifies
Multicheace success m delivenng high-quality,
affordable entermainment to homes across
Adrica.

Gidev: A Gume Changer in Affordable
Entertzinment

GOty & Multichoice subsidiary, was designed
o fill & gap in the market for affordable,
accessible, and high-quality television
entertsinment, particularly for sudiences in
developing regions. In contrast 1o the premium
pricing models of other PayTV services, Glaw
has managed o resch 8 wider demographic
group, combining affordabality with varsety.
This strategy has paid off handsomely, as
evidenced by s recent award, which
recogmined 1ts impact on the PayTV mdastry
and its inmovative approach o content
MARAEEIENL

The "PayTV Brand of the Year" awand
underscares GOn's ability 0 consstently
deliver on its promizes, offering a vanety of
chanmels ranging from sports, movies, and
lifestwle contemt to local abows that resonate
with its diverse awdience, This balance of
giohal and loecal content has been key do the
platform’s suceess, enabling GOt 1o stand oai
im an increasing by competitive markel,

Multichoice’s Approach to Sustainable
Inmovation

Al the core of Multichoice swocess is e
approach o sustamable innovation. Rather than
chasing shori-term trends, Mulbichoice has
focused on building long-term solabions thai
#idapt to both the changing meeds of consumers
and the challenges of the dightal era. GOy i a

perfect example of this approach m action.

MULTICHOICE:

Driving Sustainable Innovation in Content Management

Content Localiration

One of the most significant aspects of
Mubiichobos's sirategy has been i3 investmen
m local content production, While global
programming draws many viewers,
Mubltichoéce understands that regional confent
s what builds loyaley, GO offers a platform
for local @lent amd namatives, showcasing
Affrcan culiures, languages, and stomes, By
callaborating with loecal content creators and
ivvesting in African films, serves, amd sporis,
Mubiichosoe ensures that s offerings remain
relevant and reflective of the societies it serves.

Technological Innovation

Gilav's imovation extends bevond content 1o
s technological framework. By uhilizng
Digital Terrestrial Television (DTT), GOdv has
managed 1o reach audienoes who may mof kave
acoess 1o satelline TV, providing high-qualicy
diginl content without the need for extensive
infrastructare, This techmology mt only
brosdens GOov's reach but also ensures encrgy
effichency and cost savings, making i more
sustainable in the long nm,

User-Centrie Maodels

Understanding thai customer needs are
constantly evalving, MultChoice has
implemented user-ceniric models. This i
evident in (¢Onv's flexible pricing plans, which
cater 1o g wide range of consumers. Whether
viewers are looking for premium entertainment
ar more basic packages, GOy ensures there's
somecthing for everyone, offering scecssibilicy
willsmat compromising on quality.

Environmental Sustainability

bubiichoice's sustaimability efforis alse extend
it the environmental realm. As part of it
broader corporate social responsibality
mitingives, 1t has commitied 1o reducimg its
carbon footpring. The company has invested in
encrgy-cfficient technologies and recveling
programs, particularly in the manufacturing
and disposal of decoders. These efforts
contribute i0 o greensr media industry while
reinforcing i3 role as a respomsible corporate
entity,

The Future of Content Mansgement

Nigeria

showmay:

Az the digial nge contimess fo umfold,
Multichoice is well-positioned 10 maintain its
lead thiough contimsed mnovation. The
growmg mfluence of on-demand streaming
seTvices, combined with changmg iewer
habits, is pushing the company to furiber
ethance 18 conent mansgenment sirategies. 1
has already begun incorporating digital
platforms like Showmax indo its ecosystem,
cnabling viewers o stream content on the go,
while still enjoying the curated experience that
Gl Hv anad D¥5av provice.

To rempin competitive, the company is also
explering more personalized contemt
recommenidstions and Al-driven tools 10 belp
manage ils wvast coobenl lbrares. These
mnpvations ensure that viewers have an
enriched, user-friendly experience. while
Multichoice continwes 1o optimize its conbent
olferings in Hae with consumer prefenences,

Showmax: A leader inm Innovative Viden
Streaming Platform

Showmax, a leading video sireaming platform
under the Multichoice ombrelln, recogmazed
with the: prestigious "Inchustry Awnrd for Most
Innovative Yideo Streamding Platform.” This
accolade ighlights Showmax's cutting-edge
approach to streaming, which combmes ihe
best of glohal content with an emphasis on local
Adfrican productions.

Showmax stands oat duse 1o it undgue abiliy o
blesd affordability with flexibility. Offering a
hybrid mode] that allows wsers bo stream
content online and dewnload shows for offline
viewing, it caters to a diverse ramge of
amdsences across Africa. The platform's focus
on lecal storytelling, alongside global
blockbusters, resonates with viewers, creating 8
personalized and culiurally relovani
EXPETIEGOE,

From leverngmg artificial meelligence for
persenalized coptent recommendations 10
offering ariginal Afiican series and filme, it has
revolutionioed video streaming in the reglon.
This award oot only affirms its commitment 1o
inpovation but alse solidifies its plsce as o

leader im the glohal streaming space,

Adfrica Maghe as the Advertisers' chojee
Afiica Magic, the flagship channel under
Multichotce, wus alse honored with the
prestigiows  "lndustry  Advertisers  Award.”
recopmimng s consistent delivery of high-
quality, locally produced movies and seres.
The platform has eamed widespresd acclaim
for being a major player in African
entertainment, producing conlent at a scals
comparahle bo glohal platforms, like Metflix.
With deep focus on showeasing African talent
and stonies, Africa Magic has become a coltaral
powerhouse, releasing ofiginal filims and series
thal resonate with andiences across the
continent, Hy continoously chuming ot
compelling namratives in Molbywoeod and
bevond, the channel has redefined African
storytelling, anracting advertisers’ cagemess o
tnp into its vast and engrged andience.

The sward highlights Africa Magic's
commitment to providing premuium  content
while reinforcing s posithon as a leader in the
African media

With GOty at the forefront, Multichoice has
shown that driving sustainable inpovation in
conlentl management i ool just aboul
technodogical advancements—it's alsy about
understanding andd catering to the audience's
needs, From its strategic bocalization of content
o its mvestment in sustainsble technology,
Miultichoice i setting (he standard for PayTV
services im Africa, The "PayTV Brand of the
Year® award bestowed wpon GOy is a
icstamseni to the company's commitment o
excellence, cementing ils reputation as a beader
in affordsble, high-quality entertninmend,

As Multichoice continoes w0 navigaie the
challenges of an increasingly digial world, one
thing 15 clear: the company's dedication o
sustainahle innovation will keep it at the culting
edge of comtent management for years o
oo F
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irtel Migeria, a dominant player m the

country’s telecom sociorn, was recognized

with the prestigious Indastry Telecom of
the Year Award. This accolade highlights Aireel's
cutstanding nchievements and its pivotz] mole in
transforming Nigena's ielecommunicalions
landscape. As the lelecom gianl conlinees b
inmovate apd expand its reach, it bas posidoned
itself &5 & lesder, offering cotting-edpe services
that cater to the dynamic needs of Nigenia's ever-
growing populatian.

A History of Innovation and (zrowih

Alrel’s journey in Migeria has been nothing shor
of remarksble. Since eniering the market, the
company has beem focused on imaproving the
accessibility and guality of telecom services. From
expanding network coverage 10 introdscing
affordabde data and vimce plans, 1t bas coosistently
puf the meeds of s customers firs.

In recend vears, ihe telecom provider has focused
on bridging the digital divide, panticulasdy in
underserved maral mress, ensuring that mone
Migerinns can access relinble imlemet services.
Tha push for naboemwade connectnaty has played a
key role im caming Afriel it repalation as a
customer-centric company. deeply commiited to
improvisg the lives of Migerians through
teecomimunications,

Drivimg Digital Transformation

Owmie of the majar reasons fior Alfel's recognition as
the Telecom of the Year is its role in driving digital
eransformation soross the country. With the rise of
smartphones and the growing demand for data,
Airte] has mvested heavily i 40 LTE technology
andd fiber optic mfrastrocture, providing Esster and
mone rolisble imlermed serveces b malhons of
Migerians, This has not only empowensd
individuala but has alse ensbled businesses,
particularly small and medium-sized enterprises
(SMEs), tothrive in the digital age.

Addimonally, Adrtel bas led the charge
mtroducing imnovative procucts and services, sach
a3 mobile money solutions, which hawve made
financial trapsactions more accessible to
Migerians, espevially those i remote  aress,
Throagh s “Airtel Money” platform, the
company has facilitnted financial imcluson,
allowimg wéers bo Send and recerve money, pay
bills, and even access loans, all throwgh their
mabile phones,

Customer-Centric Approach

Its success can be atimbuled to its strong focws on
undenstanding aod addrescing the needs of ifs
diverse customer base. The company’s fexibie
pricing eptions, inndvative deta bundles, and user-
friendly services hasve made it a go-to provider for
individuals and businesses alike. In o competitive
marked, it has managed to stay abead by delivenng
comsisiend, gh=gualiy service and maintaining a
SO GUSIOMSET ASTVICE Preseide.

One of ibe mitlaives that set Abnicl aparn iz i
commitment 10 enhancing the customer
experience through technology. The compamy's
self-service app and USSD codes allow customers
o easily anage their accounts, purchase data, and
mansor uwsage witboud having o visil & service
cegier. This level of convemiemce has been
inatrumental in fostering lovalty among Airel's
millicns of subscribers.

Empowering the Future with 50

Airtel's vision for the future of
telecommunicaitons in Migeria is grounded in i
commmibment 16 ipnovation. As the world moves
wwards 3G technobogy, it is at the forcfront of
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AIRTEL:

Leading the way in Nigeria's telecommunications
Innovation

prepaning the country for tis pext phase of digral
cvohution. The compasy has alresdy begun testing
50 technology, which promises 1o revolutionize
industries soch ss bhealthcare, education, and
entertaimment by offering ultm- fast intermet speeds
amill low latemcy.

With the miroducton of 30§, Amel ams s enshbe
e development of sman cities, advancement of
digital edocation, snd provision of enhanced
services that will deive Migeria's digital ecomomy
forsard, By staying ahead of techoological
advancements, it 15 ensurmg that Migera nemains
campetitive on the global stage.

Corporate Soclal Hesponsibilliy amd
Commumnity Impact

Beyond its business operations, Airel has
demonstraled a strong commitment o corporibe
social responsibility (CSR). Through it various
inftintives, the company bas made a positive
impact on edwcation, healthcare, and economic
empewerment. Its flagship CSR program, "Akriel
Touching Lives" has supponed numeroas
commumity projects, meluding the construction of
sehoods, the previsian of healibcars fscahibes, and
il eimpowerment of wonen and youth.

By coniributing io the development of bocal
commumities, it has not anly strengihesed its brand
but also deepened #s conpection with Migerians
This focus on social impact & another reason the
company hat been recogmized with the Industry
Telecom of the Year awand, as it shows a holistic
commitmsent 1o improviag lives.

[tz recognition as the Telecom of the Year is a
testament to its leadership in Migeria's
lelecommunications  industry. From expamding
network coverage and driving digital
iranstormabion 1o delrvening excopiional cusiomer
service and lovesting in the flansre with 5G, it
contimues o sed the samdard for telecom
companics in Migeria, As it builds on this success,
it is poised to remain ot the forefront of the
country's telecom revolution, empowering
mullpons of Migerians walh the tools they oeed 1o
thrive in an increasingly digital workd

SmartCash FSB Wins the Industry Innovative
PSE Avward

SmartCazh Payment Service Bank (PSH) was
homored with the Industry [nmovative PSB Awand,
recognizng ils groundbreaking coatrtbutions 1o
fimancial imelusion and digical banking in Nigeria
Thee awvard underscores SmarCash's commitment
o delivering cutting-edge financial services that
empower underserved and anhanked commumities
morois the natson.

Revalutionizing Finamcial Acoess

Launched with the miszsion to drive finascial
inclusion, SmartCash PSE bas quickly emerged as
o leader in Migena's payment serice sector, By
provading easy access 0 banking senoes,
including mobile wallets, tramsfers, asd bill
paymenis, SmanCash has enabled millioss of
Migerians to participate in the formal sconamy, iz
innovative appreach allows customers,
particularly im mural areas, to conduct finamcinl
transactions seamlessly using thesr mohile
devioes, without the need for tradibonal bankmg
infrasinaciune.

Technalogy-Driven Innovation

SmanCash PER's success is bailt on leveraging
sdvanced fechmology bto meet the needs of &
diverse and growing custamer base. The company
has meroduced several iech-driven solatons, such
& i user-fricndly mobile app, which simplifics
the process of opening accounts, making

airtel

A REASON TO IMAGINE

Irandaciions, and acoosfing odber financial
services, The app’s innitive imterface, low data
comsumption, and offline functionality have mads
it & game-chanmger in renching wumdersered
popalations.

SmartCash's imvesimend m Secanty and data
protection also sets i apart. With a focus oa
ensuring securs irassactions snd safeguarding
customeer data, the company has gined the tnast of
its wsers, helping to build a solid reputation as a
relishle and forwand-thinking financial service
provider.

Enabling Financial Inclusion

Ome of the primary doivers behind SmanCash
PS5BS recognition for inmovation ig its role in
promoting  fimancial inclusion. By creating
accessible banking solutions, the company has
cmpowered mdivaduals asd small businesses in
hard-to-reach arcas, seducing the financial
exclision gap im Migeria. lis ageni banking
network has expandsd rapidly, allowing users o
perform essentiz]l banking trnsactions, even in
commumities withoat formal banks

This melusve strategy has made a gignibeant
tmpact on ibe country's ecomomie developmsent,
enabling small-scale traders, farmers, and sniiaana
to manage their finsnces more effectively, improve
their snvings culture, and gain access o financial
tools that were previpashy ot of reach,

The Indhastry [nmovative PSR Awasd 15 a neflechon
of SmanCash PSES lesdership i pushing the
boumdaries of payment services in Migeria. As it
comtine:s (o grow, the company remaing focased
on driving financiz] inchesion through technodogy,
offenmng more inmovaiive solutions, and expanding
itz reach o bring fingncial services o every comir
of e country.

With this recopnition, SmanCash PSB has
cemented g position 43 8 key player in the fubare
of digital banking, helping shaps 3 mors inclusive
fimancial ecosystem for Migeria.

Adefemi Adeniran: A Leader Driven by
Innoevation

Adefemi Adeniran, o visionary besder in Niperia's
telecompmmications sector, was boeored with the
prestigious Industry Leadership Award,
recognizing has outstanding  contribulions 1o
imnovation m Amel communication, Thi awand
cilebrates Adeniran's rale i transforming Adrtel
Migeria [mto a frontrusmer in e industry, driving
digital inmovation and reshaping customer
cxperiences peross the nation,

AVisionary Leader in Telecom Inmovation

As a key figure in Atrbel's leadership team, be has
beem ai the forefront of numerous groundbreaking
imitiatives that have elevated Airel's position as
cne of Migerin's leading telecom providers. His
strafegic vision has nod onby boosted Adriels
oompetitive edge bud has also contributed
significantly to the overall advancement af the
telecompnunications secior in Migeria,

Cme of his most notable schievements hag been his
focus om levernging digita]l transformation 1o
enbance the cusiomer experience. Under his
leadership, Amiel has rolled oot severnl moovative
prodscts and serveoes, such as the expansion of 40
LTE coverage, tniroduction af flexible data plans,
and the enhancement of seli-service platfonms that
allpw users fo manage their ftelecom needs
seambessly,

Fioneering Digital Solations

His innovative mindset bas been pivotal in Adriels
ability to stay ahead of the cuerve in dee fass-
evolving telecom lendscaps. By championing
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digital sodutions, be has overseen the imegration of
mew lechoodogics that bave improved nerwork
performance, optimized customer service, and
enhanced dutn security, His efforts have resulted in
Airtel's ability to provide faster, more relinble
mbernet services, fariber cementing the company's
repulation a3 a leader in digial conectivity.
Moreover, he has played a central role in Adrels
push to istroduce SG technology im Migesia,
positicaing the company to lead the future of
telecom in the counfry. The potential of 30 to
revialufionize sectors such as healthcare,
educabon, and enlertainment has boen a key focus
of Adeniran’s strategy, as Adrel prepares w odfier
services that will drive digiial iransformation
across multiple industrics

Leadership im Corporate Socinl Responsibility
Heyand his contnbutions bo technological
mivovation, e has been instrumental m drivieg
Airtel's conporate social responsibility  (CSR)
imitiatives, His leadership in this nrea has bsd to the
launch of several programs imed &t bridging the
digital divide and promoting fimancial inclusion m
ruma] areas. Thede eflons have not oaly expanded
Adrtel's reach but have alsa contribated to the
socio-cconomic  development of communiibes
across Migeria

His commitment to CSR extends to Airtels
education and healthcare inshiatrves, whene he bas
championed praojects that provide dagital learmg
bl s 1o shadents and suppon telemedicing servioss
in umderserved areas. These propects reflect his
bBeelief that telocommunications should nat cnly
drive buginess growth but also contribute to
mational development.

AWell-Deservid Hecognition

Hiz recognition with the Industry Leadership
Award iz a testament to his impactful leadership
and inoovative contributicns to Airels siccess,
His vision for n more connected Nigeria,
comshined with hax ability to execuale bald
strategies, has propelked Aimel 1o new heights m
the competitive telecom industry. As he coalinee
b bead Avire] imio the fianare, his dedication to
mnovation, customsr service, and social impsct
will andouhtedly leave o lasting legacy im Migerin's
telecommunications secior,

Adensran's Industry Leadershp Avwand reflects his
significant role in transforming Adrel inte a
telecommunications powethonse through
immovation and visionary leadership. His ability to
merge cutting-edge technology with customer-
cenine solutions has set new benchmarks for
excellence im Migeria's telecom imdustry,
positioaing both himsell and Adrtel as tratlblaren
im the field.

The Industry Award for Innevaten: Alrtel's
Trailblazing Achievements

Airie] Migena was honored wiath the prestigious
Inlustry Avvard Gor Ienovation, o recognition (st
underscores the company's remarkable
afvancements amd pionecring efforts in the
telecommunications sector, This accolade
celehrates Ainel's commitment fo driving
techmological progress and enhancing the
customer experience through mnovative
golutions.

ALzader In Telecom Innevation

Airtel's joamey towards this mward was marked by
s dedscation to redefining the industry in terms
technalogy adaption and creative adveriismg.
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The W initiative is home to everything
Access Bank has to offer women.

Access to Finance 27 |
Discounted loans for women SMEs
Maternal Health Service Support (MHSS)
Personal loans

W Academy
Capacity building opportunities via training
sessions and business seminars/webinars

Career development workshops and
advisory services

Access to Market

Through the W Community
Campaigns and Exhibitions

For more information, please contact
us at wcares@accessbankplc.com or
call01-2273005

x} aCcess |,

Inspiring - Connecting - Empowering —
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CHAIN REACTIONS:
Setting the pace in PR industry

hain Reaction, one of the leading

public relations agencies in

Nigeria, was recognized with the
coveted "PR Firm of the Year" award at
the prestigions Industry Awards. This
sccolade celebrates the firm's remarkoble
achievements in the feld of strategic
communications, crisis management, and
brand building across diverse sectors.

ATestament to Excellence

Founded with a vision to deliver
innovative and result-driven
commumnication strategies, Chain
Reaction has steadily grown into a
powerhouse in the PR industry. Over the
past years, the firm hos played o pivotal
role in shaping the reputation of some of

Nigeria's most prominent brands. lis
approach s rooted in créative storytelling,
data-driven insighis, and a deep
understanding of the local market, which
has allowed it to develop tailor-made
solutions that resonate with both clients
and audiences,

Industry-Leading Campaigns

What sets Chain Reaction apart is jis
ability o navigate complex
communication and deliver
measurable impacts. From public sector
projects o private sector campaigns, the
company's portiolio inclwdes a wide range
of successful initiatives that highlight the
firms expertise in building meaning ful
connections between brands and their
audiences,

Whether it is orchestrating  product
Inunches, managing crises, or h=lping
businesses establish their presence in a
crowded marketplace, its campaigns have
consistently demonstrated excellence. In
the past years, ils nodable projects have
included high-profile digital marketing
campaigns, government advisory
services, and corporate communication
strategies that have garnered widespread
miedia attention,

Adapting to the Digital Age

ISSUE 12

In an era where the digital space
dominates commumication, it has led the
charge in integrating traditional PR
techniques with cutting-edge  digital
strategics. The firm has invested in
buidlding its digital capabilities, embracing
social media, influencer partnerships, and
onling content creation o engage
andiences in new and dynamic ways.

This digital-forward approach, coupled
with Chain Reaction’s emphasis on
thought leadership, has not only helped
clients increase their visibility but also
transformed how PR is executed in the
Migerian market. With a focus on real-
time data analysis and monitoring, Chain
Reaction ensures thal every campaign is
oadaptable and responsive o the ever-
changing media

Building Trust and
Managing Crises

One of the key arcas
that earmed it the
"PE Firm of the
Year" title is its
exceptional crisis
management
expertise, The firm
has beccn
instrumental in
guiding numerous
clients through
complex
rcpu'la.tlnnul

damage control. Its

proactive and
fransparent
communication
strategics have been
wital in restoring
public trust for
companies facing
scrutiny or backlash,
Whether dealing
with reputational
crises, product recalls, or leadership
transitions, Chain Reaction has
demonstrated a masiery of the wols
necded to mitigate damage and protect a
company’s brand image. This ability to
manage ¢rses while maintaining strong
client relationships is a hallmark of the
firm's enduring success.

A Bright Future Ahead

The "PR Firm of the Year" award is nof
just a recognition of Chain Reaction's
achievements, but a festament to the firm's
forward=thinking approach and
commitment to excellence in public
relations. With this award under its belt,
the firm is set to further cement ils
reputation as a leader in the Migerian and
African PR space. In the words of the
company's CEOQ, “This award is a
reflection of the hard work and passion
that our team brings 1o every project. We
are committed to pushing the boundaries
of public relations and will continue to
deliver exceptional results for our
clients.”

As the PR industry continues to evolve, it
is well-positioned to stay ahead of the
curve, offering innovative solutions that
drive real value for clients. Looking to the
future, it plans to expand its regional
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footprint, embrace more technological
advancements, and continue its focus on
Its recognition at the Industry Awards is 8
filting salutation o iz unwavering
dedication o shaping the future of public
relations in Nigeria. Through a
combination of creativily, strategic
thinking, and adapiability, the firm has
demonstrated its ability fo thrive in an
i i competitive and dynamic
markel. As it continues o grow and
evolve, it is undoubtedly a PR force 1o
watch in the coming years.

Israel Opayemi: A Visionary Leader
Israel Opayemi, a dynamic and visionary
communications expert, was awarded the
prestigious "PR Practitioner of the Year”
al the Industry Awards, This recognition
highlights Opayemi's exceptional
contributions to the public relations
industry, where his innovative strategies
and leadership have made a lasting impact
on clients and colleagues alike.

A Career Built on Inmovation and
Excellence

With a career spanning over a decade, he
become a i figure in Migena's
PR lindscape. His ability 1o blend
traditional PR principles with cutting-
edge digital solutions has set him apart as
o thought leader in the field, From
managing high-siakes corporate
communications to driving impactful
brand campaigns, i's

covers a wide mnge of public relations
functions, all of which have helped
elevate the reputation and visibility of his
clients.

One of his hallmarks is his focus on
storytelling. Recognizing that every brand
has a unique narrative, he has consistently
helped businesses craft compelling stonies
that resonate with audiences. This
approach has been particularly effective
in driving consumer engagement,
building brand loyalty, and fostering trust
between organizations amnd the public,

Key Campaigns and Achievements
Throughout the past year, he spearhended
several high-profile campaigns  that
gained widespread recogmition, His
stralegic communications work for
multinational corporations, govermment
agencies, and local brands has earmed him
a reputation for delivering results even in
the most challenging scenarios,

One of his outstanding achievements was
his leadership in crisis management for a
major client, where he was able 1o

navigate a polentially damaging situation
and restore the company's image through
swift, transparent, and thoughtful
communicstion. His proactive appn:miu
combined with hiz ability to remain calm
under pressure, has cemented his stalus as
a go-to expert for reputation management.
His innovative use of digital platforms has
also played a critical role in his success,
By leveraging social media, influencer
marketing, and data-driven insights. he
has helped his clients o expand their
reach and deepen their engagement with
target avdiences, His work has led o
increased brand wisibility, improved
cusiomer relations, and a significant boost
inclient trust.

Leadership and Mentorship

Beyond his clieni-facing work, he has also
become known for his leadership within
the PR community. As a mentor and
sdvocate for the next generntion of PR
professionals, he has dedicated time and
resources (o nururing young talents in the
industry. Through workshops, speaking
engagemenis, and mientorship programs,
he helped shape the future of public
relations in Nigeria by inspiring others o
embrace innovation and creativity i their
work.

His dedication i knowledge sharing has
also eamed him respect as a thought
leader. He frequently contribules fo
industry discussions, offering insights on
tremeds, challenges, and opporunities in
public relations. His thought leadership
has influenced how PR is practiced in
Migeria, with many looking to him for
guidance on best praciices and strategic

The Road Ahead

Winning the "PR Practitioner of the Year”
award 15 a well-deserved recognition of
hiz hard work, dedication, and visionary
thinking. However, this milestone is just
the beginning of what promises to be an
even more impactiul career. With plans to
further explore digital transformation in
PR, as well as expand hiz influence across
Africa's communications landscape, he is
sef 1o continue leading the charmge in
shaping the future of public relations.

His recognition at the Industry Awards
underscores his outstanding contributions
o the PR industry. His innovative
sirategies, leadership, and commitment fo
excellence have set a new standard for
public relations in Nigeria. As he
continues to push boundaries and inspire
pthers, Opayemi remains a trailblazer in
the world of communications.
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from Africa

teve Babacko, the debonair President

of the International Advertising

Association (1A A}, Migena Chapter
amnd his creative agency X3M Ideas have
shone brilliantly on the local and global
pdvertising landscapes, changing the siatus
quo and building brands with cuthing edge
creativity, Goddie Ofose reports,

When it comes to the advertising industry,
having a creative approach to work is
crucial, Indeed, the success of an ad agency
or an ad campaign largely revolves around
the ability to create effective and engaging
content that is capable of largeting the
Viewer's atlention,

In the context of today's creativity and the
contribution of advertising to brand
building and Migenia's economy, the Chief
Executive (rficer of the X3M Ideas, Steve
Babaeko fits in perfectly as one thinker who
sits o a comer, dishing out memorable
campalgns that do not only catch attention
but forge an emotional connection with
viewers,

For decades, Babacko used advertising to
tell & siory; a story that Africa is capable of
standing shoulder-io-shoulder with the rest
of the world in advertising. Mo wonder, his
creative agency has remained a beautiful
bride and ruled the Nigeria market for overa
decade, winning awnards and changing the
Migena narrative.

Perhaps the difference between him and
others lies in bemg able to differentiate

between creativity and strategy. To him, the
most herculean fask is transforming a
brilliant idea into an actionable plan. “It can
feel so daunting to take that initial spark and
turn it into something tangible and
measurable,” he once wld this reporter. And
8z a good student of a renowned marketing
professor Jef 1. Richards, the X3M Ideas
boss believes that; "Creativity  without
strategy 1% called art; creativity with
strategy is called advertising.”

By cleverly applving this principle,
Babacko and his agency constitute o force
to reckon with, not only i Afnca, but
ghobally. The peak of that recognition was
the breaking of a Thyear-old record by
X3M at the 2023 Cannes Lions Festival,
where they won the first of this award ever
by a Nigerian agency.

Therefore, 1t was just a reiterabion of an
cstablished fact, when the organizers of the
Industry Awards and Summit anpounced
Babacko as the CED of the Year in its 2024
cdition. The award put the advertising
egghead ahead of the CEQs of other
organizations in Migena. OF course, it's
irrefutable, considering the singular act of
putting Migeria on the world map at the
2023 Cannes Lions 2023 Festival, To
Goddie Ofose, the Editor-in-Chief of The
Industry and the organizer of the awards,
one would be making mockery of the
awards and recognition indusiry, if

Babacko was ot celebrated as the numbser
one CEC in Nigena, who broke a To year
obd jinx.

“While 1 commend our body of juries for
their painstaking work in identifying and
giving the award of the best CEOQ to a
worthy personality, | must add that, as a
marketing reporter and analyst, | know whad
it takes to win in Cannes. It eluded us in
Nigeria for 70 years because it was not a
joke, until one Steve Babacko came and led
o team of determined and creative minded
guys at his X3M ldeas to the "war'. Canmes
easily separates the ‘men' from the boys'
and that's what happened. Our philosophy
at the Industry 15 (o give recognition based
on merit and that, we will continue 1o
uphold™ Ofise said.

Nigeria to the world...

Just as advertising in Nigeria, the
advertising professionals are also evolving.
From the first-generation advertizing
agencies o the present-day generation, the
industry has witnessed remarkable progress
that has put it on the global map as one of the
creative destinations in the world No
doubt, the industry significantly contributes
to the economic growth of the country and
comtinues to flourish in terms of revenoes,
creativity, local and international
recognition, and talent.

An independent survey revealed that
graduates of mass communications,
marketing, and other related professions

X3MIDEAS

prefer to work in the advertismg industry to
any other indusiry. Amazingly, when people
think of advertising in Migeria, many
professionals in other fields and outside the
country say that an individwasl readily comes
to mind: Steve Babacko, He is a renowned
creative advertising and marketing
communications expert, becasse he has
been able to position himself and make
enormous contribaions (o the growth of the
He is an adman, who has not only helped
brands sell their produects and services
through creatively crafted award-wanning
marketing communication campaigns bat
has also creatively sold himself and his
agency to the world. His new generation
advertising agency in Migenia, X3M Idcas,
within a short period expanded to other
Africa and the Middle East markets, like
South Africa, Congo, Zambia, Dubai, and
Kenya

Leadership Roles...

Babaeko is the immediate past President of
AAAN and the President of the Migenin
Chapter of the International Adwvertising
Association (LA A)

He has more than two decades of
experience, working in the marketing
communications industry, He began hiz
career o 1995 with MC&EA Sapichi &
Saatchi, where he worked for five years,

Then, he went on o0 Prima
Garnet Ogalvy, where he
aklso worked for anmother
five years, After 7 years at
141 Waorldwide (now Mitro
1213, where he worked as
creative director, he left to
setup X3M ldeas in 2012,

Hiz agency, X3M Ideas,
has become a howosehold
name in the creative
advertising space, winning
heoith local and intermnational
accounis and laurels, Aside
from his agency’s awand as
Creative Ad Agency of the
Year at the Indwstry award,
he has appeared, ai several
global events, as a speaker
and jury member, and
networking  with  global
business leaders, He has
servied as & member of the jury at the New
York Advertising Festival, the Loerics, and
the African Cristal Awards, He has also
spoken at the Cannes Lions Festival and the
International Advertising Association
conference. He served as the Chairman,
Public Relations Commiitee of the
Nigenan-American Chamber of Commierce
among other leadership roles.

He holds a bachelor's degres in Theatre Aris
from Ahmado Belle University, Zana,
Migeria. In addition, he has anended several
international Leadership trainings

. incloding some st Harvard Business
School, Columbia University, Mew York,
and Stanford Graduate School of Business,
He was listed as one of Adweek’s Top 100
Creatives in the world in 2019, He waz also
conferred with the “Visiting Fellow”™ honors
at the Henley Business School, University
aof Reading.

He 15 mvolved in a couple of social
advocacy activities, including pushing for
the recognition of Obangogo Hills, a
symbolic cultural and tounist location in
Kogi State of Migena, standing over TO0
metres high, as a UNESCO World Heritage
Site. His agency also embarks on several
Corporate  Social Responsibility (CSR)
initiatives while he also embarks on
charitable courses,

The X3M ldeas Brand...

The agency has won numerous awands,
ranging from; Cannes Lions 2023 Festival,
the Luurm Awards, the Loenes Awards, and
ithe Lishon Awands to name a few,

Some of its notable clientele are
Multichoice; Africa's foremost
telecommunications company, Globacom
Limited; global leader in wine and spints,
Pernord Ricard, a leading dairy
cooperative, Roval FrieslandCampina of
the Netherlands; o leading carbonated soft
drnnk compamy, LaCasera, and mamy others,
Baged on its success in South Central
Adrica, it entered the Middle East market,
Since X3M Ideas was launched in other
markets outside Migena, o has executed
brilliant marketing campaigns and
premivm brand expeniences for brands like
Chivas, Beefeater, Access Bank, GOtv, and
Jameson in FZambia, Zimbabwe,
Mozambique, and Bolswana,

Last year, while reflecting on its expansion
plans, Babacko said he was oplimistic that
the next journey info new markets in Dubai,
Kenya, and Congo Brazzaville would
breathe a new life into advertising practice

DECEMBER 2024

SPECIAL REPORT

in these regions, In his words, “In the past
10 years, X3M ldeas has revoluteonized
marketing communpications, using brand-
failoned solutions to navigate the dynamic
nature of the markets. Due to digital
dismiption, the business of adverising has
become more complex than before. Rather
than focus on the challenges of consumer
markels, where we operate, we see mone
opporiunitics for growth beyond the
African continent, Dubai is a choice
destination for our business. Wherever we
see o necd for innowvative solutions for
strategic communications, we go there and
help businesses find their "X-factor' and
deliver quality service,” he sand.

Cannes Lions came home ai last....

X3M Ideas” win at the prestigious Cannes
Lions festival marked the first ime in 70
years that an agency from Nigeria and West
Adrica wall clinch the coveted Cannes Lion
award.

XiM Idess emerged victorious ot the
Cannes Lions 2023 festival, securing
Bronze Lions in the highly competitive
Health and wellness category, The agency's
winning campaign, titled “The Soot Life
Expectancy,” showcased its  innowvative
approach and dedication to creating
impactful campaigns that resonate with
audiences and address pressing  social
iRsues,

Commenting on the historic win Babacko
said, “This s an incredible moment for
XM Ideas and the entire creative industry
in Migerin and West Africa. We have always
stmved to push boundaries and elevate our
beloved cooniry on the global stage.
Winning the Cannes Lions award i% a dream
come true, and we are immensely proud to
be the first agency from this region to
achiewe this feat.”

The Cannes Lions award 15 widely
recognized as the “World Cup of
advertizing,” and X3M Ideas” viclory is a
testament to their commitment to
excellence and their ability to compete at
the highest level on the global advertising
sape.

Babacko and hiz agency continue to change
the marketing communications landscape,
setting new standards and breaking new
records. He has also become an inspiration
for both young and old who are rekindiing
their can-do spirit that 'if Babacko and X3M
Ideas can do it, they can do it as well'. The
future is for the brave, Babacko is taking it
one step at o fime,
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LILVERA GROUP:

A distinct example of 360 imc agency

ardly would anyone find an
integrated marketing
icatbons (imc) company in

Migena that is a precinct to doing the 360
almost perfectly well, A clear exnmple of
such ime company is Lilvera Group, a 360+
dicgres marketing commanication outfit that
handles briefs from all areas.

Chver the past year, from March 2023 to bay
2024, Buchi Johnson, Chiel Experience
Cficer of Lilvera said, “Our experiemial
marketing agency has successfully exocuted
o series of impactful projects aimed of
enhancing brand vesibility and meeting client
expectations, Through innovative strategics
and meticulous execution, we have schieved
significant milestones pcross  vorious

campaigns, =olidifying our pozition as a
tmasted partner in delivering exceptional
experiential marketing solutions.”

“A Lilvers Group, we are oll shout Fimst
impression.” adding than “We project
potentials.”

Johnson stated that how we project ourselves
is imporinnt to our productivity, That is wihy
we take first impressaon seriously, he wdded
Firat impression we undersiand, ofien s the
fone of the relationship thot follows henee

fTheIndustry
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making a great first impression is essentinl in
out basiness dealings, We hike you to feel
comforiable with s from the momeni we
metet, assuring vou that you have come to the
right place; the nght pariners io take vou and
yoir husingss 16 the next level,

Unlocking busipess potentials that sre tailos-
made for your business is paramount bo
enabling your business reach s peak. Our
vahies are precious to us; they define hiw we
manage our investments, . Y OU, Cur highly
tramed profiessional siaffs understand this
tow, that the First few mimstes of mesting any
client is estentinl 1o earming that business,
Hence we showcase ouwr inlelligence,
profiessionalism, and confidence in how we
handle businesses from the first meeting and
carning your irust, as trust is the new gold,
We provide services such as expenential
marketing, evend management, influencer
management, evenl sourcing. busingss
meeting and hybrid workshop. Some of the
agency's key achievements thal carmed it the
Industry Breakthroogh i company of the
year m 2023 mclude incrensed Hromd
Vigibility. Through sttegic planning and
creative execution, we have signifecantly
bonsted the visibility of our clients” brands,
the company stabed

Client Satisfaction: the organization is prowd
b report high levels of client satisfaction,
consistently mesting their expectations. O
collsborative approach, attemtion to detail,
ond commitment to excellence have been
mstrumental in building strong  client
relationships.

Lilvera project highlighis during the year
under review are:

PrajectA:

= Dyjective: Production of COUs (Counter
Display Unit) and Display Stands 1o display
brand flems in a strategic and meaningful
WA

= atrategy: Outlining (he key objectives amd

goals the display
stands, and CDU i
meant to poriray
which inclodes
proshoct. features slc.,
casuring they are
practical and easy to
mssemble.

- Results: Enhanced
brand awareness &
increased product
visibility. Sales
promoters were also
ahle to lewerage on
the eye-catching
design and structure of our poeduction,
whach neded n o striegie placement of
items, rednlting m memorable consumer
interactions, giving an overall topnotch
CRPETEOTE.

Prajeci B

- Ohbjective: Strategically revamp Key
locations fo maximize brand visiality and
engagerment, effectively showcating  the
drink brand's identity and increazing
consumer inkerest and recogmition.

= Btralegy: Develop & comprehensive plan io
fabricate ems that embody the essence af
the drink bramd, ensuring they resonate with
the target aoudience, Execute strategic
refurbishments of key locations to enhance
visihdlity, creating immersive environments
that amplify brand presence amd attraci
consumer attention effectively.

- PResults: The strategic fabrication of
bespoke items and revamp of key locations
significanily boost brand visibility, leading
i heightened consumer engagement for the
drink bramd with sales promoders capatalizing
o0 these new resources b creale IMmersive
brand experiences for consumers.

Projecr C:

- Objective: Sirategically brand  display
tniles and fobricate desplay umats i selbected
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Lilvera

outleis to increase brand  visibiliny  and
reinforce brand identity, thereby enhancing
CONSUMET AWArencss, engagement, arnd
boyalny levwards the technology brand.

- Seradegy: Design and install branding
maberials that integrate the technology
brond's ¢lements info toble surfoces and
disploy wnits o selecied outlets. Ensure
consisency b brambing across all materdals
and locations,

- Results: Sales promoters effectively
utilized the brunded tables and display umits
to showcase the technology brand product
features amd beneliis, enhancing conswmer
engogement and influencing porchase
decisions  positively, thercby maximizing
overall brand impact in the owlets and giving
consumers an amazing brand expericnce and
FIEAIY WA,

Looking ahead, Johnson soid, *Our ogency
remains committed to pushing the
boundaries of experiential marketing, We
will continue to mmovaie, collaborate with
our clients closely, and levernge emenging
technologies to deliver impaciful campaigns
that drive tangible business ouitcomes, By
staying ahead of indusiry trends amd
evolving consumer preferences, we aim: bo
furiher elevate brand visibality and exceed
client ex pectations in the coming year.

OLAYIWOLE JEGEDE:
Breasting the taps where young professionals fall off

e Managing [drector of
IMinnd, Olayviwole Jegede,

was honoared with the
Induostiry Award for Young
Expenentinl Morketer of the. Year.
Thiz prestigious accoelade
recognizes Jegede's exceptiomal
telemt and mmovative approach in
the field of experiential marketing,
and setting new henchmarks for the
industey & Migeria, Expericntial
marketing, which focuses on
creatimg engaping and memosabls
interactioas  betwosn beands and
their apdiences, has sean

tremendous  growth onder his
leadership. His innovative strategics
have not only enhanced ibinmdx's
reputstion bul bave also ser pew
stamsdards for ik ndustry,

A Rising Star in Experieatial
Marketing

The award givem o Jegede o a
testament fo his  significant
contribations 1o the marketing
landscape, As dbe MD of IMinnd, o
company renowned for iis dynamic
and impactful marketing strategies,
he hins been instruneental in creating
immersive brand expericnoes that
resomkte with consumers on a deeper
level

Innovalive Campaigns and
Strabeghes

His ianovallve approach 1o
expersentinl marketing has been a
key dnver of has ssocess. His
campaigos are chamctenzed by
their creativity, strategic msight, and
phility 1o connect with padiences in
mesningful ways. Omne of his
cutstanding achicvements was the
conceptualization and execwtion of
a groundbreaking campaign that
used sugmented resliy (AR) fo
enhancd CONSUMET CTEnEenel.
Under his leadership, IMinnd has
aldo ploneered the use ol dsta-driven
insighis to tailor marketing

sirategies. By leveraging advanced
analytics, the company has been
able to create highly personalized
campigns that sddress the specific
necds and profercios of different
consumer sogmmenis. This approach
has led 1o increased beasd lovalty
and ligher enpagement rates,
remforciog [Mmad's posason as a
leadler i expenential marketing.

A Visdon for the Futare

legede's wision for the future of
experiential marketing is centered
on confinwed innovation and
sifaptability. He 5 committed fo
caploring new  fechnologics and
methodologies o kesp pace with
ewilving CONSURET EXpocialions.
His forward-ihinking approach
tveludes mlegraling cmefgimg
techmadosties, such, as viruaal reality
(VR and artificial meelligence (Al
inbo markelng campaigns, further
enhancing the depth and mopact of
brwnd imterechons.

His leadership is also chamscienized
by 2 focus on fostering tabent and
collahorstzon within the marketing
indusiry. He actively supports
initistives thai encourage young
marketers o explote ereative and
unconventional approaches,
contributing 1o ithe growth  asd
diverstAeation of the mdusiry.

Impact on the Industry

The Young Experiential Marketer of
the Year award did not onby
ackmowledge his individual
achicvements b also kighligheed
the broader impact of his work on
the marketing industry i Nigera
His mnovative campaigns and
sirategic imsights have mifuenced
how bramds approsch  consumer
engagensent, seltmg o high bar for
cxcellence in experientisl
marketimg,

By pushing the boundaries of what
is possible in markesting, he has
inspired other professionals in the
indusiry to embrace creativity and
innovation, Hiz success serves as a4
repdsder of the trapsformative
power of experienital marketing in
building strong, lasting conmeclions
betwoen brands and their sudiences

His recogmitien as the Youang
Expenentsal Marketer of the Year iz
a well-desérved honor thal
celebrates his outstanding
condmibutions to the figld, His
innovative nppronch, strategic
vizion, and commitment to
excellence have established him as a
leading figure im cxperiential
marketing. As be continuess to dmve
the indnstry forwand, his work will
undoubiedly leave a lasiing {mpact
of how brands eagage with
consumers m Migeria aod beyond.
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THE INDUSTRY WOMEN:
Agenda for gender equality, inclusivity and

fong. African women were widely excluded

from vital decizlon-making bodies, and

Magrantly demied access fo capacity building
machanisms and empowerment opportunities. Even in
the, mod s disfand, pasi, they were constdered mof worthy
of sornd formal education. They were expected 1o be
married off fust af puberty. This past and contimeed
traditional exposure lo gender inequality continues o
haunt African women, even the very indusirious lot
o thewm,
Like in the ancient days of self-help palm oil mills to the
era of Seiall and Mediymi-sized Enlerprises (SME)
wornen in MNigeria, and their counterparts in the entive
African conffrent are SHll subiect o socio-crliura
limitations, ke having difficelty acceszing funds o
seale up their businesses, Thix is uoually due fo poverty
ad lack of policies deliberately desipned to engage and
empaver them,
With the persisiing gender ineguality and the lack of
policies deliberately designed to bridge the ineguity,
wormen stekefiolders i Indusiry' are of the view thar
purposeful policy shift to enable women owned
businesses overcome the barriers impeding their flving
high and far In the entrepremcirial space is the veritable
Director of Operattons (DY, Women Chamber of
Commerce, Indusiry, Mines and Agriculfure
(FCCIMA), Wevinmi Eribo said “IF sfaris with
recogRizing e fact that inclusion is reguired, and that's
Juust becarive same peaple have been excluded. Inclusion
i5 tenderstanading that barviers are there, challenges are
there, butt ko do wer infentiomally break those barriers
i overconte those challenges . She added that " When
we talk aboul inclusive programs, it is all abonl row we
infentiomally drive structurimg programs and supports
thert reach these women enfrepreneirs wihere they are.
You camnof contimue to ave women programs without
inclusiveness In ow you design and execule them, You
RINET FECOETIDE WOIRER enfreprenenrs where they ave ™.
And " The reglity of @ woman in the rural areas and the

capacity building

reality of the women brthe wrban areas are different, The
reality of a womoan who has education and ome that
doesn’t are different. Jo, we miust be infentional abouy
strategizing arowmd those barreievs that we actially see.
And those are the ones ol we actually see, there are
athers that are swhconscions and if you are not
consclous in yvour destgn you will miss them.” In
addition, she said, “Inclusion is really a great idea,
honoring the fact thot these barriers exist and
imfewntionally desigming programs fo overcome them.
Tire weumten that need these supports must be able o get
e where they are, Whatever we are dodng in reaching
out, we mist ensure that we are actually speaking to the
people thar need the help,  Eribo stared.

While speaking on entrepreneurship gender divide in
the Nigeria, as compared fo whal olitaing in some other
parts of the world, Natural Conswltar, Private Secror
Parmership, United Nation Wonren, Hanzatu Adeghite
satd, “Firstly, Nigeria has the highest percenlage of
female owned businesses in the world It srands at
argund 43 percent, with abowt 23 million female
ertreprenenrs. "

However, Adeghite added that "The only challenge is
that most of these enterprises are formed based on the
concent of micre and smaller businesses. Though we
Frave the largest earning in terms of thetr contribution to
the GDP and in the area of their wealth creation, ir is
definitely not as significant as in support that we have on
e plobal plane abonl female owned businesses. There
are fots of female owned businesses that make billions
gpont Billions worldwide, And, of course, we Took af
sonme cosmetic and fashioming companies and we see
that the percentage which they contribuie is in frillfons,
It is very high, bul here it nray mot be very high bur shows
they have a population. ™

A perit from women enirepreneirs, Adeghite mode o cave
Sfor peaple living with determimations (disabilities)
within Nigeria, According fo her, they ave also exclded
from the ecomomic space of the couniry, saving that
accessing finds fo grow thelr bsinesses is also hard for

them. "We are looking ai businésses most of which
conldn’t get funds from financial institurions heve. We
herve dione a Tor of research and s mame of them are
clustered in the ruval communities and there is a lot of
restruchuring for thelr bsinesses, " She concluded that
o make Nigeria a rich field of opportunities, capacity
building and knowledge sharing must be prominently
tapped inio.

(O what can be done to bridge pender gap in Nigeria,
with over 40 percent busimess opprorfumifies for women,
and with their popudation of almost 49 to 50 percent of
the conriry, the Execurive Divector, MTN Foundarion,
Odumaye Sanva, satd, "It is important fo focus on
wamen [ bellove thar more can be done, Aud T thing ir's
importand 1o examine how we are dealing with female
businesses, and how we are creating policies that enable
them, ™

Odunayeo recalled that i 2021 a research way done
after COFID-I9 "we realized that with the only
unprecedented capitalist financing operated globally
oy 2 percent of female businesses gof funding, ™ " What
are the policies? We put the numbers on the table. The
DP can grow by thiz percent per capital and all of that
bt people i the development sector reed fe wake up
and put subile pressure on the government. How can our
podicies enable women lo access Toans with reduced
interest rafes, that is, making it easier for women fo
access the finds, she queried.

Agrain, like Adegbite, Odunave wrapped i up harping
an capaciny building, *'1 befieve that capacity building is
very fmportaid, I ks more irporfant than the. funds
becawze, i I am emabled, [ can search and access
Sumcling by savself, Wirthoot capacity, fust the availability
of funds may mot still growth the businesses, So, we need
1o bulld capacity and then match it with the funding, So,
we mst consfantly create oamd design programs i
target people with determination and women. It is very

Iniportond,

The Industry

in 2024 in different fields of the economy.

Newspaper rating: Meet the Top 50 Industry women in Nigeria who made social impact

Ifeoluwa Obafemi:

Digital transformation trailblazer and purpose-driven leader

ith nearly two decades of experience driven
commercial excellence in Fast Moving
Consumer Coods {(FOMG), feoluwa Esther

Obafemi has distinguished herself as an accomplished
business leader and digital ransformation strategist of note,
Currently, the Head of Digrial Transformation and Media,
FrieslandCampina WAMCO, Ifeoluwa has led
transformative initiatives scross 44 counfries m Sub-
Saharan Africa, delivening exceptional results in marketing,
media, consumer experience/engagement and digital
transformation.

A Fellow of the National Institute of Marketing of Nigerin
(FHIMMN) and the Institute of Management Congultants
(FIMC), her expertise spreads across strategic planning,
digital transformation, and people development. She is
recogrized among Africas Top 45 Most Influentinl Women
in Drigital Transformation and Migerias Top 30 Women in
Marketing and Communications,

Her career jowrmey has been a pleasant reflection of a blend
of scadermic brillinnce and mdustry impact, sproed with o
B.Sc. in Biochemistry, an MBA, and executive cducation
from other world=class institutions. Beyvond corporate
success, through her Business and Leadership Senes, she
mentors professionals globally, And, as Deputy Chair,
Maotherhood Nigenin Initmtive, she 15 also an sdvocaie of
bener and impaoved marernal and child healtds.

Healuwa is a passionate leader, and a published author. She
has writien three books, She 18 marmied 1o Ayobarm Chbafiemi,
her steadfast partner in life and parpose. Their union is
blessed with wonderful children, Her sterling story of
success §s a testament 1o excellence, resilience, and the
power of purpose in transforming lives and businesses as a
formudable captain in her chosen carger,
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Tosin Adefeko's bold signature in growing brands
and making experiences count

prominent player as a corporate executive and

entreprencar, Tosin Adefisko with no fewer than 2%

years multi-sectoral experience has led and delivered
outstanding business results in financial services,
printbroadcast media and marketing communications
inudestries,
Founder Chief Executive Officer (CEO), AT3 Resources - The
MUVMMNT Agency, an sward-winning brand growth agency
that focused on designing communications and creating
mirvemenis that elevate brand expenences.
AT3 Resources is a professional pood of multi- disciplinury
communication consultanis and go-to specialists for creative
storytelling, strategic communications and media
msterventions, [t has on its clents' list big bramds like global
corporates, local conglomerates and influential private
playvers. In its characteristic professional mastersiroke, it
lannclsed MUVMNT as iz creative heb for some multiverse
brand experience platforms — Muvmnt Swidio, Muvont
Experience and Muvmnt Reports.
As a Team Lead ot AT3, she has, in the lest decade, dedicaed

her work life to helping brands thrive in the ‘always on® world,
living indelible prints on iconic brands like META, Nerwork
International, Coca-Cola, Procter and Gamble, Guinness,
Microsofi/Mokia, NIBSS, Etisalai, British Asrways, Fond,
Rixfiszon Blu, OLAM, CFM among many others (oo numenous
1o mention.

Her success story gt her enlisted as one of the Top 50 women
in Marketing Commumications’ by Brand Commumicaor for
two consecutive years and one of the Top 100 Leading Ladies
in Adrica. She was honored as the "Outstanding PR Personality
of the Year' by Marketing Edge 2023 and one of "The Top 50
Industry Women Change Makers" by The Industry in 20235,

She was recently appointed member of the 2024 Jury for the
International Public Relations Association (IPRA) Golden
World Awards. She was also recently appointed a LAIF 2024
Juror, a member of the Migerian Instinge of Public Relations,
International Public Relations Association, Chartered Institute
of Public Relations UK and Institute of Directors, Migeria,

She is dogped, focused and resalute in pursuit of ler goals. She
15 married to Ade with thres lovely kids.

Agnes Ailuelohia:

Excellent communication guru with operational acumen

Katalyst Marketing Ltd, Agnes Ailuelohia, is a

seasoned marketing comemunications praclitiner and
passionate brand builder, with two decades expenence m
Marketing Communications and Brand Management. First
Eatalyst Marketing Lid is an agency at the forefront of driving
mnevative marketing conumunications, It is courageous and
consumer-centric. Its hallmark is in solutions providing
excellent seTvices,
Ajluelohia has a passion for driving excellence and creating
best in class executions across the agency's portfolio of
accounts. Her operational acumen and exceptional leadership
skills along with ber tireless team of skilled profissionals have
prominently positionsd First Katalyst as the recipient of
several marketing awards, like the Most Ouwistanding BTL
Agency of the Year and Outstanding Experiential Agency of
the Year among others
With an expenenceé that spans brand marketing, project
management, trade marketing and product mmovation, she
started her career as an Account Executive with Bates Cosse,
where shie wos responsible for the prowth of brands like
Benson & Hedges and instrumental to the launch of Nescafe-
3-in-one. She spent over a decade in Brtish American
Tobaceo Migeria as the brand's markefing skills and
development rmanager.
She had her toneh of excellence in the swecessfil lawnch of Pall
Mall, BAT Migration Strategy, and porifolio project

Th¢ Chief Operating Officer/General Manager, First

imiplermsentations, like Pay Cosrect campaign for BAT Migeria

io drive recommended retail price, while sirengthening the
partnership between BAT and its Agency of Record, As
Rothmans Brand Manoger, she drove the launch of the
Rothmans Limited Edition Pack and ensured an overall

growth in the brand's performance mdex.

Bince joining the team at First Katalyst Marketing, she has
continued with her winning streaks, which has been
mstrumental m the year-on-year organic growth of the agency,
while driving new businesses, and recorded no fewer than ten
major new clients. Through her strategic thinking, she is
instrumsental to the extension of the agency's footprints to

other parts of West Africa, like Accra, (hana,

Her passion for mentoring influenced her membership of the
WIMCA group sharing ideas and leamings as a way of
distilling her knowledge and leadership to the younger

generation of women marketing professionals

Agnes holds a B.Se, in Mass Communication from the
University of Loagos and o Master's degree in Public Relations
and Advertising. She 15 an active member of Experiential
Marketers Association of Nigerin {Exman) and an Associate

memberof the Chantersd Institute of Marketing,

The Marketing Conclave' in conjunction with Brand
Communicator, an event created to discuss ideas relating o

marketing organised to commemorate the 10th anniversary of

First Fatalyst Marketing in giving back to the industry.

Mojirayo Folarin-Lawal, A dogged advocate for women empowerment

cad, Funding and Partnerships, Lagos State Employment
Trast Fund (LSETF), Maojiraye Folarin-Lawal, is a

professional with over |2-year cxperience in

banking, fintech and social impact, With expertise across client
management, gender banking, SME finance, product
management, public-private parmerships, digital innovation, and
social impact funding, she i3 decply commitied to digital
transformation, women and youth empowerment, and impactfil
migsions, No doubt, this impressive dossier made her a valuable
comributor and leader in business managemaent, social inspact amd
development, while tousching lives and helping growing
busmesses,

She hobds a Master's degree in Markeung and Business Straegy
aml a certificate in Small and Medium-scaled Enterprises (SME)
Finance. Prior to joining LSETF, she waos the Vice President,
Parmerships & Integrations, o technology company specinlizing
in Artificial Imelligence (Al) solutions for the financial services
sector. She spearheaded parteerships amd redefined customer
joumey experience on unparalleled efficiency by implementing
sk mitigniton tools specifically tailored For financinl institutions,
AL LSETF, an agency dédicated to job creation, entreprenéurial
cmpowerment amd advecacy for sustamable development goals,
her role was to esiablish sirafegic partnerships that dnve
fundraizang for impactiul programs amxd manage stakeholders 1o
ensune expectations ane met and muual goals achieved,

She is a solution driiven leader with proven resulis in mnrket and
CustomeT acquisition, customer retention, digital tronsformation
through technology aimed at rapidly propelling organizations o
the next bevel of growth and success. She has over 13 years of

experiences and accomplhishments spunnmg multiple moles m
different capacitics that cuts across Commercial banks, MFBa,
FinTech and FropTech; from BB o B2C - Cusiomer Service amd
CEM, Client and Account Management, Gender Financial
Inclusion, Risk & Lisbilities Product Management, Credit
Writing and Analyzia, Private-Public Partnerships, Digital amd
Strafegic Parnerships,

She has mobilized and managed over 3200 millien m Gabilities
and rizk portfolio and institutional guaraniee suppont over the past
13 vears. Agahighly result-driven individoal, sl is commiied s
leading and supporting teams, taking responsibilities, and
delivering organizational resulis within the shonest possibile
tire,

According 1o her, *'1 have been involved i projects and irainings
that spans noross Finance, Credit and Risk, Anabysis, Account and
Portfolio Management, Investment and Business Development
and Women Financial Inclusion, and Digital Trans formations.™
She was nominated for tee top 10 Career Women in Afrca 2024
for creabing social impoct, impact funding, stakeholders'
management, ghobal parnerships execufive, customer specess,
and gender and youth advocacy,

An ambitious global fintech independent contractor with
advanced  expertise and skill in brokermg BIB parinerships
between Financial Institutions and Fintechs to wid digital
transformations through Al and wechnology: and B2C
partnerships in building products from ideation to deployment
and market-go-to strategy to drive market stimudstion smd
BCCUEITMI.
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Chinwendu Ohakpougwu: A visionary brand builder and classic
marketing communications leader

ﬂ. n gward-winning marketing, pablic relations, and
corporale communications professional, Chimwendu
Ohakpongwu has made her marks, with her very
impresaive dossier, in ber carcer spanming 8 years of excellenily
building brands in an exemiplary markeiing communications way.
While driving impactinl sirategies, building strong brands and
delivering measurable results with s proven track recosd of
excellence, she emerged a transformative leader in shaping
nasratives, manoging crises and positioning  organizations for
sustmnnble growth,

At TnstBane Holdimgs, whens she demonstrated her e mastery
of the trade as a Srategic visionary brand bailder, she ssablished
ithe marketng and commumnications department from the groand
g, xhrl.p:inﬁ the bramd sdentity and implcm::nl:ing strategic
campaigns that resonated with stakieholders. Her leadership
fostered a positive, inclusive and high-performing organizational
culture.

She redefined the corporate outlook of DLM Capital Group,
shifting the focws firom foander-led branding to showcssing its
diverse executive expertise, She spearhesded the [sunch of the
Sofri app, with minimal marketing spending, achieving
widespread mwereness, positive senfiment amd mepsumble sales
growth for the Group.

Az n versatile marketing communications expert, she has

vanegated expenence that cut across financial semvices, techmology
and enterthinment sectors. Ag 8 Communications Execidive al
HillsKrowlton Strategics, she provided stradegic visibility for
global brands like Visa, Sandard Charbered and Canon; and
Migerian icons such as FEMCuest and Coronation Merchant Bank.
While she was the Corporate Communications Officer at
Renmoney, she enhanced the brand's execative wisibility,
devieloped robast commupications sirategies, and launch
inmovative initiatives, such, os the company's first hackathon.

Her '-'-:T:».u!i]:'l'_l,' emableg] ber o mgiﬂl‘.-r:r her ]'rrn:llitwn,rmr.'l ks
beyend corporate boardroom, &5 a crisis manager, reconstracting
image and recommecting bramds w their target audience, Her public
relations expertise helped Chimamanda Ngoxi Adichic o
reconpect with tee Hlu-:r'un nudience throwgh r.l.l|luml|3,' TesomEant
campaigns and strategic stakeholder engagements. She has also
managed cnsis communications effectively for high-siakes
situations, as cnsuring that DLM Capital Group, as a bramd,
sustanned s credibilsty and trust,

Her professional prowesa and rane mastery of ber an earmed hor
global recognition, She made PR Power List 2024 hooorees by
GLG Commiumications, and was namad one of the Top 35 Undes-35
Marketing Communications Professionals in Migenin by
BrandCommms Awards, Beyond a communicator, she is a catalyst
for transformation and o trailblaser in her field,

Bidemi Zakariyau Akande: PR Icon and Incredible

Talent Groom

ounder and Team Lead, LSF PR, Bidema Zaknrysu

Akande, i an iconic Public Relntions professional who

has dedicated her wealth of experience fo grooming young
talents fo reach the pinnacle of their carcer. She chairs the L5F
career development program, working direcily with
undergraduates and entry level jobs seekers to sharpen their skills
and make them emplovabbe or forge an entreprencurnial path.
L5F PR is an intemational PR agency with core competencies in
corporate commmumications, financial, technolbogy, amd consumer
brands. As n Team Lead, Akande has grown the agency from
being one of the fastest growing PR agencles in Nigeria
expanding its offerings acroas Sub-Saharan A frica and the United
Kingdom.
With over 1(year experience at agency leadership level, she las
shown & passion for strategie excellence and communications
cffectiveness mn her male at L3F, whike unlocking success and
growth for clients through work that matters, She 15 a fierce

advocate for women empowenment. She is the lesder of "mentor
me';, & mentorship program for women coveéring
entrepreneurship, fimancial literacy and mental health.

She's listed as an inpovater o communications on Praovoke
Media’s £th [anovator 25 EMEA list, an annual initistive that
features remarkable imvovators who are addressing the industry's
challenpes with ingermity and creativity to make meaningful amnd
lasting change. She bas been named one of the Top 50 PR
Professionnls in MNigena and Top 50 women in Marketing and
Communications, a three-time SABRE Awards jury member
the world's largest PR awards program dedicated 1o
benchmarking the best PR work from acroas the globe.

Im 2018, Bidemi was listed an Forbes Africa's annual 30 under-34
Business Category. Presenily, she sits on the board of Bele, a
leading ori gallery focused on exporting local African talent 1o the
rest of the world with locations m Logos, London and Los
Angeles.

Bisi Sotunde: Pragmatic international event planner,

leader and influencer

he Mannging Director, BusyBes Events, Bisi Sotamds, s a

pragrmatic event planner of intermational repute, thought leader

pnd influsncer, Also known as BusyBee, Bisi is the convener of
the BusvBee Bvent Business Summit, ope of Aflrica's largest
conferences established since 2017 to foster sound entrepreneuarel
practices among event professionals. She sits at the bebn of affairs of
BusyBes Events, o lesding destination events Management Company
based in Lagos, Migerea. Busy Bee prides itself as an unrivalled go-to-
provider of personal event services toits clientele scrass the globe,
lis experiise lics i curating bespoke destinstion events from weddings
to milestone celebrations; and from conferences to exhibitions, Having
successfully planned and managed several high-profile events for over
15 wears, as 2 brand, it sinnds out as a foree to be reckoned with in the
Migenan evenls managensend indusery
An sward winning intérmational events planper, thowght leader and
influencer, Bim is not only planning events, she also travels and

explores the bemstiful cities around the world, She has ably represented
Migeria and Africa in numerous wedding conferences ard leadesship
retreats, One of these was an allexpense paid trip 1o the Abu Dhabi
Wiedding Show held in Seplember 2023, an initiative of the Aba Disabd
Comventson and Exhibition Bureaw, Earlier, in Javuary 2023, she led n
team of 20 Nigeran Destination Wedding Planners o an all-cxpense
paidd tnp for the Dubai Global Wedding Excellence Retreat (GWE), an
mnitiative of the Dabat Economy and Towrizm.

She has won several awards for her impact and contribubions o the
growih of the wedding induséry, such as, Event Planner of the Year
223, Top 30 Femals Leaders who have shaped the Migenan Even
Industry among others. She leads the Well-Watered Garden Tribe
Mation {WW (GT}, a thriving commumity that promotes collaborations,
merworking and business support. The community s an sctive
membership of over 13 event professionals across Migenia amd the
Diaspara.

Oluwatoyin Nnodi:

Impressive records of a corporate marketing expert

arketing Diréctor, Chivita/Haollandia {CHI Limited),

Mrs. Oluwatovin Noodi, is a Sentor Marketing and

Corporate Communicalions professional with over a
20-year working experience garnered from various seciors and
indusiries, including Information Technology, Food and
Beverages, FMOG, and Marketing Communication Agency.
She is an erudite professional whose proficiency continues to
pave ways for her in the wilderness of marketing and corpornite
COmImuicalions seclorn

Chivita Hollandia, 100% owned by the Coca-Cola company,
Nnodi has over the years achieved success in building and
growing many giobal, regional and local brands, mchuding
Coca-Cola, Fania, Sprite, Chivita, Hollandia, 5Alive,

Schweppes, Eva Water, Limea, McVitie's, Minute Maid, Nestle
Maggi and Visa among others.

Having gained a broad-spectrum of experience working in
vanous markets, inchuding Migeria, West Africa and East Africa,
she is a business leader with a suecessful track record of
delivering consistent and sustamable busingss results, while
superlatively achieving high individual and tenm performance.

She iz widely skilled in consumer tmarketing, brand
management, digital marketing, brand advertising, new product
developments and launches, corporate communications,
strategic business planning, data analysis and reporting,
consulting and training.
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A seasoned PR expert,

orts administrator and entrepreneur

renowned expert in Signage Consulting, Corpornte

Brunding, Promotions and Event Management, Comfort

Obot Mwankwo has established herself as a truifblazer in

the marketing communication landscape. The Managing

DirectorChief Executive Officer (MIVCEQ), Cicom International

Limited, Mwankwo, parades strabegic vision and wealth of
cxpencnce instrumental in shaping the industry,

Her leadership roles as a seasoned public relations expert, sports
administrator and entreprencur have oocasionad tremendous leap
in the industry to the admiration of all stakebolders. She is the
Chairman, Migerian Institute of Public Relations (NIPR), Lagos
chapter; Secretery General, Migerian Trathlon Union; Presadent,
Migerian Zurkhaneh Sports Association; Treasurer, African

4 Zurkhaneh Sport Confederation; Honorary Member, Association

for International Sports for All (TAFISAY; former two-term of B

years Vice President, TAFISA,

she attended Schood of Accountancy and Business Stdies, Uvo;
Business Education and Examination Council {BEEC), University
of Migeria, MNsukka: She is pursuing MSc in Marketing/ Public
Relations, She has travelled to over 70 couniries across all
continents. She has successfully carved a niche for herself as an
evenl management expert, having expertise and reguisite
knowledge in writing, networking, dancing, farming and
travelling.

She is a highly respected public relations expert, sports
administrator ond entreprencur with. & proven track record of
excellence, And her keadership roles, professional affiliations and
imternational experience make her a sought-after in her chosen
field.

Omolara Banjoko:

Dynamics of result-oriented marketing manager

FrieslandCampina WAMOCO, a leading Nigenan

dairy company. In her role, Omolara is responsible
for brand strategy development, portfolio management and
execution in the Nigerian market. With experience across
Various categories — ranging from personal care and NGOs
to food and beverage, she has successfilly led diverse teams
to deliver product launches and integrated brand
campaigns.
She is a result-oniented marketing manager with a proven
track record of driving business growth while delighting
consumers across multiple product categories, brings a
wealth of experience to both small and large brands, crafling
strategies that fuel their expansion through portfolio
innovation, brand communication and channel

development.

Omn:-]am Banjoko is the Marketing Manager at

She got her master's degree in Environmental and Energy
Engineering from the University of Sheffeld in the United
Kingdom, and a bachelor's degree in Chemical Engineering
from the University of Lagos, Nigena, and a certification in
Marketing, Analytics, Digital Media and Plant based
Nutrition.

She began her career at the British Council, Lagos, where
she worked as a communications assistant. She later joined
PZ Cussons Nigeria Ple, where she spearheaded brand
strategy development for iconic brands like Carex and
Imperial Leather. Her expertise spans marketing strategy,
brand positioning, digital and traditional marketing,
consumer insights, team leadership, revenue growith
management, competitive analysis, customer targeting,
marketing materials development, financial analysis and

project management.

he Group Head, W Initiative; Access Bank Plc,

Abiodun Olubitan, is, by carcer and passion,

dedicated to empowering women to scale up their
businesses, easing their access to loans and the required
frainmg o grow their enterprises. Olubitan 15 an ardemnt
advocate for women empowerment and has graced many
ehobal platforms sharing her views on women advocacy. She
holds a degree in Engineering with certifications in Banking,
Design Thinking and Public Speaking. She is very
passionate about bridging the economic gap for women in
Africa,
W Initiative - an Access Bank idea of driving the growth of
women-owned businesses across Nigeria and Sub Saharan
Africa through its Women Banking wing - provides a
veritable tool for her to ventilate her passion for
empowering women, while flying high as a banking hall
queen. As the Team Lead commissioned by the Access
Bank, she is responsible for understanding Africa’s gender

landscape and women's needs, building sustainable
strategies for women's economic empowerment and
implementing these financial and lifestyle focused
initiatives in line with ethical banking practices,

Making a huge success of this crocial, wet, very essential
mandate, she has, so far, contributed immensely o the
financial inclusiveness of millions of women. Armed with
the W Initiative, she ensured growth for thousands of
women-owned businesses through opportunities for
financing, capacity building and accessing new markets,
With her as the head of the gender desk, W Initiative grossed
several awards both locally and imternationally for the
people-centred Access Bank.

With over 20-vear-chartered banking career that cuts scross
retail, commercial and private banking, Abiodun Olubitan
has gathered valuable experience in relationship
management, strategy, impact assessment, financial
inclusion, marketing and business development.

Chioma Otisi-Igwe:

Building brand equity and driving business growth

ithy ovier 0 decade experence in driving eaness growth and baulding
brand equity within the bevemge and duiry indusiry, the Marketing
Mansger, Three Crowns Milk, Chioma Igwe. has registersd her
romarkeble professiomal presence as & marketing communications expart. Igwe
ol o hachelor's degros in Marketing from e University of Hoddersficld, Unsted
Kispdom, and o Masier of Sciepcs (M3c) i Intermatiomn]| Matkchog from the
Unsversiny ol Birminghass, United Kingdom,
Anactive member of the National Inssine of M arioeting of Migeria (N IRM), she s
o for her strategic approach; cossistently mansformsing complex marketing
challesiges imto clear, actionable sohrions that resonase with both the consumer s
nnd the busimess stakcholders
Her professicnal jowmey bogai as 4 marketing itern al e Miporisn Browenos
Pl durmg her Mational Youth Serdice Conpa (MY SC) progras,. and = 2006 ke
Jorined FricsbandCamping WAMOUD as & management tralnee, & move thas sarked
o sagnificant tuming point in her career
The managemeni trainee position embded her o explore emaliple ficets of
commercial operstions while collsborating with diverse stakelolders and thind-
party agencies 1o sfoabe her carcer as o reputable markeling commamications
profrsimal.
Lipon commpletion o the manapement iraees progrint, she pdvaisod 1o the fols of

s Brend Mansger As bet camder progreased, she mok on more lesdarship
respomsibilities, managmg cross-functional feams and leading innovative
marketing chmpaigrs. Her stmiegic vision and dadication o exoellence Jed to the
spccesaful launch of innovetive product extensions and the revitalizatos of
existng omes, while aligmmg Thioe Crowse” olferings with ewolving cosmamer
prefierentss and market demands,

In e current fole w8 Markelisg Mansges, Theee Crowns Milk, she has
significastly comributed 1o fosiering a sirong emotional coamesrion weth
oonsumers. cspecially mothers. Three Crowns is the first dairy brand m Migenia 1o
champion muothers, recognizing their essentin] role in the family. Understanding
et the well-being ofcaregivers directly mmpacts the rn'mlu:-l]:n paarturs, Chioma
has I iniatives slesnpied 1o eocourape mothars 0 631 will and live hisalialy -
uftimadely promoling happidr and Bealihics Familses

Under her wwigh, Three Crow mrplementsd cosuser-Cenme campaiges tal
pecognizes mothers as the bean of the Hoere, emphasizing bealvh, wellness, and
nutrition 1o further reinforce the position of the brand & 2 heabthy choice for
famiilies. Her creative snd stmtegic direction confimes b0 inspire and drive
mnpacifol grinath in an olt-competitive market. ensuring that Theee Crowns
rosraine @ tnasted brand devoted 1 care for mums, promotng wellness and
Tosiermng Gamily hondd
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Mabel Adeteye: Astute PR icon and exceptional

brand communicator

n official member of the Forbes Communications

Council, and the Head, Brands and Marketing

Comanuonications, Wema Bank, Mabel Adeteve, is an
cxceptional brand comnmunications expent with specialization in
strategic communication, brand management and public relations.
With an impressive 15-year expericnee, she has excelled in
variows aread, like strategy, marketing communication, brand and
procuct management, digital media marketing, events planning
and - management, Comporate Social Responsibility (CSR) and
sustainability,
Over the years, she showcased her extensive knowledge,
expertise, and professional judgment in the manpgement of
numerows high-profile commumications mitiatives for both local
and international brands, Her notable portfolios mclude successful
corporate restructurings, product mtroducteons, market rollowts,
intematonal chsis communications responses and management,
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B2B and BIC communications, corporate social responsibility,
sustaimability campnigns, media relations and perception
meAnagemenl.

Mabel is a member of the Chartered Institute of Public Relations
(CIPR), UK MNigenian Institaie of Public Relations (MIPR), and
Digital Marketing, Integrated Communications and Maorketing
from the Chartered Enstitute of Marketing (CTMW), UK. Sheis alspa
member of the world's largest and most infloential PR and n
Communications body — the Public Relations and d
Commuancations Association (PRCAY, UK.

She is an alumnus of the Department of Busmess Administration,

Babcock University, Ahmadu Bello University and the Lagos

Business School, She is aleo a certified Advanced Branding éxper,

with numerous digital certifications with Google, such, as digital

Sales Certification, YouTube Channel Growth, and Campaign | (
Manager Cerftfication among others

Maureen Omi Ifada: Deploying excellent communication to

deliver profitable growth

b Magkenmg Direcwor, FreslindCampens WAMUOT Nigena Ple,

Marcen Omai Iids is 8 molt-skilled profeasional business manager

wth a srong techascal background i Misketsag and Sales. She hae
wigelhent comermmication and people skilld with 4 knack for organizational
siemiogy, trained ey lor busisds devolopment and passics for compctibve
ileas. She is very koen o1 continually embracisg new challenges, and caper o
soupuaTe new experiences that will eimssedy deliver profitable growth.
[nda began her carcer with FrieslandCaniping WAMOD m 303, working
withithe Consumer Marketing Dhepartmeni ax & Munsgement Trainee amd then,
noess througls the ramles fo beoome Hee Senioc Bmnd Manager for Three Crowns
Wik, and later, the Marketing Manager for Peak Milk - Nigenia's number-omne
duiry brapd. Her respossibilities isclode portfolio and beand  stiretegy
deveboqment gnd exeoution, profi e loss (PEL) end Advert end Promotion
(AP} msnsgesent, and the brend bead for Begrated commisyication
SEEIEEY [roam ConoSplinn , proiss s an cEarution
W el o ot Developisenl amd Shopper Maskensg (CTDSMp
Deparineent m 019 a8 Heud, Shopper Marketing Modemn Trade snd B-
Commercs, ANematrve Trade Bosiness and Foud Sorace Profediosalks 1o
teooaclen ber commencial acumen. Hone, she has the pesponsibility 10 devolop
shopper nmarketing strafegy and implement fit for parpose activities to drive
reiail and shopper conversion along path b purchase (PIP).
[n Jasmmry 2032 ghe took on the role of Head, Chanpel and Category
Developmen, FrieslandCamping Sub-Sahamn Africa Checier, where she has

ky presponsabilities of conceprmlinsg and drafing the oversll channe| and
categody Eraicgics; sumiegic parnership o suppon customer sell in and drive
Feddnl comnvedielm, tranaletion of satihs beand plans s wissing chaassl
IErhairves: and vidibality Sirasegy W dnve prochect préscnos. relevianco amd
promaneecs # posl of parchase (POF) acnoss all channels.

In hor current position. as tha Marketing Direcios, she bas the responsibelitios
o concopiualios and imploment mmarketing strategies and plans in alignnwent
with besiness abjectives, while leading the overall brand's fimancial planning.
developing plans and forecasts that drive profitable growth for the brands. Her
resspansibilities also inclods managing and reviewing the marketing budget to
allocsle resources effectively ond ensure optimal BO] on marketing
imvestments, while she is responsible for boilding a high-perfonwing
mearketing ieaen and eesuring effective coomdinaticon with oilwr depantments o
aliga marketing elforts weth overall bissiness sotivicies

She potl a bachelor of sclenes (B5c) in Basiness Adnbsisrenon (rom
Ao AL UHirversiny, Ekpoma, BEdo Siate i DK a6l & sasler's degioe i
Busincds Ademstranon (MBA ) from Edmburgh Bosigess Schood, Hermod-
Wall Ussvehaty, Usiled Emgdasn i 2004, She alio bas a Prodessional
Dhipdama i Marketiog (MCIR). She it a 2024 Fellow of the Mational Instibeie
of Marketing of Migeris (FHIMN), Chartered Institoie of Marketing {(CTM).
United Kingdom

Maureen Omi 1fxda s an avid lover of family, who enpoys mmsic, ravelling
und reading.

Bridget Oyefeso-Odusami: A marketing professional

with some touch of excellence

b Hend, Hrand snd Marketing, Smnbic [BTC Holdings PLC, Boidger

Cryrefeso-{idasamd &5 8 mulbi-ficeted marketing professiosal with more

than 25 vears of global cxperience inbmnd strafegy. sponsocships. digital
marketing, deta analytics, pefdic melations, and all commssications clomients. She
hit g proven Efrask todord o fuBnisg shleraal and extemal corpofale
cmamicatois and product Imepmaied Meskchng Casspalgng (IMC) aoriss
various coumeres mnd sectors, incleding avintion, Bnancial services, and pon-
governmental organizations.
She holds o Bachelor of Sciemce (B5c) degree in Bogany from Lagos Siwse
University and a postgraduate degroe from the University of Lewcester, TR Her
prfessional alflistions include Fellow of the MNigenan Institule of Marketing
(NI, member of s Advertinng Regubsiory Couacil of Migena (ARCTN],
the CBarered Instmle of Marketng (CIM), UK, mssofube mdmbes of the
Wigerisn Instiniie of Public Relatices (NIPR), nssociae member of the African
Public Relatioes Association (AFRA)N ex Ind vice president for ADVAN
{Advertsers Association of Migeria), ex ACAMBE |Associntion of Co
Adlairs Managers of Manks), exoo membeor, and o member of WIMBLE (Wornen
in Bhastcss and Managcinenl |
Stnbic [HTC Asset Manapoeknl Lamited sppoimied her 8 Nom-Bxosulive
[rerected 1o 2000, She s absn on ihe bosnd of several MO0 and small Basineases
She has also participsted in virioss globsl business, eoonoieic semmits asd
aitended comrses ol MIT, INSEAD, Kellogg Morth Western and London School of
Business, Finssoe and Lagos Basiness School.

Her achicvermenis during ber career mclode winning the 2018 Sandsnd Hank
Morketing Mark of Excellence awaed, and being mamed ome of the 30 leading
ladies in Corporabe Migera in 2020 by Losding Ladies Africa. She recerved the
Marketmg Edee's Outstandmg Corpomale Commstsmscations: Personality of the
wiear awand 1o D00, and the Coeporate Coibiianeations Professonal of The yoar
[Frssaneaal Services) ae the 2001 Brandeoms awand. |n 2072, Ersdpet mads the
GLG Commrondoatioes Top 30 FR s Comnsmmcations power Bt in Migens and
also received sn ramrd s am Indnsiry Impect Influemcer for Brand and Markeging
it thee Indhistry Summmit and Awards event

In previous yeam, she had received the highest miings for creativity, innovation,
and dedicasion for fasctoedl resposishihifios 1 Bribsh Airways Ple sndd e host
of Brotish Asiaeaya coitinsasaly volublesring swand. She offectively manaped the
Hatsh Aoranays Pl bransd, sosporale smge, and eopeaiinn Eecugh spdmsarsipe
in Migesia, Tanzans, Kemyn, Nigena, Glans, fambla, Mauritios, ssd [gands
between 1098 and 2008,

Miost recenily, she was nared as one of the Top $0 Most Isfluestial Wosmes in
Marketing amd Communscations by WIMCA {Wommm in Marketing amd
Cominumnicatsins Awardsh. She 15 the authos of “Ths WE™ devohional, a weekly
devotional Beoadcis! aoross socie] nadia plaforms. To commnemarnns her live
decades on ¢arth, she poblisfed her ficsr memadr wiled "Bush o the o’ -
Joumneving deough. lifis's wounds, keading, and scars She spends her free time
wolunteering and impacting individuals and communities.

Al i marmied 1o Adewade, anid together they have two sdult sons:

Mary Ephraim-Egbas: Ace cultural ambassador
driving investment to film

he President, Homelands Films, Mary Ephraim-Eghas, is

a distinguished leader in Africa’s film industry, renowned

for her transformative impact and éxtensive expertise
spanning over two decades. She has represented iconic
Hollywoosd studios mcloding 2ith Century Fox, 'Worner Bros,
and Dismey Pictures, solidifying her reputation in film
distnbution, marketng, and event management.

She spearheaded the successtul distnibution of influential
Hollywood and Mollywoeod titles across Afnca and beyond, Her
leadership extends to the Filen Distribution Association of
Migeria, where she plays & pivotal role in shaping industry
standards and policies, as secretary.

Beyond her professional achievements, Mary i3 celebrated for
her role in onganizing major culburad events, such, as the Camdval
Calabar and Festivals, managing significant political campaigns
through her firm, Okhma Global. Her commitment to advancing
Adrica's creative industries is exemplified by her stewardship of
the Atrica Film Finance Forum, a entical platform for advancing
mirvyatve finnncing strategies and enhancing film distnbution
technologies continent-wide.

Mary Ephranm-Eghas continues to inspire and drive the growth
of Africa's film sector, leveraging her expertize and leadership to
foster collaboration, inmovation, and sustainable development
within the indusiry,
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Oluseun Mudashiru: Data driven brand business
Manager who masters her craft

Mudashing, is an sward-winning Brand Business hlanager =

Grang Ok Limited, where she hos spent the lass thres wears
transformaing two of Migeria's most icomic brands: 51, Laugren Sparkling
Frust Drrink xnd Bacchus Tonic Wine, Her joumey i band mansgement
i5 defined by strategic inncrmtion, bold creativity, and a releniless pursuit
M-:y;c:tlmIhul-..m:sh:'ntl'_.,‘klh‘:rsimp.u;rﬁllmulh,
In 2023, she lad the re<laanch of 51 Lovren Sparkling Frgt Drink, o
campaign that revitalized the band's identity end solidified it place in
the Migenan market. The malestone schievement eamed St Lauren not
only the Mon-Alsohelic Wine Brand of the Yenar sward but alsa
pddditicnal |ndustry Avard Recognition in 2024, Through cempaigns like
the widely celebrated “Your Spark m Every Milestone™, she connected
deeply with conzumers, remforcing the brand &5 & symbol of elegance
and celebration.
Her crent wark with Bacchus Tonde Wine showcases her abalaty to leaxd
trnndfarslive changs. By crafing a fresh narmative that rellects vitality

F I Yhe Brand Business Manager, Grand Osk Limited, Miss Oluseun

and relevance, she has driven a remarkable 17% increase in market
penetratien in Monhem Nigerin: This suecess underscores her capacity
e align conswmer insights with market trends 1o deliver sustainable
growth and brand boyalty. These accomplishments have camed her 2
place among the Top 50 Indhestry Women in Migeria and the prestigious
Industry Change Maker Award 2024, o testument to her leadership,
vigiom, and dedication to shaping Migena's marketing  amd 'Ierr:fIi.nE
landscape,

Her cone expertise lbes in brnd strategy. product inmovation, consixmer
insight mapping. and integmted marketimg commumications, To ber,
brand management s more than mere metnics, s obowt buailding
legacies that inspire; oreating conmections that madber; and shaping
slories thal resonate &cross geperations, While looking ahead, Cuseun
Mudashary rémang commatied 1o pushing the bourmdares of what's
possable in brand management, mepinng olbers o do the sxme and
paving the way for future change~-makens in the marketing indussry,

Process Improver

e President, Commerncial Operations, UAC Migena,
Ufaoma Ogeleka, is a certified brand innowator,
exceplional planner, skilled leader and commined

OpoTriumitics for process improvement.,

work environment. She s quick, smart and good at identifying

Prior to her robe as the Vice President, Commerzal Cperations,

process improver with impressive, versatile expertise indriving
organizationsl growih, enhancing efficiency, and delivening
exceptional customer expenences across board.

As Commercial Operations. UAC Migeria, Ogeleka has a mualti-
tasking duty 1o advizse the group on high-impact sales, marketing
and customer service initiatives across the portfiolio companies,
while supporting revemie growth, market share expansion and
brand development.

With years of cxpenence across diffcrent industries of play
spanning the hospitality sector, agricaliural sector, FMCG and
Consumer Electronics, she is a proficient sirategic planner, with
great team lepdership skills geared at fostering o collaborative

she was the General Manager, UAC Restaurants wd Chief
Marketing Officer, UACE, where she championed Mr Bigg's
project Refresh that led to the succescful openmg of multiple
store and the ongoing menu re-engineering projects among other
buziness accomplishments.

He holds a Bachelor of Arts (BA) degree in English Language
and a Master's degree in Public and International Affais (MPLA)
bath from the University of Lagos. She is a certified Brand
Inmorvator from The Chrange Acadermy and also has quite a few
certifications from the Lages Business School.

Adebimpe Adebisi: Meticulous Retail Driver,
Consumer-centric Focused Leader

retail divigion of Simba Group, is a retail

execulive with over [T years of experience
across telecommunications, corporate events, education
and renewable energy oversceing strategy, exccution
and performance for all retail activities.
In the course of growing her impressive indusiry profile,
Mrs. Adebpgisi has sucoessfully led business growth and
improved operations in various retail settings. Her
lcadership has helped expand retail locations, boost
customner satisfaction and increase profits.
she is very passionate about creating engaging retail
spaces that foster strong customer lovalty, and is well-
known for her signature creative marketing straleines in
strengthening brand visibility and increasing sales. She

f I "he.‘J:u:im:aIHmd.Rmil(Jpa*ral'inns.Simh{u[)cm

has an in-depth understanding of market rends and
customer behavior, which hugely helps her in
developing strategies that adapt to changing needs and
seize new opportunities.

Very skilled at building strong tecams and promoting a
supportive-collaborative work culiure, she is dedicated
to empowering women and children. She is involved in
many initiatives that foster conducive learning
environments that teach women the importance of being
self-sufficient.

She holds an MBA from the University of South Wales,
and she thrives in dynamic environments and
consistently delivers resulits that drive long-term
SERCCCRS,

Adesuwa Imasekha: Young, Bold, Vibrant Advocate
of Women Empowerment

desuwa Tope Imasekbha is the founder of Women
Empacting Migeria (WTN) Foundation, The foundaiion 15
grassfoots homaanitarian organizafion aimed at
reducing the gender gaps at exist in education, living conditions,
ecopomic empowerment and political participation. Imasckhs
fonmdled the WIN Foundateon at the age of 25. She i also a co-
founder of Rising Generation. She is a young, bold and vikrant
leader empowening youths, women and advocating for their
inclagion and active participation indecision-making,
A visionary and insevative leader; a fierce advocate of gender
equality; and a source of inspiration to women, she is & woman of
extreme diligence and passion for serving humandty, With over a
decade expenence in development economics and finance, she
effortlezaly combined her strong ethical values with inbwdtive
scurmen to lead an organization known and repovmed for its
integrity, empathy and impad
Smoe 08 meeption, the WIN Foundatson has impacted and
supported over 00,000 women and girls across Migeria and has

grown 1o become the largest network of female volunteers in
West Africa, With her human capacity building prowess, WIN
Foundation has been driven to becoming the leading
humanifarian organization in the country and on African
contimend.

Imasekha has extensive experience m Gnancial advisory, project
finance, debt capital markets, gender studies, impact and gender
lens imvesting ncross the encrgy, agriculiure, technology amd
tebecoms sectors, Her carger journey hat led her 10 merge ber
financial acumen with her passion for socioeconomic
development. She is very dedicated to leveraging her diverse
expertise to drive positive change and empowermient,

She has, over the years, developed a unigque skill-set that albows
bt to tackle complex challenges and rmake meaningful impacts
in the lives of women and girls, Career wise, she focuses on
leveraging cconomic principles snd technology to empower
marginalized communities, with a particular emphagis on
advancing women's rghts and oppontunitics.
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Oreoluwa Atinmo: Strategic Visionary Leader,
Excellent Brand Driver

arketing Direcior, GRfeods Nigeria, Oreoluwa Atinmo, is

n seasoned marketing professional with a proven tmek

recofd of suocess spanning diverse industrics,
Eedore she assumed her new role, Urealuwa servied as the Begaonal
Category Manager, GBfoods Africa, where she played a pivotal role
1] shn.]'uug the stralegie vision, growvth and pﬂ:-'liluJJ-:lliI!:r' of the basie
cnhancers’ category scross 24 African countnes, inclieding Migeria,
Crhomi, Algerinand Madagnscar,
Dhie to her expentise, many sustainable immovations wens laanched,
while dnv 1LY bend and calegory 57::1'\\.1h optimizing quu,::m:l;mu.l
excellence, She has ber professional footprints in diverse industries
and companies, such ps Shell Meggena, Hemeben, and GBioods
Adrica. Motably, she made history as the first female Automatson
Engimeer ot Heineken Nigeria, leading automation projects ansd
mnangng autsamated gsyeatems before iranditioning into conmmencial

marketing roles ohviously in alignment with her long-term vision of
global leadership.

With a BEng in Elecwrical and Electronic Engineering from the
Limvemssly of Hntl'in],[ham. graduatimg wath Frmst Cliss bonors, and a
blaster's degree in Petroleum Engineering from Invperial Ciollege
London, nnd 8 CGlobal Exscotive MEA degree from 1B Business
School, Spain, she has a formidable scadearic foundation,

Hevond her prodessionn] endeavors, Creolowa 15 deeply passionate
about mation-building and women's empowerment. As an active
member of the WIMBILE, society in Africa, she remams commitied toa
relentheas pirsait of exccellencs and & vision for poaitive chanpe. She
continues to- mspire and lend in the marketng arens, shaping the
futune of business in Migeria and beyond. She is happily married with
twir children.
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Chidinma Nwankwo: Strategic Communication Trailblazer,
Brand Manager, Business Leader

Chidinma Nwankwo, leads with a clear viseon, while

énsuring operational excellence and profitability with
strategic mandset and effechve leadershap that propelled ber leam 1o
deliver exceplional resulis, While confributing significantly 1w the
company's Teputation as a leading player in the commumications
melasiry, she has worked with g[-uhn.l!:.-' repowned bronds such as
Etisalat, Shell. SBC and Mesild, where impactful nesults underscored
ber veraatility and dedication o excellence.
A seasoped professional wath over one decade of distingualshed
expericoce in the marketing commumications industry, she is a
testament o expertise in brand management, sirategic
cofniication and -d‘.'l'L'.tI:iI:lgh sustadisable value for uf‘gani..-'.a[i-.rnﬁ.
Bemarkable for her dymamic and self-doven approach, she has
consistently delivered transformative solutions that align with and
excood business goals.
An expertise in strategic commumication and public relations, mnd
FIrI.1HEiEI:IL'}' Im Srsegc ComymEnacElN and |1u|:||1|.' relations 15 ithe
comerstons of her carcer. She possesses a nuanced understanding of
both tradinonal and digial media landscapes, ennbling her to crafl

cad, Business and Chief Opemting Officer, Quadant M5L,
I I I

and implement mpactfol commumcation strategies that resonate
with diverse audiences,

Her abality fo integrate research, content creation and daia analytics
ensures the development of campaigns that are not only creative bul
also data-driven and results-oriented. Adepl at managing high-profile
projecis, Chidinma has played pivetal roles in acquining significant
content assets, advancing chents’ imferests and execuimyg projects
seambessly.

She is on expert i business development, procurement, and
entrepreneurship, skills that further strengtheins her capacily o
ideotify and keverage growth opportunities for both bher cliemts and the
orgamizations she represents, Her commitment o professional
excellance B reflected in her affiliations with pf:xligi.-:‘m:; bz,
incheding Chartered Institute of Procurement and Supply Chain,
{MOUTPSY, Linobed 'I'i'.ln.j:[clnrn-; Chartered [natrtule -:rl'.".-'lark-,-l!mgﬁ']hil.
UK, and Associate Membershipof ARCOM (ARFAL

She holds a Bachelor of Science in Economics {with honors) from
Enugu Stale [.'lii'l.'l.'m:ll:,' of ScaEnce and 'l:'uuhm.:-hnp;:.-‘. and &n MBA
firom Mescford Ulniversity inthe United States.

Debbie Larry-Izamoje: A Pioneering Voice in
Digital Media and Business Leadership

ciireprencuribup landscape. As a vikionary beader, rendowned

speaker, and dynamic entrepreneur, she has consistently
demsongirated her ability 1o merpe nnovaton will seategy (o drive
trpressicn resahs. With o carcer that spans medss, technology, and business,
Melshie has beconse a role model for voung professicnals snd & trosted voice
in mnadern business practices.
Debbie is 2n abamas of o nueber of prestigicas mstibatons, where she hozed
her skifile in commisnlcation, madia, and Busines sErategy. Armoed with &
degree ' Mass Communication and additional trainings im digital
transformotion wd ingeovaiion, she culiivated o anigoe bheed of trsdivional
media experiise snd culting-edpe digial Enowledge. Her academic
frmmidation has boen instrumental in her sbility o pavigaie and excel in o fas-
evalvang indasry,
As the fosmder of & thrving media and consulting firm, she carved a niche for
sl in the digital and stewie gl comemndcation space, She 15 celebrated for
her abdlity o anticipate tremds and keverage emergimg technologies o coeate
opporunitics. for businesses and individuasls, Her firm has worked with
diverse chients, debivernz fesults that have sof benchmarks in the industry
Her expertise im digial media extends 1o confent creation, sudience
copapement, and dptead strabcgy development. She i PSS lCnRIE EDOUE
belpmg brands harmess the power of digital platfiornas o consect with their

D:bhi: Larry-Ezmmode s o trailblezer in Migena's digiinl media ond

mudiences and schicve memuwrahle growth, Her mnovative campaigns and
strategics have camed ber fecognition as a Jeshing vouwce in the digitsl
transformamion of businesses in Nigerin

A pifted oranor, ahe 15 & sought-sfbér ppeaker ai conferences and workahops,
where she shared ber insighis on media, entreprencurship, and digital
ienovason, Her relmshle stvle smd weadth of knowledige make ber n favorine
among sadiences. She 13 alio conmnatted to menbonng the next penerabion of
professionals, providing guidance and inspirotion to Rspiring enireprencurs
anil mnedia praciisoners

Her contribations o the medin and buxiness sectors have esmed her
nugnerous aconlades, She i rocopnired for ber innovative approach
salving problems, commitment (6 excellence, and dedicatssn o fostenng
growwth within the industry

Beyimd her professional endesvors, dha 18 an advocale of woath
cmpowenment and wommen's leadenship. She actively supports enitistives tha
promole eptrepreneurship, digiml liveracy, snd gepder equalicy, using her
platfiorm g0 anaplify Important commeeneation.

Debbiz Larmy-Emennje embodies the essence of n modem keader: [smovative,
dreven, and deeply conneciod o ber purpose. Her inmpact on e medss and
business [andscapes i profound, and her jowroey continees to inspire
tountless individuals do0 parsue excellence, cmbrace change, and make
meeanang il canbributions to thetr industnes.

Bukola Oluyadi HCIB, ACIB, FNIM:

Corporate Brand Strategist, Consumer Experience Expert

ukols Oluvads ie an adept Communicator, Sestsinability

development professioeal, Corporate and Brand Strategist and

Customer Fxperience expert, she is highly passionae about
transitrommg kleas to bty and budldeng strong brassds. With over 25 years'
experience in the finencis] services apd FMOG seciors, she is oomemtly the
Civoup Head, Customer Experborsce & Sustalnabdleny at Polaris Bk she hes
worked im warious leadership capacities within the Bank including
Ensctprise trapsformation ardl Corposate planning & sieategy where her
romid covered Strategsc Brand Managpement and Customer Expenonoe:

Bukota was formerly the Head of Brand & Stakeholder Managpemeni ot Firat
Bank of Migena where she worked alongsde others 1o elevite the FostBank
heand, delivered o brassd] engagemsent and culvare programme sod the
rebranding of the bank amongi® others. She alzo served as Hesd, Internal
conmumicaticns wien she joined the bank i 2000, Prior oo FirstBank, she
worked m the UAC Group as Marketimg Manager UAC Restauiraniz, UAC
Frunchisng, UAC Foods, Mr. Biggs smd Smacks Business{Gala). She wes
rexposdible for advermmmg, PR, ageocy masagemion] asd the madoessdul
groswth of the restaurent food counters. She alio served a8 Brand Marager,

Regional Sales Manager and business Developaent Mlanaget

She holds an MBA. from the Liniverany of Liverpool UK, a professional
diploma from the Charered Institnle of Masketing UK (CIM), PG
Mnrketing, University of Migeria, Nsukios and Backelors of Science
l.i!-wll.'l.grl. Prem e Lindversity of Lagos She t8 a fellow of the Mational
Institute of Marketing of Migens{WIMN), an Associafe and Honorary Senior
Miember of the Chartered Enstivoie of Bankers of Nigernia, associaie mensher
NIPR and mensbher ARDOOM.

She has airended soveral Executive mmamings both locally and indormatioeadly
and an almmnss of LES.

Buknla e a recipeent of the Peak Performmng Wiomen of the Year 200253 award
As an astale Leader, Mentor amd Mother, her desime = to commuously

comitribate 1o the growth of the industry and economy af langs while mising
the bar for ey womrsen who nosd nsotEvation o Keep wanieng
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Oyinade Adegite: Corporate Communication Leader,
Great Growth Strategist

Adegbite is a leading communication and a sought-after
growih strategist of note in Africa's finance sector.
Chvinade is responsible for developing and executing the brand
and communication strategy of GeOD Ple, one of the largest
financial services groups in Afinca,
Parsding over J-vear experience n the banking and finance
sector, Ohvinade has o strong background m communcition,
strutegy and banking. and she has o Master's degree in Finance and
Management from Cranfickd Lmiversity,
Chynade has o career mission to-create and deliver communication
solutions that align with the group's vision, valies and goals, all
geared towards enhancing the stakeholders' engagement,
cofpaorate reputation, and market positoning of the grouap.
She draws on her expertise in finance and growih to craft

Chicf Communication Officer, GTCO Ple, Ovinade

umpactful and effective messages that foster tnest, loyalty and
innovalion aoseg the group's custoamers, employvees, panners and
regulators,

Before joining GTCO Ple, Oyvinade was the Head, Corporate
Communication, GTBank, where she led the connmunication
team 1o generate marketing leads for key banking products across
multiple African countries, achieving exponential growth i
revenue and customer base

Oryinade also has a very rich experience in ghobal markets, having
worked as the Head, Interest Rate Sales and Structuring, Stanbic
IBTC, where she managed the sales and structuring of invterest rale
products and solutions for various segments and regions.

She i passionate about leveraging comminication &= a strotegic
ool o drive business performance and secial impact,

Business Builder

ead, Marketing, Morolake Emokpaire, Mondelez

International West Africa, a subsidiary of Cadbury

Migeria Ple.) is a very brlliant creative brand nuriurer
and business leader with close to 1 5-year expenience in building
products, bramds, cultivating, wser-éxperiences and business
maodels.
Morolake, an advocate for creating safic mental spaces at work
and a champion for wormen and girl-child development courses,
has her primary motivation in designing a life with rich
expressions and living it out with daring intentionality.
Mowrolake, an amarzing partoer, proad girl mom, fitness enthusias
and result-orienied business leader, has her core beadership stvie
designed fomeet karmonious, inclusive and integrative decizions,
Morolake drows her inspimation from hstenmg fo music, reading
books, interacting with nature and playving with chibdren, while

io build people, brands, products, user-experiences and business
models

[h the kast 15 years, Morolake Emokpaire has carved a niche for
herself the brand marketing management, product design/Taanch,
innovation leadership, go-to-market strategy, consomer
communication and project management.

As an advocate, Morolake s the Advisory, Truss FDN Board, a
Non-Governmental Organisation (NGO} driving female
inclusion in stereotypical careers; she also an advocate of creating
safe mental spaces at work, and has at different times involved in
activities championing women empowerment and girl-child
development canses,

A certified design thinker, Morolake has an EMBA with
distnction from ACIM, United Eingdom, she s ab great guitar
solowst and an aspining children swim cosch.

building an impressive coneer o Creative nurlurer 00 a mission

Dammy Feyide: Innovative Merchant, Creative Content
Creator, Brand Builder

J/ cam Lead, Sme Strategy And Business
Development, Providusbank, Dammy Feyide, Is
An Established Champion Of Initiatives That
Position The Bank As The Preferred Partner For Small
And Medium-sized Enterprises (smes) Across Nigeria.
Dammy, A Gradoate Of The University OF Sheffield
With A Bsc In Economics And Business Management,
Brings A Wealth Of Expertise Honed Over The Years
Doing Impactful Works That Transform Brands In The
Financial Sector,
Her Career Voyage, From Strategy Associate To Leading
Parinerships And Business Development At The
Providusbank, Has The Trappings Of Transformative
Accomplishments.
Under Dammy's Visionary Leadership, Providushank
Lagnched Pioneening Programmies Like The Flagship

Engagements, Dnving Measurable Growth For Smes
And Reinforcing Providushank’s Role As A Catalyst For
National Economic Development.

Dammy's Approach Is Rooted In Innovation And
Collaboration, As She Leads Her Team In Crafting
Bespoke Financial Solutions, Building Strategic
Alliances, And Creating Resources That Address The
Unigue Challenges Of Smes.

Her Work Extends Beyond Banking, Fostering
Partnerships And Initiatives That Contribute Te The
Broader Entreprencurial Ecosystem In Nigeria, Dammy
Through Her Dedication And Strategic Foresight Has
Cemented Her Reputation As A Dywnamic Leader
Committed To Empowering Smes To Thrive,
Solidifving Providusbank's Standing As A Trusted Ally
In Their Growth Journey.

Providusbank Sme Initiative And Statewide Enterprise

Cassandra Uzo-Ogbugh: Leading Marketing
Campaign Communications' Space Stylishly

cad, External Affairs, Media and Parinerships, Reckitt Sub-
Saharan Africa, Cassandra Uzo-Ogbagh, is an
socomphished leader currently overseeing Feckitt's strategy
acroas Bast, West, and Southern Africa for Reckitt,
Cassandm, i ber over 16 vears of professionnl experience m brand
msakapemenl, communications, and corporate social resporsibility
(CER), has consistently demonsirided her ability to dnve social
impact, enhancs cofporabe reputafion, and strengithen Reckitr's
infheence soross the region.
Throughout her carees, Cassandra has spearheaded high-profile
marketing and communications campaigns for leading
miltinational brands acroas the FMOG, beverage and social seciors.
Her expertise includes collaborating with the Migerian povemmeend
tn promobe key Unlied Mations' Sustadnable Development Goals
(SDGs), particularly S0Gs 2, 3,6, and 17,
Cassandra began ber carcer in PR and Events Management at Neo
Media and Marketing, where she played a critical role in launching

mapw consumer bands amd organizing fingship events such o
Makina Dance All, Gulder Ultimase Search, Star Quest and Knoer
Tasde Uuest,

Her current pole has seen her successfully lead large-scale
conferences, C5R progmmmes  nod brand events for Aagship
products like Dhetiol, Yeet, Montcin and Harpic, engaging high-
profile stakeholders from government, celebrities nnd influencers,
Known for ber cxceptional velationship-hatlding skills, Casaandra
exnce|s in forging strdegic partuerships with key stnkeholders, medin
citities amd influencers, ensuring all communications efforts align
seamlesshy with ber crganization's core values,

Her sirategic approach o brand management bas consistently driven
minrket growth through innovation, consumer msight and cutting-
edge digital marketing strategies.

Additionally, her commitment to responsible marketing has
contributed to significant shifts in conswmer bebaviour, delivering
tamgible business resulis,
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Oluwaseyi Tomosori: Media Strategist
extraordinaire

ead, Corporate Communications and Executive

Positioning, Yentures Platform, Oluwaseyl Tomosor

is & corporate commundcations professional with over
T-year experience in drving reputation management and other
strategic communication priornties for global brands and
ofganizations.
Oluwaseyi has the responsibility to lead the early-stage Pan-
African veniure capital firm with presence in Migeria and
Francophonie Africa
Before foining the Ventures Plantform, Oluwaseyi has worked
within the Publicis Groupe netwaork, where she drove
reputation management lor key accounts such as Qutar
Adrways, Kimberly-Clask, Procier & Gamble, ALX, Danone,
Confederation Africaine de Football (CAF), Novo-Nordisk,
ltana, Amaon Prime Vedeo, among others.

Shie has also comsulied for one of Migeria’s most popular digital
news websate - Legit.ng, where mannged reputation and drove
stakcholders’ love for the brand.

To actalize that, CHuwaseyi conceptualized a media Hiterncy
project that worn the WAMN-IFRA award for "Best Trest Initiative'
in 2023 pn a global recognition stage in Taijwan,

Olfuwaseyi has been of part of framchisess launching popalar
sport brands in Migeria such as PUMA, Lacoste, Dy Teal's and
Adopt Perfurnes inMigeria,

She has alap collaborsted with AON Reinsurance from 2020 1o
2023 to drive the company's social impact initiative
partnership with Llovd's and globel parners, introduecing a
global diversity and mclusion festival hosted across over 30
countries, which eamed the imtiative a SABRE Award in
20210,
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. Oluwaponmile Alabi: Dynamic Marketing Professional,
' Winning Campaign Creator

arketing Manager, Tolaram Group Nigeria,
Muwaponmile Alabi is a dynamic marketing
professional whose career tryectory showcases her
passion for growth, innovation and excellence,
Oluwapomile is at the forefront of growth and mpovation for
Indomie, one of the country™s most beloved bramds,
DHuwapomile has the crucial role of identifying opporfunities
that resonate with consumers while driving brand evolution to
maintain market domenance.
Nominated as one of the Top-50 Influential Women in
Marketing, Ohrwaponmike Alabi began ber career joumney in a
digital agency, where she honed her expertise in crafiing
impactiul ooline campaigns.
Her drive led her to excel in experiential and creativie agencies,
building a robust foundation in brand sioryielling and
COMSUTET ¢h SRgenmenl.
Her career ook a significant leap when she joined UAC Foods,

overseeing the Dairy and Water categories,

Her remarkable achievements include spearheading the launch
of the Kingsway Pastry Roll while leading the Snacks category,
atestament io her strafegnc thinking amnd executional prowess.
Oluwaponmile holds o First-Class Honors degree in Public
Relations and Advertising from Eastern Mediterrangan
University, earmed o Master's degree in Mass Communication
from MIOLUN with Dhstenction,

Her commitment to comtmuous leaming is evident through her
completion of the CIM Level & gualification with Dastinction,
alongside specialized training in Product Marketing in London
and other professional courses.

With a carcer defined by a wealth of experience and strategic
insights, Oluwaponmile firmly believes in her mandra: “Any
brand that dees not grow will die™ This belief foels her
relentless drive for mpovation and her dedication to fostering
sustainable brand growth,

where she demonstrated her leadership capabilities by

Modupeoluwa Aremo: Ace Marketer, Brand
Strategist, Communication Expert

rand Business Manager, Calypso Coconut Liquewr,  launchand strategic campaignas for stakeholder engagement.
Grand Osk Limited, Modupeoluwa Aremo has  Hertenwre at So Fresh Nejghbourhood Market saw her establish
demoenstrated excellence in brand repositioning,  and grow the morketing department, launching immovative
consumer engagement, and sales strategies campaigns and products that resonated with health-conscious
Modupeohmwn is a resulis-driven marketing leader with over  consumers.
|0-year experience in brand sirategy, marketing Her expertize also extends to media and journalizm, with
commumnications and consmmer engagement across diverse . experienceas o reporter and colummnist.
industries. In 2024, Modupeoluwa was homored as the Brand Manager of
Her career spans impactful roles in corporate, experiential and  the Year at the prestigious Migerian Marketing Awards, 2
brand marketing, reflecting ber dedication {0 building strong  testament to her exceptional comtnbutions to the marketing
brands and driving mcasurable growth. indusiry,
Modupeoluwn has track record as o brand stralegist af Exposs A strategic thinker and natural leader, Modupeoluwn 13
Marketing Solutions, managing high-profile clients like recognized for her ability to align brand objectives with
Migerian Breweries, Rite Foods, Transcorp Hotels, Swiphaand  consumer needs, delivering impactiul marketing solutions,
Pernod Ricard. She holds an M.Sc. in Media and Communication from Pan-
AtNigerian Bottling Company, she honed her skills incorporate. Atlantic University and an Associate of the Charered Institute
communications, spearheading initiatives like the NBC intranet  of Marketing (CIB).

Ediri Ose-Ediale: The Brain Box Powering
ADVAN's Magic Moves

hief Executive Officer (CEOY and Executive [Hrecior,
Adventisers Association of Nigeria (ADVAN), Ediri
Oree-Eidiale, 15 a focused and forward-looking feader
committed to high-end professional proficiency and
unblemished ethical comduct even while aggressively driving

growth and profit,

ADVAN, the only umbrella association m Migeria to oversee the
activities of multinationals, large corporations and SMEs as i
pertains to their marketing activities, under her leadership
evoelved from just an advocacy group to most respected
association in the marketing industry,

Before current hér role, Ediri was Head, Corporate
Communications and Marketing, Capital Express Insurance
Flc, o leading insurance conglomerate.

Ediri, an associate member of the Advertising Begulatory

Council of Migena (ARCON), is an alumnus of the Pan Atlantic
University, Lagos.

Ediri, a certified Psychotherapist and Clinkcal Counzelor, 15
member of the Institute of Counseling Migeria and an alomnis
of CLI College, Canada, where she studied Mental Health and
Addictron Counselmg,

She 15 the Co-Founder of the Recharge Life Center, 3 Leadership
and Wellbeing establishiment, just as sits on the board of several
organizations and MGOs incloding WHOLE Women Center,
and Champions MNest.

Ediri, an advisory capacity to several organizations on strategy,
corporate govemnance and marketing commumications, has
served in varions local and indemational commifiees fowards the
enhancement of the Marketing Profession,

Edirt iz a Chrigtaan n'tl]i.ﬁ.;h:xximl for the gErviee of Goxd, ahie &
happily marmied with children,
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Oluwaseyi Layade: Advertising Guru, Innovator,
Creativity Merchant

an impsessive canéer matked with milestones and touach of

axiellemoe.
Throughms her caseer. Oluwweseyl has demonsiraiod o remarkalble shilicy
to drive inmovation, lead high=performing feamns, amd defiver impactfisl
camgiges fortop-tier claens scross multiple industrics
Ag the OO0, Leo Pormett, Cllmwaseyd leads the agemcy with o clear vigion
Fiocurstd on creativity, inmovatson and coganizstional calnare.
She has chompioned the agemcy’s “Humankind™ philosophy, which
prioritizes bumas-cepiened comanbcation inall it campad s,
With Ciluwaseyi at the belm, Leo Bumett Lagos won the prestigioess Gransd
Prix #l the LAIF Awards ia 2003, 4 recaaikable schbcverment (had rellects
bz abiility i drive exoellence and fosier & colture of creativity.
Crver the years, Cluwasoyt has worked with & dhverse range of chenis
ncross multple industries, smong whom sre beading felecommaanications
companied such as MTH and Adrel, Goancial msbistons ke FUMB,
VISA, and ANA, and major global brands like Coca-Cola, Moodelez, P2
Custoed, Bee, Quaker, Scan fost &nd Brtish Ameneian Tobaooa,
(Muwaseyi iz an sward-wisming amd highly respeceed feader im the
markehng commemications induitry, witl 17 years of oxpetience shapitg
the marketing landseape in Nigeria and beyond
(Muwaseyl began her career m 2008 af 141 Worldwide, where she
managed ajor global brands, including Baitish Aumserican Tobacco. This
carly expenence allowed ber 1o develop expertise in chieni management,
strwiegy, and creative exeouthon, estahlishing by aa o rlsing ol in the
inilustry,
In 2007, Clwwaseyi wok on a pivoml leadership role m Nigena's firs
Special Purpose Vehicle (SFV) for Marketing Communications under the
Crmajeom Croup. She led opersibons for a seven-member agency
consortium, which included DDB Lages, TEBWA Concept, YHE,
Playhouse, PHID Medis, snd Biack Howse Maodia,
The consortium's sole client was MTHM, Migerin's leading
telecammunicatbons beand, under Ohavaseyi's leadership, the agemses
collabomted seamlessly to deliver integmied marketing solutions that

C hief Cipermting Officer, Leo Burnet Lagos, Dhuwaseyi Lavade, has
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drowe sagmafcant results for MTH, demsonstrating her abalsty o manage
coimplen client relatSonships and lead diverne tesma effectively
Clowaseyi has abso worked with Ohgilvy Migerin ms Groop Head of
Innevation and Clbesi Serviee, where she led the chient servics depaminsent,
overseeing the exeootion of innovative marketing strategies for o broad
poitiolio of clients,

[n 2025, (lwwageyi poimed Insight Pohbliciz as Accomnt Management
Directos, and sgwrbly excelled n managing high-prafile sccounts and
developing integmted marketing stmiegies for key clients across o wide
rampe of mdusines,

Olewaseyi's educaticnal backgroumnd mcledes o Bachelor's degres m
Banking and Fieaneo and & Senmar Execulive Masters Prograname {nom
Metropoditan Universaty, Unfied Kingdom: She is also an adumnus of both
the Lagos Business Scbodd amd the Loodon School of Business amd
Mamagement

A graduate of the AlUsso Leadeshap Academy, wisere she fanther Boned
her beadership and stralegic capabiditics ithal equipped ber with the
business acwmen and leadership skills necessay' b0 exoel oa Eghly
commpetinive and ever-changeng indesory,

Clerovaseyi 12 deeply commifted o supporttng women in the marketing and
sdvertising secfors, &8 Chaisperson, Wonsen in Adverfising (WIAD, she
works trelessly 1o create opporimnilies for women fo advance in
Iesdershiproles and break through bemsers.

She is paifionzie abowt mentoring. young women and helping thom
nnvigate their careers, ennating bt they sre cmpowenad tooreach thedr fisl|
poderiiiad

Oihrwaseyt was 0 2004 aemed one of the “23 Leading Women Shaping the
Future of Marketing™ by The CGuanan Newspaper, incloded m Bramd
Commurieator's st of the =50 Most Indlocsiial Women in Marketing aod
Comanumicatians™.

Az & leader, memios, aned rakibtazer, Ofuwaseyn Layads is shaping the
fatere of the industry with her passion, dedication, and unwavering
comamtitcl o caeilnee
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Maria Shadeko: Trailblazer in
the world of marketing

aria Imapbong
Shadeko i a
trilblazer in the

world of marketing, known
for her transformetive
stragegies . and ability to
create meaningful
connéctions betwesn brands
and their audiences. With
over 14 years of experience
i the beverage industry, she
currently leads as the
Portfolio Manager, Premmnum
lager Brands at Migerian
Breweries Ple., overseeing
internatignal icons like Heineken and Tiger,
Her career is a iestament (o innovation,
cultural relevance, and an uncanny knack for
turming challenges into opporiunities,

Crirmg her tenure a5 Senior Brand Manager
for Goldberg and Life lager beer, she
revitalized two of Migena™s most beloved
beer brands. Goldberg launched with a
vibrant packsging that celebrated regional
heritage. Life Lager™s relaunch was nothing
short of revolutionary. In the midst of the
COVID-19 lockdown, Maria orchestrated
Migerian Breweries" first-ever virtual product
launch, With iconic moments like lighting up
the Miger Briclge and debuting the Chop Life
anthem with music legemds Flavour and
Phyme, she didn™ just relaunch a brand—she
created a cultural moment. But her mastery of
brand-bunldmg extended beyond products
imic the world of reality TV, where she
demonstrated her ability to create compelling
platforms that transcended traditional
advertising. But her mastery of brand-
building extendad beyond products fnto the
wiogld of reality TV, where she demonstrated
her ability to create compelling platforms that
transcended wraditional advertising.

Mana played a pivotal role in two of Nigeria's
most iconic reality TV shows-—Malting
Dance All and Gulder Ultimate Search. For
the ninth season of Maltina Dance All, she led
the campaign’s transition to. a digial-frst

format, ipfroducing online
auditions that significantly
reduced costs while retaining
the show's heartwarming
gonnection o family and
creativity., Her work on
Gulder Ultimate Search
season 12 was equally
impactful. The adventure-
themed reality series became
a caltural phenomenon under
her guidance, perfectly
embodying the spirit of
exploration, resilience, and
courage that resonated with
Ciulder's audience. Through these platforms,
Maria proved that reality TV could be mare
than entertainment; i could be a powerful
ool for building brand affinity and cultural
relevance,

Maria's academic foundation—a Business
Monagement degree from the University of
Nigerin and a Master’s in International
Affairs from the University of Lagos—gave
her the tools to thrive in a competitive
industry. But it's her vision and relentless
drive that have mude her a standout leader
Recognized az a rising star in Nigerian
Breweries' talent pood since 2009, she has
consistently proven that great markeling is
about more than selling products; it about
building stories and expenences that people
want tobe a part of.

Beyond her professional lite, Mana's vibramt
personality shines throwgh. She finds joy in
music and unwinds with comedy sit-coms,
refecting the balance of creativity and
approachability that defines her leadership
style,

Maria Shadeko i3 not just a marketer; she'sa
culniral curatar, an mnovator, and a thought
leader who continues to redefine what it
means (0 conmect brands with people. In her
hands, marketing becomes not just o business
fumctiom, bt on ard form

INTEL,. INFLUENCE. IMPACT.

Lising strategic inteligence, we focus on bullding influence,
that delivers maeaninghul mpact on business and the word,
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The Industry Newspaper rating: Meet the Industry Iconic Amazons

Dame Kehinde Kamson: The Iconic Entrepreneur Behind

ame Kehinde kamson is a trailblazer in Migena's fost-

food industry celebrated for her visionary leadership

and entrepreneurial spinl As the founder of Sweet
Sensation Confoctionary, she has carved a niche in the
competitive food business, caming her o reputation as an icon of
entreprensurship in Africa,
In 1994, Damve Kamson transformed ber passion for culinary
excellence into a business that would redefine Nigena's fast-
food ndustry, Starting from a single outhet, Sweet Sensation
grew into one of Migeria’s most beloved quick-service
restawrant chaing, offering a blend of local and international
culsines. Her imnovative approach to menu design, branding,
and customer service has made Swest Sensation a howsehold
M.
Eamson's entreprencurial journey is marked by her ability to
anticipate market trends and adapt to customer needs. She
infroduced s unique busingss model that combined quality food,
exceptional service, and & welcoming ambiance, setiing & new
standard i the Nigenan foeod industry. Her commitmend to
excellence and consistency has positioned Sweet Sensation as o
leader in a highly competitive sector.
Beyond her business suceess, she 18 a passionate advocate of

Sweet Sensation Confectionary

women and youth empowerment, Through her company, she
created numerous job opportunities md fostered talenis and
provided iraining programs for voung Nigerians, Her leadership
has inspired a gencration of entrepreneuwrs o pursee theoir
dreams with determmation and resilicnce.

Her contributions to entreprencurship have ecamed her
nurnereis awards and accolades. She is widely regarded as one
of the pionecers of Migenia's fast-food mdustry and a role model
for aspining entrepreneirs, Her story 15 a testament to the power
of vision, hard work, and perseverance in building a successful
busincas.

Her joumey from a small startup fo building & nationally
recogmized brand dramiatizes ber entreprencunial spirit, Her
dedication o iInpovation, customer satisfaction, and communiry
impact continues to inspire countless individuals. As the
founder of Sweet Sensation, she hos not only transformed the
culinary landscape of Migeria but also set a benchmark for
entreprencurship across Africa,

Her legacy is one of boldness, mmovation, and unwavenmg
commitment to excellence, making her a true icon of
eotrepreneurship,

Mrs. Bola Atta: — An Icon of Impact and Leadership

Bola Atta, embodies excellence, innovation, and

commitment to societal transformation. Her
leadership journcy is a testament to her unwavering
dedication to fostering positive change and creating
opporunities for individuals across Africa.

F I Yhe Chief Executive Officer of UBA Foundation,

A5 the head of UBA Foundation, the corporate social
responsibility arm of the United Bank for Africa (LUBA),
Atta has redefined the landscape of philanthropy and
corporate citizenship. Under her leadership, the
foundation hos spearheaded impressive essential
initiatives in education, empowerment, and community
development. Programs such as the National Essay
Competition have empowered countless young minds,
encouraging academic excellence and innovation across
the continent.

A Distinguished Carcer of Influence

Before assuming her role at UBA Foundation, she had an
illustrious carcer spanning media, communications, and
branding. She has been mstrumental in shaping the
corporate identity of UBA, showcasing her ability 1o

faultlessly blend strategy with creativity. Her expertise
has cammed her numerous accolades, including recognition
asone of Africa's leading women in business.

Her wision extends bevond corporate success, she 1s
deeply invested in the socio-economic progress of Africa.
Her imfiatives have touched the hives of many, bridging
gaps in education and encouraging sustainable
development. Her work reflects her belief in the potential
of Africa’s youth and the transformative power of guality
education and innovation.

An dcon in her field, her commitment o excellence and
impact has set a benchmark for others, Her story tnspires
emerging leaders, particularly women. [t inspires them to
aspire for greatness while contributing meaningfully to
sociely,

Through her role at UBA Foundation, she continues to
champion a brighter future for Africa, one project and one
individual at a ime. Her legacy as an icon of leadership
amd transformation remains enduring and far-reaching.

Mrs. Alero Ladipo:

Thu Group Head of Marketing & Corporate
Communications at United Bank for Africa {(UBA)
Group, Mrs. Alero Ladipo, stands as a beacon of
innovation, strategic vision, and marketing brilliance. Her carcer
i3 a shining example of how dedication and creativity can reshage
an organization's brand and commumnication sirategy on a global
scale,

With years of experience in marketing and corporate
communications, Mrs. Ladipo has plaved a crucial rele
elevating LIBA's brand presence across its 20 African countries
and beyond. Her ability fo cmafl compélling nammtives andd
exeeute Impactiul campaigns has positicned LIBA as a houschold
name 10 the financial services sector

Her leadership has transformed UBA's communication
strategies, ensuring the bank remaims relevant m a rapadly
evolving digital londscape. She has consistemly embraced
innovation, blending troditional marketing methods with cutting-
edge digntal 1ools to reach diverse oudiences effectively.,

Driving Excellence in Brand Managemend

She is renowned for her exceptional skills in brand management,
PR a1 ) ungugcm-:nl..:-m:l COTpOTAlE !|I|.1r:.'1!:.-1i|11.g. Her inifiatives
have redefined how Bnancial institutions: conmect with their
cugtomers, fostering trust and loyalty, Under her guidance,

An Icon of Marketing Excellence

UBA's marketing strategies have not only promoted the bank's
prodocts and services but also strengthened is repalation as a
socially responsible and Forward-thinking organization,

Advacate for Women lin Marketing

As @ leading woman in the marketing and communications
mdustry, she is a source of inspiration for aspinng professionals,
particularly women. Her achievements underscore the
importance of creativity, resilience, and strategic thinking in
building a successful career in marketing.

Her expertise and impact have earmed her nomerous accolades o
the marketing and communications fields. She = celebrated for
her innovative approach and ber ability to sdapt to the dynamic
demands of the global market while keeping UUHA's core values
ot the forefront

Beyond her professional achievements, she 15 commitied o
mentorimg the next generation of marketers, shaning her wealth of
knowledge and experience, Her keadership has Ieft an indelible
rovark ot juest om LTB A but on the marketing industry as a whole
Heér career i @ testamnent 1o ber status az an icon of marketing,
Throwgh her vision, strategy, and creativity, she set a high
grandlard for m:rl;gling pxcellence o the corporate wiorld,
shaping UBA Group's identity as a leading African financial

sl iton.
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(Chicke Repobiic (05R Brand of the Year

RAME ORGANIZATION | MDOSTRY
Tosin Adefeko Chief Executive Officer AT3 Resources PR and Communicabions
Edisi Ose-Edlale CEDyEeecutive Director ADYAM Marketing
Roseline Akure Abarasonye Chief Commerclal Oficer HHFEMS | Marketing
Omolara Banjoko Markeiing Manager Friesland Marketing
Majirayn Folarin-Lawal Head, Panding and Farmerships Lagns State Employment Trust Fund (LSETF Social Impact
Bridget Oyefeso-Odusami Heead. Hrand snd Marketing Stanbic THTC Marketing & Commumications
Mary Ephralm- Eghas CE Okbma Cutare & Tourlsm
" Heohowa Esther Ghabemi Cluster Head, Digitad, Media & nsights FrieslandCampina WAMCD | [igital Marketing
Digttal Transfnematioa)l
Sub-Saharan Africa [S5A) |
Duwaseyi Layade Chief Operating Oficer Leo Burnett Lages | Advertising
Chidinma Nwardwn Head of Business Quadrans M31, Pulblic Relations
Husean Madashir Brand Business Manager Girand Ok Lirsdted Brand Msnagemsent
[t Lamren & Bacchus Wine]
Bulola Oluyadi Groap Head, CX & Yalue Managemene Polaris Bank Ltd Customer Bxperience
Towin Hemry-Alayi Haad Of Achvortizing Adeeas Hank Ietegrated Marketing Commumsicationg
Chirwe Bode-Akinwansde Head, Sponsorship, Parniership, First Bank af Nigeria Limived Stakebalder Engagement
Evenis & Collaborations
Crynade Adegite Chief Communication Officer GTCO Ple Communications
Comiors Obsst Nwsnkwe Chairman Lagns NIPR Pushlic Rekations
Marta Shadelo Portiolie Mandger- Prembum Brands Migerian Breweries Ple Marieting
Chizwe Egwim Chief Economist and Head of Econcmic Coronaticn Merchast Bank Data Amalytics
Rigearch and Intelligence
Mirs Chiwendu Sarah Dhalgpougv Growp Hesd, Marketing and Communicatioas TrustBane Group Marketing
Ufuoma Ogeleka ¥P Commercial Operations AL Pic Marketing
Susan [Wkechd) Rotiml Founder WOW (Win cn Wellbeing) Essentials Ltd Advocacy
Lasti Remboe Bamisedan Lead Consubrant, BWL Agency Communiations
Branka Mracajic Chief Execiitive Difices T Paymeiit Service Bank (9PSH) Banking & Flaance
Bammy Feyide Lead, SME Strategy & Developmest Providus Bank Entrepreneurship
Clarwaseyl Tomosor Comumunications Lead Venptures Flatform Srateglc Commanications
Henma F Esorougee CED Cazatrworhd Bvents Event Managemen
Debhbie Larmy-tramoje 0 Brila Media Limited | Medis
Huwaponmidle Alabi Marketing Manager, Indomile Dufil prima I Brand Management
Marian Ogaziech MD D=y Agvie Media/Investmont Mgty Entertalnment
Abdotan Olabitan Groap Head, Woemen Ranking Acves: Bank Women Banking
Toyesi Etim-Effiong Founder (CED That Goad Media Media Entertainment
Biidem| Zakariyay Akande Founder LSF PR Public Relations |
Misnanya O bkakar Head of Marketing, West Africa Arla Foods | Marketing
Rahamatou Palm Zakari-Adamou MAGGI Category Manager Nesthé Migeria | Marieting
Maureen Ol Ifada Marketing Directar Priesland WAMC | Marlketing
Mabel Adeteye Had, Brand & Marketing Comms Wema Bank Flc Strasegic Hrasid Management
Modapeoluwa Arems Brand Buséness Manager. Grand Oale Brand Manage ment
Cabypso & Apperito
Marolke Emokpales Head af Marketing Cadbury Nigeria Pl I Marketicg
Rachel Ekety Brand Manager-Pasts FMHN Berand Managensent
Vivian Dblang Marketing Manager Lush Hair Nigeria Marketing
Chicma Otisi-Igwe Marketing Marsger-Three Crowns FrieslandCampina Marieting
Toytn Neodi Marketing Directar CHI Liméted Marloeting
Agrves Ailuelahia COMIGM First Katalyst Marketing | Experiential Marketing
Orecluvea Atinmo Marketing Director GEPoods Nigeria | Marketing
Cassandra Uzo-Oghiegh h:nrlllﬁi?!dtml.hrpwlnlmﬂ. Rechitt Communimtions Storategy
Partewrihilps snd Corporate Comma
srategy across East, West and
Southern Africa
Mrs Adesuwa Imasekha Founder (CED Warmsen bmpacting Nigeria (WIN]TAl Corp Firance tech emerguimpact |
Cynthia [kpenmwasa MIDFLED LAPD Microfinance Bank Fimsnie
Bi=i Sotunde Founder /\CED Busybee Events Mentoring Event Plannlng
Adebimpe Adebis| Profit Center Head Sinsha Den Customer Experience
Uche Ajenis Founider anil Managing Director Stephande John & Azsociates Pubilic Relagions
THE INDUSTRY ICONIC AMAZONs AWARD (CHANGEMAKERS 2024)
W Kehindefamson | FoundeED St Senstin Cfechireny | Epegrnensty Compangirand | Mard
issted Power O Family Cooking O Brand of the Year
Wrs TouNeo Ladpn | Groug Head, Maketng | UBA e Marerng oL Foky Mk B f e Yer
Coonmmation Ko Seasoning Brand of the Year
T——— WOKED _— Sonia Tomato Paste of the Year
iy Bk e (odden Penny Noodes Brand of the Year
O Shade Ok WIKE e " w Best Company In Inchizsion & Diversity
Nis. Beaea MEKED UBA Foundation SUSTAIABLIY hpotoletceaner | Best Housebold Brand Fypa Homecere roduct Limited, 1 kel O Street of
Eric Moore Road, Sunulere
Adora Umeoj MOXED Tenith Bank Humanitarian

Werma Bark Best Finander for Women Startups i
Nigeria
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Nigerian Breweries Plc

Diverse Views Make Great Brews

= =
o
—
y—
-

11 I
P
w 'H —
8

. —
— 1'»{;.}

o L'r”l"”“”f |
e

T =5
i y A
L] o
ks

|Lh-'
|

At Nigerian Breweries Plc, we brew the joy of true
togetherness to inspire a better world.

Winning with Nigeria
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Catch e:cllmg rngrummti
on Radio and Television.

)

—

H-MPACT

[ #0MAPACT TV . IOCOMAAY |

* Tronamitting in Full HD ocross the world
* Watch us LIVE on the Free Lo alr platform
NIGCOMSAT 47" East

[ oe |
* Download the Limex World TV APP,

Ploystore/ 10S to wotch us. i}

Transmitting from Lagos Nigena
e Interesling programmes such as rmdio droma, lunch hour
show amondg other

Live coveraoge [ broadcast of events (rallies, birthdays, anniversaries,
etc) with our state of the art Outside Broadcast equipment.
Programme Sponsorship opportunities.

Rdvertonals

Video and Sound -production services.

Partnership opportunities to a wide and teeming audience.

000@ For more details wg}tlh m,a.:.

@hiimpacttv

i orcat 07063935694, 09027453931
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L AUKA

GOOD SLEEP,
Better
Life

Every room in your home deserves a Mouka .
Get comfort , and stay refreshed

Customer Care: 0908 720 1966-7 | www.mouka.com | [} [©)  @moukalimited

WOARE Y Al menani] 306
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L-R: Mirsiter of Fizanee il O

Bllsiiaes of the Poomomty, My Wale Edun, Pressderm UCloel Exsoanive, Dastgane Crveap,

A I A Lo Dasggote, GO0, Geot Managing DirecionChiel Exeostive, Feith Bank Fic, Bame (D) Adsoes Usseii, CH005,
rroctor Cenerd of e Ty, Frascs, Bertrnd Duseet; Eaecetive Deecior, Zonith Bark Pic. Mis, Adobi Weapac snd Framder
ared Chairman, Teoith Bask P, B Oras, CFR, disisg e oficial cossmsiosing of Fesith Back, Fasis om Wedscaday

DECEMBER 2024

FINANCE NEWS

LL-Bt- Dipocioe. Planning. Boscarch & Strategy, Sdversaing Feguisory Comcil of Nigeris {ABRCTN}, Lady Sursde Aghs mprssnting
ARCCH Thirector Ueneral Topgistrir; (AT, SOMCLL M Tldems Uit CREOVMID, Firancial Instifiiy Trameing Cesiro (FITCH, Dy
Chiree Malice; GMIVCED, Cosse TTL, Funmi Onabole durisg the prescniation of o hfchmes pwiisd 1o LS @ the Legenl of
W aroeting omsiraroa i Awards B Lages seceinly

;v'erve Partners AliExpress to Offer Seamless
Cross-Border Shopping for Cardholders

erve Infernational Africa’s
leading domestio paymenis
card scheme nsd loken
brarsd, has ssewescod thal #is cands
are now mccepied an AExpress,
ung of the workds lisgea oaline
retasl plarforms. This landmark
partnership expands Verve's ghobal
reach, offering seamless amd secune
payment solutions and providing
imllivos of Verve candboldors and
merchants worldwsle with casy
pocess 10 AlExpress” exiensive
range of produocts, iscluding
fashion, electronics, home goods,
beauty, md moe.
The collaborabicn Verve
cardboldors, both lecally and
¥ L G ehgdpd i Ghoks-
Border iransactiaons, 11 alge
reinforces Verve's umwavering
commitment 1o delivering mclesive,
inmovative, and secure digital
paymeni solwtioss that empower
madividmals andl busticssed alilos,

while bridging the gap in global
digsial comenerce.

Spcaking om the partncrship,
Vincenl Oghonide. Managing
Phrgeder, Verve Indernatsonal,

remmrkod

"We are exclied bo ssnoemce ihai
Yerve is mow nocepted on
AliFxpress, & globally recogmised e
commerce [ender. This marks a
sigmafican milesione m our global
capaison journcy, rollecting o
commitment 1o r.li'l"'flljlﬂﬂ.
cardhobders with mcess 1 mone
paossibilities in boday's digital
cconomy. The sddition of
AliExpress to our growing neftwork
i just tho beginning. thone's mesch
g, B coma a8 W oonlisess L
initnler, expased, al defiver valae
i mnillions of Yerve candholders in
Migenia nnd beyond =

Vearve's expanding global network is
halstered by partnerships. with
reidewniod brands such as Joogle,

YWouTube, Netflix, Amasce Prane,
Foacebonk, Uber, Spobify, smong
athers, enabling cardbolders 1o
conwenionaly pay fof subscriptions
in Maara, These allsincss solidsly
Werve's pusition m a trusted kesder in
the digizal payments space, ensuring
that consumens can aooess dop-nodch
services acros diverse indusines
With AliExpress joining this
metwock and Vervo integraled intodts
paymnl opioss, Yerve candholdors
can easdly shop and pay for o wide
ramge af preducts. To shop on
AliExpress usimg a Verve card,
mimpdy sign m. select the wems 1o
buy. and click Huy pow.' When
pomyied, Gdd @ mew card and enlor
the Verve cand detnila, Save the
infomiiion for foune use, conliom
ihe detnils, asd compleie the
payTeent sewmiesly

In noddition b expanding iis. global

Read more ondheindesirrng, com

UBA heralds festive season,
lights up Lagos Marina garden

UBA MY

[« =

United Bank for Africa

nited Bank for
Africa, through s
Corporaie Social

Responsibility Arm, the UBA
Foundatkon, on Monday, held
its annual Garden Light-Up
ceremony o kick-stant the
festive season.

The dazzling ceremony, held
at the Linited Bank for Africa
{UBA) head office in Lagos,
browght together ztalf,
custoaners, amd well-wishers
in A hearf-warming display of
Jo, pratitude, amd unity.

The Garden Light-Up, an
annual tradition, represents
UBA and its Foundation's
commitment to spreading
cheer and fostering a sense of
community during this
specinl time of year. With
festive decorations, brallinng
lights, fireworks and lively
muisic, the evenl servey a3 &
beacon of hope and
celebration, sefting the tone
for the season of giving.
Speaking at the event, UBA's
Group Manuging
Director/Chiel Execulive
Officer, Dliver Alawuhba,

cemphasised the bank's
dedication towards creating
memnorable expeniences and
its appreciation for the
effonts of staff and customers
throughout the year,

He reiterated that the anmieal
Lighting ceremony is a
symbol of hope for the
coming year, the futune and
all the goodmess it will bong
into people’s lives,

He said, “As we approach
Christmas, & time of bove, we
reincnyber the spirit of giving
and commumnity. | woukd like
1o express gratibude 1o each
and every one of you We are
happy and grateful for all
your sacrifices and
contributions, capecially
during what has been a
difficult year,

“I om particularly grateful 1o
the beard of UBA, led by our
ewn Chairman, Tony
Ehimelu, 1 woald also like 1o
thank the entire executive
management team —
including Our EDYCEQs
from America, and all our
mansgement team., We
appreciate the work they have
ome 5o far,

Wema Bank commemorates Fraud Awareness Week

oma Bank, the pioseer af

Acreea's Hirwt Fally digital

Bank, ALAT, has
coftseerEcrsted [ntermimiinnal Frod
Amurencss Week 2024 by hosting o
#einar
The Interaticoal Frad Awareeess
Weok 1004 wae thensed, “Fhare A
Story, Sop A Scan”, The scninss
wid held sl Wema Bank Head
CMhoe i Lagos on Movember 205
ik, meocrding oo sistermsent from
the finnmcial Etiiison
Imternational Fraud Awsreness
Wiek is » global celebration
commeesnorabed annually in the
thard week of November, (o
Iriphlighr s increassng deear bl

Fraud poets on mdividual, besiness,
el odiol] levels, and encoumpe
indivadnals wmid Eetinations to take
proactive Sepa towand mSITIEEE
the impact of frnd.

The theme of Interaticomal Fraesd
Awaremess Woek 2024, “Share A
Saory, Bop A Scam”, partcolarhy
emphasietd the sighilicanse of
gwareness, ialormatton, and
educntion, i conbating fread
Wema Bank, prosctive in dis
commitmend v combating  frasd.
has cver the years bt o repuation
of educating and empowering its
customers with the keowledgps,
information, and insiphts needed
help them ddentify, ssd micigme

fraud o various kevels,

The: baenk lsemchad b8 Ank-Fraud
ek throegh winch i hasd mot
cidy comtined t0 spresd Fwarenes
sboni fresd but elso mken action
ngaims frandsters.

Reprosemting the CEQ of Weoma
Bank, Moruf O=eni, the bank's
Executive [hsoctor of Retail and
Digital Bumineag, Tende
Mabawosku, emphasised the
bank’s commitment to chargioning
froud awaremess and combating
frand.

Heo said, “Framd and scams are no
lonper now, and fraddulent Bctics
poalised 1 gvolve cach Gy, Haad
st A rnd A Te g Cosi

Stanbic IBTC Bank introduces senior
citizens account for Nigerians

Stanbic IBTC

A member of Standard Bank Group

fanbic IBTC Bank, one of

Migerta'n leading hamks, has

receilly launched Senior
Citipens Account, as lsnovaiive
snlutios exclusively dessgned for
cusiomers aged 30 years and older
This mitiafive is ouperted o werve
over 15 million Nigerisns estimased
i by within this age range, acconling
o Fnden Mundi. Thiough fhis very'
heiaphiful banking service for the
cliely, the fimncis] mstilutgen can
provide tmilored fimancial semvices
sofations that meet the special needs
of this uniquae clientela.
Fmsor Cilzens Accouni = an all-
encompassing banking selution
designed w0 mew the immediate and
long-1erm fineacisl meeds of
imadividusts epproacking retinement or
those alresdy in their retiremeni
phase. The package compriscs

compoehensive fcatures such as zam

socount opening balance, zero
card and cheque baok, health
inismance and welemedicing, wills
service and finds managemeni.

Wols Ademiyi, Chiel Fxscoiive,
Smnbic IBTC Hank, poinied out that
this mmique initiative onderscores e
syoorpy betwoen the Bank and #s
wisker orpanstaoes. 1 m o oo
apporiunity for peopls whis age
neanng reviremenl 10 condalidae
iheir bunking necds, invesiments
managements, wealih tramsfer
icross gencrstions und for netinecs
who rely on Stanbse TRTC Pension
Masagors 10 msnege i potEien

fomeds, o alsx wee Stanbic INTC
Bank 1o recoive their grabuity
pavments while emjoying
excellonl Benclitn, Sened iburcna
Aueraromi alnes 1o previde people in
thiir #s and older with csserminl
suppont and services, ensuring
their fimancial well-being snd
wiability.

Seniot Cilizens Accoutl is Dl pust
annther banking produst; 1
fepreseats & paradigm shif
towerds creating o banking
experience (bat significantly
enbances ity users’ lidestyles. It is
crafbed to offer.. Bead sore on
hetrduninwg com

Zenith Bank expands global footprints to Paris

ZENITH
BANK

Fenith Bank Ple has expandad s
ghohal fnoaprims with the opening off
Zenith Bamk (UK), Paris Branch
The official commissoning, which
ook place om Wednesdav,
Moveribar 27, 2024 ai 21 Rue de la
paly, Pans, Framge was perlonmed

by the Hopourable Minister of
Fimance and Coondinating hinisser
ofthe Economy, Mr Wale Edun.

T axpemissg of Zewrith Rank., Pams,
Third-Coustry Brasch (TCH) of
Zeahh Hask (UK} Limited. a
subsidigry of Zenith Hank Pic,
represenis 5 key milesione in the
bank's globsl growth somiegy and
underscores ik commiment Lo
sorving clicots in the Ewropean
Tegion.

Mhgnimnes o s coreimony inclade
Lrovernin, Kvwnin Siabe & Cheioean,
Migeria Chovernors’ Forum (MGF),
Mis' Excellency, AbdulFahman
AbdulRamg; Govemnor, Lagos Saate,
His Exoclloncy, Mr:. Batajide Samvo-
iz Governor, Cgun Stag, His
Excellency, Adedapo Absodun, D00,
Governor, Enugu Staie, His
Excellemcy, Dr. Peter Mboh;
Chairman, BUA Group, Abdul
Samad Babiv, GOON; Hoooumbls

Nlinister of Stsie for Finance, D,
Doris Uzoka=Awmite: Chief
Execulive Officer/Bxecutive
Secretary, MNigerinn Imvesiment
Promoticn Comsmisson (NIPC),
Afsha Rimi and Executlve
Directos Chied Exevutive (fflcer,
Migerinn Export Fromotion
Council (NERC) Memye Ayeni,
who joined Zemith Bank
Exgcutives in celebrating this..
Rrad mury o fvetadustrymp, door

Stanbic IBTC Asset Management First Bank launches YouTube series,

launches anti-scam camgatgn to 'A Heart on the Line'
protect mutual fund hol

implementod strong measurcs 10

paleguard {18 ¢uslomard [rod an
alarming riie i BSAm ASIEHIR larpding
ernitiiad fTund holder, n respoase 10 1his mend,
the company Bas laanched & scrabegic
campaign by educate custonsers oo probacting
their investments and understanding the
correct pracedures for muiual found
brcripiion
Rocestly, enquiricd abdsi the autheaticily of
mutue| fiesdl sobscerrpiion messages have
surped, Masy of these mesasges contain
differing and potentislly Encorect acoousn

Su:.'l:lil:' [BTC Assel Mansgemest has

€rs

numbers, keading fo confusion sed conoerm
among investors. |n response fo these
comcans, Sasbed [BTC Assed Ml pomenl
launchd & canpaies w0 dduciis Cusioimes by
proviiling aceersme infomuson and weciEily
e b reduce the likelihond of clients fallisg
prey o scam aitacks,

The campaign bas established three maim
objectives: first, o educate costomers about
thi mafual Fand subiéonplion piocceis by
peovidmg preciee and ecamie inforEalion
that empowerd them o make enlormed
decimnn.

Bead mave v thelmdusrryng. com

& n deviament of s commtment o he
develoguuent oof the yath sl suppon for
A, Fimd Bask of MNegorts his

offacialy lumched Bhm TV, o dynamic bub for
African entertainesesi, on YouTwbe, and
pefcetiisnt e Tird serbed — A Hesrt on the Line™,
Tha evenl which ook on Friday, Decomber &
34 s EbomyLife Cinemas, Victoria lsland,
Lagos, was o gathering of aome of the hesl siem i
e oty s Gl ive: At exdasvelom
Speaking at the launch amd premscre, the
managing direvter and chicl exomntive ol Fird
Bk, Mr. Omsegisn Aletbos, sid Blei TY &
chnames bab for African colcriainmen, lifestylo
oomtent drams and everyihing mchetween
greattnily asd shdocitumn and- calléd all el
-!I-l:h'j'burq:wim the powwer of sloryicBieg mmd
T8 [Mpact oo sockeTy.

Fepresested by Mr. Idowu Thempson, the Group
Executive ol Private Banking and Wealth
M anagement. Fird Hank, e bask CED pevealal
i over the years Ferel Dank had boen delibsrnis
=1

auprpet o the creatpee ant, & déveloping sootor
with peal pofential ke provide solutions wd
ecomomuic growih, noimg tha the foremost
financial el reasies the use of Feative
art B phhape “imer cu e, pevnoing our valuceal
a peeceplle and inspering positrve change ™
“Theough FlrsigiAns Isitintive, we have
Bl b Tt
B of arts culium and we also promeds
wevernl activities that engender unity, esducahon
and entertalnment which are mager Jividends of
e croative isdusire™ e said
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It's just art... if we say it is

We go all the way when it comes to telling your brand story.
Let's help

CORPORATE REPUTATION MANAGEMENT STAKEHOLDER ENCAGEMENTS CRISIS AND REPUTATION RISK EXECUTIVE PROFILING & POSITRONING
EMPLOYEE RELATIONS EXPERIENTIAL MARKETIMNG RESEARCH & AMALYSIS INVESTOAS RELATIONS
IFLUEMNCER MARRETING LS TAMMABILITY HMEDLA RELATIONS PLBLIC AFFASRS BRANDING CGITAL
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Yinka Bakare now innovation, marketin

director at Guinness

oamerly, the groap besd,

innovation at Guinnéss

Migeria, one of Migona's 1op
innovalive masketing hesd cpps.
inka Hakare his bocn pronsoted 1w
the position of marketing and
nnovation director at Chuimness
Migenis quedling Ihr:r-n'ﬂ:.- h
foremosd Beewer wis
hireg == external hand bo fill I:f

pomsation.

Thiere have boen resinaciuring # the
masagemenl level since [hageo
exited the compary sed Tolarnm

gera

O Octobsr 10, Tolaram Gromp
announcad the sppatninent . Gerssh
Sharam has 1he pew mamaging
dsrecier of Cisinness Migeria, which
paved the way for Tolarsm's full

restnacturing.

Rikare, who assmmed the role on
December 1. 2024, boasts of 24 vean'
gxperiends I marketang, bramd

Sherif Lanre Akinpelu joins Visa

S:h-:nr Lemre Akinpolu, &
renowned Stravegien im
Wiperian Integrated Marketing
Commasscatioes Indusiry has been
appointed 25 Senior Marketing
Manager, Marketing Service for
Wedt A frica for Visa compasy.
Akimpeba is experienced in Strstogy
anil Planning, marketing. behaviomal
scienoe, brand and commasmoation
skills.

Perii b poarring Wika, ke servod aitho
Giroup Deputy Dircctor of Steategy
and Planning af 5PV Comnssocation
Solutrons, He alao worked i
Crealive Xone & 56 Assistan] Bramsd
Planner befone Being elevniad o the
oot of o Besed Planning Manages.
Sherif worked as a Gradoate
Troimee/Strategy Executive at
Proximity Ceenmmunications MNigerin

s T

GGUINNESS

MIGERIA
development, communications,

studied Economics at the University
af Poadam (L) and boasts s Master of
HBusiness Admsmsteation from e
prestigioss IMI, He's fluent in
Feggish and hasic French,

Haksre hed over time sprend his
tentacles with stregies 1o oller
African couniries and ol the Middle
East. His leadership quality seos
accomniability s 1-'.|I-l]. with the

However, hid cafdsd slaited i
Sirateyy ol Cosse TTL 55 & Stralyy
lInters

Witk a proves crack recerd of
brilding world-class brands,
Akinpely bes worked across six
sgemcies: DB Lagos, TEWA
Conoept, Yellow Arick Road Lagos,
FPHD Lagos, Playhouse
Communioation, EXF Marketing,
which manages the MTN Migona
Account (S4B rovi MNigona's langest
Lislod cosmpea.

Sheril is & pan of the Stategs Think
Taak Tof TBWA Afticd, which
owiisees MTH Giosp operabons in
et |7 Alkean countries,

Umsder kis leaderkip, the MTH
M igerisbrand marked e of the most
mceessiul brand end husiness phases
= its 23=year bisiory = Nigerie He
led the creation and execotion of

ISSUE 12

development of people,
operations, FEL (revenuoe
pﬂhﬁrﬂ]"lmm
al British
hrumtu Tobsceo, Cadbary
Migerka Ple, and Migeris
Breweries before joining
oimness Nigeria Phe in 3018
doring whichk he helped
rearticulse the arganisation's

pastizipation

shor, madium, and kg e

He's crodited for navigatsag the

oul aof the dilubive

il b opfimise the impact of the
omegory on s PEL throsgh valoe
chain emgineering and = well-
'ml-n:rl-tﬂdhﬁh'lpmpm
As Hesld of Beor m M09, Hakao
hetped Ciuinness Migeria Ple 8o buikd
and launch Ciulsmess Ciold staning jw
Logos, delivering first-hime-ever
consmmer metnics bevels o e 1ai
year of launch. Eead more ow
Shetralastrrmp, comy

hrand and coeramnications strategies
for all of MTH Migena's basiness
units, Ecleding datm, voce, voath,
mass markel, mobile finaacial
sorvicas (MoMa), Enlerprige
Busaness Liml, custonser ¢xperionin,
digitall’ waluc-added servieed. BTN
(emmelatiom, arl Sporesuships,

Read mors o ferindeiryng, com

' Ani-Mumun
g as global he

DECEMBER 2024

APPOINTMENT

resi
, mar

cnmmumcatmns

clakd Asip-Mumandy, the

Cilobarl Hiesid ol Marketaig aed

Coeporats oM anond 3
Firgi Bank, has retired after a1 5-vear
reniire it che finascinl meiinon.
Mrs Ani-Mamuney, whose
peofiesisonal joursey. spans. over 25
years, comfirmed ber relicoenent B
i imedhian aliorilly alber o lavish sessd
fonh pasry was held in honour of the
former GMEY, Adesoln Adedininn,
She b worked i muliple secwom
soch s+ banking. sviation,
mmanufacturing, and oil and gas,
“Aa | o out of FirsiBank and draw
8 urtann on fhie phics B vear end!
i) ha Beewen wesderfisd sa me and |
T siy e by in e vhasboful foe, ™ she
i inmdent e,
G Africa, a private business club
for Africa's top femade exeoatives, in
an Instagrasn post bonoured har,
desiribang her caroer ax Ta ligacy
et 33 both nspriring and prodiound, ™
Thee cogantanison bighlighoed he

ahocady Bor possler edquiily aied hor
omntratmating i feale heulerbap,
e celebaate Folake Asd-Mismncy
i ihe retires froms her distinguished
career ot First Bank. FAM e carved
n remaskabde path, eaming a siellar
repitation for ber diligence and
unwavering sapparl for othoer
winnen, and Fof counlless poadet-
related and female lesdership
LTI Vs

“We celebrate o legaey that is both
mspiring and prodound and as yoo
shep inbo the next exciling chaper of
her lifie, we at GALA AFRECA extend
wur heanfele wisbes for contimnd
imrepuac wrscd Tk st belny 1heis new
sdvenimre, be even more rewesding
end mmpactinl s your joumney with
FHMN,™ i wrode,

She waz appointed e Global Head
Maorketing & Corporals
Comsunications of the bank in
2000,

According 1o WISCAR (Women in

at First Bank
eting and

Swecessiul Caresrs), & non-profit
organisation dedicated 1o
empowsring and developing
professionnl women across Migena
=l Adrics, M Aso-Mesruney & an
expenemeed C-uile eueeutive with
exsensive global experrive,

She hus held leadership roles in
presEgious orpansstions suoh e
Head more ow theladustrymg. com

Unilever Nigeria gets new MD, Tobi Adeniyi

Uuﬂ:v:r Wigetia Ple has
appoinied M Tobl Adesdyi
as the Menaging Derecior
desigrate, effective Jummry 1, 3025,
emding a long wait for a Nigerian 10
mmmt ther monlims towmal a2 the chiel
cnbeive oflicer,

Ml Addeniy wall uidergo & Bandoves
and phased rapsition process
slomgside ithe current Managing
Direcior, Mr. Tim Klemebenne, unil
thie enad o 1.

bir. Adeniyi began his career &5 a
Unilever Fulure Leader in 2009 and
Tz amassed & wealth of sxpeninie
aeroaa eltiphe facets of the Supply
Chain {strategic & operstionaly and
Compoercial operatiems.

His experiiso spans Logisiics,
Planning, Strategic Supply Chain,
Procurement, and Sales, with
singnments (Bar have mken hain
geross diverse markels includmg,

Hingepore, the Philippines, asd
Indionesin,

Most recemily, be has Been
instrumemial in driving Unilever
Kigeria's sales trangformation
agemda, delivernsg anpactful resulss
thiawgh frategic 1Oilmlives

o, He serves i currest Vics
Chairman of Manufacturers
Association of Nigerin Expart
Promaotion Crroup (ANBE) ond isa
member of the Inslicete of Directons
L

Bakaji Balogua, Chairman of
Unilewer Niperia P, aiad “Un behsll
of the Board of [Mreciors and
everyone o Uedlever Migerin, | am
delighted o congrambate Mr Tobd
Adeniyi on kis sppointmeni as
Adenii's culindive crpeTHRes amd
exceptecmil |eadersbip skills make
hem mn outstandieg choice a8 this
time, b lesd us inio- o baight and even
e sucoess il fiture. "

He stzied that the Boanl i= confident
that under Tob's loadorship, Lindlever
Migeria Flc will contitiiee o fomnsh
nnil sthikeve grester heighla

Rrad weoke o thrbndecidrpng. vow

Girish Sharam joins Guinness Nigeria as MD | Airtel appoints Dinesh Balsingh as CEO, Nigeria

odarmm: Carowp has moved o
take fill conood at Guiseess
Migeria as the majority
sharchodder in tho foremost browedy
anl as e new mdfaging deieid
and chiel operating officer, Chrish

Shadwin s besh appoinbed,
Sharma, & mearisting expent who
holds a Bachelor of Business
Administration, BEA Marketing
{from Gura Jobind Singh
Tndraprastha University & well as an
MBA is Markemg Irom Lasnerity
of Kent, i conming ln with & wealty
experiemce from tech snd fast-
ETHIVINE COMSUMET goods seciors.

He also has & Zemior Executive
Programme in Africa from Herrd
Busincss Schood.

I his new appodntescat, Ciirigh will
dend the comnpany Beough Bds new
chapier, tullding on the legacy of
paafty e innovation, staying e o
the company’'s commiiment to
making positive impact on ik
SOERETHCS i ey

In his 'rl.'mlrk!. l.r eaid "l am

especially prood w2 work slangiide
such a mlented wnd dedicated reasn,
whose passion snd ocommitment
mspire me every day. Together, we
will comtinoe to drive succdss by
foslering collabosaiion, creativity,
el v ERn weross e busisess

“Topetisrr, we will mpbold our foee
values of imtegeity, respece, ped

prowth apd excellemce. [ look
forward 1o embracing this mew
chapier and 1be journey ahéad,

drpving owth afsd sircageheimg oor |

leaudersiap in the market ™

The bip hermeen (mrinnes
Wigeria Flc and Tolarsn according o
(Firish represents a powerful synengy,
combining Gumness bmnod's fch
herfiege and Tolaram®s inmevativo
ipinL

trel Afnca, n leading sclecommunications and

mobils money services provider with presence in

14 pooamees across the oontine, hes announced
the sppoiniment of Dinesh Balsingh ms the Mmmaging
Drrector and Chief Executive Officer of Astel MNigenia,
effective Isl November 2024, By this sppoinkment.
Fadsingh alsr boooemes 3 member ofhe Exsiiivg Cousil
lof the Atcl Alncs Group

responsibdlity while striving for f e takes over from Coit Cruz, whes retumed to his bome

country, The Philippimes, ot the ond of October.

Balsingh bas extemsive expericnce across the
telecommunications industry and returms fo Mipera
[oikcning his appointmont a5 Masaging Denector and CEC
of Abriel Tafueania i 222, Priod 8o his move 3o Tiarema,
Bap ey g the Chest Coemmercial Dflser {000 ) 6 Asmel
Migeria and iherefore boimps widh him consaderablds
experienie of e Migenan teleccemmunicatons maret
Balsingh's career Bn the telocommunications industry
spans ovey 24 years, baving begum his capeer m 2000 with
Huschison Essar, Before menving o Airlel bndia a2 2

Masketing Demector in 2006 mad then Tat Docoand b
2001, Balsiegh joised Adriel Migeris es Marketing
[hirector in 200 3, before tnking overas OO0 in 200X
[Marmg his teeewe im Airtel Tanransa, Belsingh led the
husiness 1o schaeve recond growth through intellipent
primg. produet enhancrments and discipiingd cxréution
of projecis. resuling in stroig Reveaws Markel Share
{RMG ) i 5 the bighly eompetitnag marke

Speaking on the keadership changes, Admel Adfrica Chiell
Exeoutive (ficer, Somnil Taldar saed, “Mr. Balzingh's deep
lelcomnumecations expenience and sirong . operational
execotion, combined
wilh kas knowledgo of
the Migenai markel,
will b imbrunsental
in fusther supporting
O COTPOEEiE PUIHSE
of tremforming Eves
o Migera. ™

Zenith Bank shines at 2024 | Nestlé Nigeria wins big at
NECA, CIPM awards

'‘Bankers Awards'

eniih Bank Plc has
emnerped as Bank of e
Year, Migenn® in The
Bankers Bank of the Year
Awards 2024, The award,
which was anncanéed by The
Batker Magarine. Frnancial
Times Growp, Unaited

Kimpdom, daring the smwands

ceremony held im Loadon

rﬁ‘l'r" IEH]!"H

FTEMTH BANK PLC

ele Migona has amerpod wisser of e “WELA

Excellence Award im Food & Peverages (Food)

cajopory af e “Emplovens’ Excellonis Awands
NS, organized by Migena Emmployers’ Consulmtive
Axzcciation (WECA), in Lages recently. The Company
s Ak pecognizad o B ovetment wn Sednmabdiny
with the “Visghle lmpact Award im Investrsent in 300 and
Liseen Progects™ swind
Thee Employers’ Excellence Awaeds celebrates conpanies

that mads significan] contribitions 10 the coomormy during

the vesr whale priacitizing cmplayes well-being,

recently, is in recognition of the benk's stromg |
mamagement, sound business model and smtegy, and
appros:h o oestxinshility mnd BS06 hanking practices.

The Bankers Tank of the Year' accalsde is among the
st covebed nnd widely regarded awand in the hanking
indusiry, (rften comiesied by the workfs lesding fimancial
insticutioss, the wismers span scroes Afrben, Asia-Pacitie,
Ceniral &emp; Fasern Furops, Latln Americk, s |
Mnddle East, Worth Americs s Weslem Enrofse
Commenting on ibhe awand, the lireap Masaging |
Dhrecdor Chae! BExeculive of Zenth Bask Pl Diams (D )
Adaora Umeajs, OCRY, said “We are defighsed and |
hosored i hive been recogmized a8 the Bank of the Year,
Migerin im The Banker's Bank of the tear Awards 2074,
Thss award is & desiament to the unrwevering trost and
loyalty of oor esteemed costomers, the unparlleled
kzadership and guidance of the Bosrd snd Management as
well as ihe hard work aesd dedicacion of oo sl

Read mivre eal thelnduvorysg. com

ol vity, diversity  and sestasability, especially inia
challenping busssis ey iranmndesl

Mr. Adewnle-Smatt Owerinde, [recior-Genersl of
NECA said, “The Esmployers’ Excellonoe Award s
become & beacon of inspirsfion {or companies i Migena,
drmonstniting thel basinosses can thrive by nurturing
thesr warbdinres, imvesting in inpovatin, and givimg heck
70 e commmity. Mesthé has 5ot 2 romarkabde example of
delivering poditive irepact (or ther people and 1B
envircament while successfally navigating today's
Buzinniss challdmpee.™

It & significess 0 oole tat b Ogioher 2024, Nestle
Mugeria also emerged winnor in 11 out of 13 cafegories sl
the Chamerad Instinte of Personne] Mankgement of
Higeria, CIFMN, Haman Resources Best Proctices
OSCAR Avwairda.

“We are decply honored to peceive these prestigious

| wwards,”™ stated Mro Shadorma Lawal, Country' Humsan

Resoarces Manager, Nestld Nageria.
Read waore on dhelnderrymg. com

Mouka, Dimeji Osingunwa
bag award in USA

ooks Limited,

Migperia's Bonermns]

msnafacturer of n
A MOUKA |

added snother feather 1o its
cap at the Migeria
Independent Ball Awards
(MIBAD)Y 1a Ballimore,

| LISA.

Thee: Wiouka brand earned the prestighous Product Dembility

| Crzaliny Avemrd - comorate Excellence, whilks it Chief
| Commnerctal Oflleer, Dhanell Chamgunwa, was proscated

with the Cosmencaal Director of Dhathneton Awand.

The araards and cortificates were presented by the convener
of WTAAD X2, Sir (Mamiyi Tabi, an behalf ofthe Mayoraff
Baltiznone,

Aceanding to Sir Taba, “The secnd prescniod 1o dee Meuks
brand @ & testameent b0 fs longstanding repoiahon for

| producing resilient, high-quality products. The acooledes
| nlzn reflect Mooks Foem's dedication o exceBence pmd the

conpanys promise to deliver comsunser velue consistently
Tt coneimed avwand 1o i OO0 1 presesied bo recognise him

| mpaiAful leadership in sloomng the comnseriia]l engooe of
| the great company o sucodss year afler year™
| In his soceptance speech, Dimeji expressed: gratiuds om

Behalf of Mouks Foam, acinowledging the dedicaiion of
| Bis teen anad emplsastsiog the company's méssion of sdding
u-l.n'nﬁ:l'l o life “We remaln driven by our core values of

passion, innovation, eucellence and inbegrity.

pn'ﬁm'mmc'
We don't comproamise. .. Read more on thalndusiryng. com
||

ARISE News broadcaster, Sulaiman
Aledeh now MD, EBS

he Edo Swame Governor, Mondsy Olpebbolo, has
appeovel the appoiniment of Sulsien Alsjeh =
the sbstantive Memaging [Hrector of the smate-
owned Edo Broadoasting Service.
Agcording 1o m sateoent om Ssturday by the governos's
Chisf Pross Seenefary, Firod Teaa, the apposmtment will take
inamecliale effoct
The seatement read in par, “The Bdo Siase Govenoe,
Senstor Mondry Olipebhalo, Bas approved the appolnement
of Sulziman Adedeh ns the substantve Mansging Direcior
of the State-owned Edo Brosdcasting Service. His
sppointmen] ks immediate effect.
“Aledeh 15 an micrmational journalist, editor-al-large.
siraicpc meks, and communication consultanl. He has
aver ewe Jdecadies of EEpTieRee i Broaliasl pesmalism
scros ot pedio sred 1elevariog.
“He hns made significant conbribuiioss o prestigious
intermatioeal pews channels, inchading Al Jaseers, SABRC,
mnd GH News UK. Cwrently, he anchors vamost. news
programmes o Arisy Nows and shares his insights om
Chassis: FM

|-A praduase of Philosoply from the University of Beais

(1999, Sulidmas begen bds medis coreer while sl w
shudent, working st Bdo Brosdcasting Service.

“He bater served at Ebonyi Fadio during his Mational Youth
Service Corps (WY SC) scheme, heooming the first oorps
member perimitied fo foad the stakion’s srapor pews bulbehia.
“He funhor cstshlished his voice @t the Faderal Rauba
Cipoialed of Magena, whise he dieiled afd pressnied
inilasnizal soea

FrdJ-:r\.rrn:n.d'iﬁﬂ'ﬂ.lfmﬂj.nﬁ.lm
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HOW TO CONNECT

YOU
YOU

R BRAND TO

R TARGET MARKET

1. Cut on dotted line.
2. Rotate 180 degrees.

&3 Qkhma

our strength lies in fostering profitable
and mutually rewarding partnerships.

TOGETHER - WE WIN!

Business Strategy // Market Research // Activation
Marketing Campaigns // Project Management
Marketing // Consulting

3b Bode Ajakaiye Street, Atlantic View Estate, Alpha Beach Road, Lekki Peninsula, Lagos
hello@okhma.com J/ www.okhma.com // +234 (0)803 565 7616






